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=e simplify and broaden your successful use of the Cyclamen note 


Achievements ranking in importance with this new development 


of Albert Verley, Inc. often are presented under pseudo names. 


It is not the policy of the House of Albert Verley, Inc. to foster 
this practice. Consequently, we offer these products for what they 


really are — eliminating any annoying guesswork on your part. 


Cyclamen Alcohol requires no ballyhoo to establish its value to 


the perfumer. Results speak for themselves. 


This new aromatic chemical gives a lighter fragrance than the 
aldehyde — with a fresher, more floral effect. It can be used in 


more places, with greater freedom as to quantity. 


Consider Cyclamen Alcohol (and its derivatives) not only for 
Cyclamen compositions, but also for a new note in almost any of 


the Spring flowers, or in floral bouquets. 


Write today for working samples and prices. 


Wf OA Varliy_ 


Ha 0 M A T I C S eee 








INC., D. A. Bennett, President * 1621 CARROLL AVENUE, CHICAGO, ILLINOIS 
114 EAST 25th STREET, NEW YORK ° MEFFOURD CHEMICAL COMPANY, LOS ANGELES 
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Famous Precision Dancers . . Radio City Music Hall “Rockettes” 


NEW ENGLAND TUBES ARE PRECISION 
BUILT TO HIGHEST QUALITY STANDARDS 


RECISION is dramatized to a spectacular degree 

by the Radio City Music Hall “Rockettes”. Less 
obvious to the average user, but equally essential 
to their outstanding performance, is the almost 
uncanny precision with which our Tubes are made. 
You'll find them always the same. . for, finest uniform 
quality are watch words at the New England plant. 


Metals are tougher because of our exclusive Shef- 
field Process. Dimensions are accurate to extreme 
fractions. “Vinicote”’ interior coatings are evenly 
applied by exclusive equipment. Decoration by 
New England craftsmen is a work of art. Finest 
clay coated cartons are worthy companions of these 
better tubes. Inspection is constant and efficient. 


With all this quality and precision, New England 
Tubes cost you no more. Why take chances on 
ordinary tubes? Will you write us for service, soon? 





NEW ENGLAND COLLAPSIBLE TUBE CO. 


3132 SO. CANAL STREET, CHICAGO e NEW LONDON, CONN. e W. K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK 
N. CAY MATTHIEU, 1448 WABASH AVE., DETROIT, MICH. e THE WILCO CO., 7016 McKINLEY AVE., LOS ANGELES, CAL. 
EXPORT DIVISION: 116 NASSAU STREET, NEW YORK, U.S.A. 
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The Peach Pack 
That Developed Mumps 


The Story of a Packaging ‘Problem 


hd THE BOSS DOWN HERE quick,” 
shouted the warehouse foreman to 
his helper. “Tell him we got trouble with 
the peach pack and got it bad!’’ 

When the boss of the cannery saw the 
peach pack, he took just one look, then 
grabbed the telephone and called Ameri- 
can Can Company. 







> A 7 cs 
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For he did have trouble—plenty! Some 
cans were bulged out at the ends, a most 
unusual situation caused by the unex- 
pected development of hydrogen in the 
cans. 

What caused the cans to bulge—made 
part of the peach pack develop mumps? 
It was our job at American Can Company 
to help find out. For a fault like this was 
mighty important and had to be fixed 
at once. 

First, the scientists from our labora- 
tories checked the canning process at the 
peach cannery. Nothing wrong there. 
Then, they went over our own manufac- 
turing of the cans themselves. The work 
was flawless. Finally, they got down to 
the steel base plate, just as it came from 
the steel mills. 





And there the villain in the story was 
uncovered! 

For these test-tube detectives found 
that the cans which bulged were made 


500 


from steel which had a larger silicon con- 
tent than the cans which gave no trouble. 

And they also found that the cans with 
the larger silicon content caused this un- 
usual development of hydrogen in the 
peach cans.* 











Ree | 


But just finding the trouble was not 
enough. Now, our scientists had to estab- 
lish specifications for the chemical com- 
position of the steel base for the tin plate. 

Then, they had to devise a quick, prac- 
tical method of predicting the perform- 
ance of the tin plate made to these 
specifications. 

And this they did. They invented a 
very simple method called the ‘‘hydrogen 
evolution test.”” Now, no peach pack 
develops mumps. 





And like most new discoveries of merit, 
this test had effects on industry far beyond 
the immediate purpose for which the test 
was intended. 





LIFE EXPECTANCY - CANNED FRUITS 
































It enabled the entire canning industry 
to put more kinds of food in cans than 





* Later tests proved that phosphorus as well as other 
elements had an effect. 
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ever before and actually to pack foods 
which had never been successfully packed 
before. 

The hydrogen evolution test also raised 
the standards of tin plate and sped up 
the development of the new cold-rolled 
steel process. 





To us, this story typifies how business 
and science can often go hand in hand and 
achieve many good results. It’s also a fine 
example of the laboratory facilities which 
the customers of American Can Company 
have at their disposal. 


Resources For Solving 
Packaging Problems at 
American Can 
e 5 laboratories employing 134 
people with college training, aca- 
demic, or professiona] degrees in 


the pure, natural, or engineering 
sciences. 





© 13 points from which customers’ 
machinery is serviced . . . 6 points 
at which customers’ machinery is 
built. 

e 67 plants located strategically in 
the U. S., Canada, and Hawaii. 


e A factory-trained sales staff who 
are specialists in many different 
types of industry. 


e An executive personnel backed 
by a financial strength that is in 
itself a tangible business asset. 


AMERICAN 
CAN COMPANY 


230 Park Avenue, New York, N.Y. 
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Citric Acid 


CRYSTALS » GRANULAR » POWDERED 


MADE IN WORLD’S LARGEST LEMON PRODUCTS PLANT 
BACKED BY THE SUNKIST GROUP OF 14,500 CITRUS GROWERS 









Located near thousands of acres of lemon groves, this mod- 
ern plant produces a complete line of fine lemon products. 





Copyright, 1940, California Fruit Growers Exchange, Products Dept. 





CALIFORNIA FRUIT GROWERS EXCHANGE, PRODUCTS DEPARTMENT 
189 W. MADISON ST., CHICAGO ONTARIO, CALIFORNIA 99 HUDSON ST., NEW YORK 





| IMMEDIATE DELIVERY FROM WAREHOUSE IN NEW YORK, CHICAGO, PHILADELPHIA, SAN FRANCISCO 
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producing Quality Oils 












STAFFORD ALLEN & SONS LTD., 
LONDON ENGLAND 







CLOVE 
LAVENDER 
NUTMEG 
ORRIS 
PATCHOULY 
PEPPERMINT 
SANDALWOOD 


UNGERER & CO. 


13-15 W. 20th ST., NEW Mia 


Philadelphia = — Boston =——San Francisco 
St. Louis = Ang B., Toronto 
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ADSORBING NEWS 


(DOREX) 


DiviSton 
W.B. CONNOR ENGINEERING CORP. 








Smell Achievement 
Chalk up another achievement for 
Dorex with the installation of an 
adsorber unit in the George 
Lueders & Co. plant in New York 
City. The equipment is built into 
a specially constructed booth and 
gives perfumers a controlled at- 
mosphere area where true aroma 
values can be sniffed come heck 
or high odors outside. 
The Lueders booth is constructed 
of 34,” laminated oak and measures 
4V,’x 4Y,’x 7'— 
ample in size for 
even the Gargan- 
tua of lab men. 
To go technical 


for a moment, a 
Dorex blower 


W 4 AT’S A fy circulates the air 
in the booth 
through a bed of highly activated 


O 1D O R. - ke a ' 7 O | - coconut shell carbon which re- 
moves all trace of odor and gas. 





Air purification is complete in an 
WO RT a TO YO U of average time of three minutes. 
= Thus, perfumers can conduct tests 
I f under known and controlled con- 
N A BUSINESS where the human nose is the sole judge of aroma values, it is too much ditions at intervals of about 5 
to expect accuracy if smells are constantly conflicting. Someone’s carelessness in failing minutes each with complete de- 
to recork an essential oil may result in a defective formula which later will show up in pendence on smell reactions. 
red on the ledger. pee ee 
Welcome to many a perfumer or chemist should be the news that an odor-free zone—a 
pure air oasis, if you will—is available to him. That is just what Dorex Odor Adsorbing siti tiene St ic ia ada 
Equipment—which alone offers a positive method of odor control—does for the drug aa aka ney tl f ; ri 
oe spell of conflict 
and cosmetic fields. ing odors. And they won't have 
Like the gas mask, Dorex Odor Adsorbers employ highly activated coconut shell carbon to dash outdoors or smoke count- 
which adsorbs from the air and holds all gaseous impurities. Upon saturation, this carbon less cigarettes to 
may be reactivated and used again. distinguish _ be- 
Dorex Equipment is available in a variety of types and sizes, to suit almost every industrial tween lavender 
or commercial odor problem. For example, Dorex can create an odor-free atmosphere in and peppermint. 
an isolated testing booth similar to that described in the column to the right. Matter of fact, 


IMPORTANT: DOREX WILL ADD PRESTIGE TO YOUR BUSINESS. in most any city 
Your customers will attach added significance to your formulae and will look it’s pretty nigh 
to your products with greater faith when you tell them that Dorex Odor impossible to 
Adsorbers are eliminating the guesswork in your plant. Bulletin C-5 on request. tied « mlass 
Write for your copy TODAY. di 


With the booth and Dorex unit, 














that’s really free from odors, 
unless it's a specially treated 
atmosphere within a _ confined 
RM Mn DOREX DIVISION enclosure. 

‘ N 


Lueders is enthusiastic over the 


W. B. CONNOR ENGINEERING CORP. installation and as the story of 


114 East 32nd Street New York, N. Y. the performance of Dorex Ad- 
sorber units spreads, we predict 


r i in principal citi : : 
Sales Representatives in principal cities iacent will shes femees aida teeres 


ODOR ADSORBERS In Canada: Arthur S. Leitch Co., Ltd., Toronto atditieen. “oun: Gb sada te ane 


matics labs. 
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JUGGLING WAS NEVER MEANT FOR 
DRUG & COSMETIC MANUFACTURERS 










MM&R Can Show You 
How To BALANCE Per- 


fuming Production Costs 


NO-SPUR-OF-THE-MOMENT 
“WAR BABIES” THESE! 


These substitutes closely match the general 
odor characteristics and salient properties of 


Long before the war spotlighted attention on 
the oils they replace. 


substitutes for hard-to-obtain, price-zooming 
essential oils and perfume oils, M M & R was 
marketing quality substitutes for economy- 


In many ways these are superior to the 
products they are designed to replace. All 


minded drug and cosmetic producers and manu- k ‘A provide for considerable savings. Write for 
facturers of allied products. <_ price schedule today. 
FOR THIS SUBSTITUTE THIS 





In short, M M & R can show you how to balance costs without 


constantly resorting to production juggling. OIL SASSAFRAS ARTIFICIAL .......FORM-O-SASS 
S-O-FRASS No. 3 


What M M & R has to offer you are not emergency products ANDRO M M & 
OIL CITRONELLA. . Lo. esse... JERALE MM & 


R 
devised in haste, but prime quality, performance-tested com- CITRONELLA jn No. 21 
pounds that have and can be used for purposes of trimming OIL or CAMPHOR WATER WHITE. .JAPP-O MM & R 


costs without sacrificing quality or product identity. OIL CAMPHOR SASSAFRASSY......SASS-O M M & R 
OIL BERGAMOT (Hand Pressed) ....BERGAMOT ARTIFICIAL 


By sending complete details of your requirements to our O!L NEROLI......................NEROLI ARTIFICIAL 
technical department, you will be advised how to use MM&R pong go aaa eign -NEROL! ARTIFICIAL 


substitutes most advantageously. (for technical purposes)........ ANNOL 











THESE AND MANY OTHER ECONOMICALLY PRICED SUBSTITUTES “AVAILABLE 


MAGNUS, MABEE & REYNARD, Inc. 


Ahem nAtrc CHEMICALS, EFC...SENCE 1895 


QUALITY ESSEN TPR Saas, BALSAMS 
16 DESBROSSES ST. EN NEW YORK, N. Y. 





CANADA: Richardson Agencies, Ltd.. Toronto 


CHICAGO: 221 North LaSalle Street LOS ANGELES: 747 Warehouse Street 
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One of the 
FIRST LINES OF DEFENSE 
is the MAINTENANCE OF HEALTH 


MN 


The HEALTH of our ARMY, our 
NAVY and our CITIZENS is as 
important to the national welfare as 
arms and ammunition. 
N. Y.Q. is doing its part by pro- 
ducing drug and chemical materials 
..not just up to standard quality... 
but above standard. Research is 
being carried on constantly to assure 
highest quality and to control 
manufacture from raw materials into 
finished substances. 


















MANUFACTURERS OF 
















Bismuth Subcarbonate 








Bismuth Subgallate 


Bismuth Subnitrate 
and other Bismuth Salts 





Brucine Alkaloid 





st? ~ 
Brucine Sulfate 











All Salts of Cinchona oy, a 
Alkaloids We t 
“ ' 
Iodine Resublimed wl i »/ A 
Iodoform ’ 7 @ 









Menthol-Y 


Potassium Iodide 
Cryst.-Gran.-Powd.) 


Quinine Sulfate 
and other Quinine Salts 






Strychnine Alkaloid 







Strychnine Sulfate 


Thymol Iodide 


vA 


=e yeWYORK QUININE & CHEMICAL Works 


GENERAL OFFICES 
\ 99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST LOUIS DEPOT, 915 MARKET STREET ST LOUIS, MO 
pronto SS is 


48, 5 
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LECTRODRYER 


“ACTIVATED ALUMINA SYSTEM” 


The high relative humidity during the summer 
months causes delays in the production sche- 
dules of many chemical industries. Many prod- 
ucts cannot be processed, packed, or even stored 
in humid atmospheres without damaging or det- 
rimental effects. Many types of equipment in the 
chemical process industries do not operate at 
full efficiency in humid atmospheres. This com- 
ing summer the need for increased speed in pro- 
duction is greater than ever. Now is the time to 
investigate the value of LECTRODRYER equip- 
ment in preventing delays and damage caused 
by high summer relative humidities. 

LECTRODRYER equipment uses the Activated 
Alumina system, providing lower than normal 
relative humidities in rooms independently of 
temperature control equipment. LECTRODRYER 
can be used with or without cooling, as desired. 


The LECTRODRYER is a sturdily built indus- 





trial unit designed for years of useful life. Little 
or no manual attention is required, and there are 
no regular replacements of the adsorbent or re- 
pairs or overhauling. Activated Alumina is a 
solid adsorbent with years of useful life, there- 
fore no liquids or corrosive materials are used 
in the LECTRODRYER. Operation is by steam, 
gas, or electricity, whichever is specified. 


LECTRODRYERS are available in a wide 
range of standard sizes and types. In addition 
to maintaining lower than normal relative hu- 
midities in rooms, LECTRODRYER equipment 
is also available for drying air and gases either 
at approximately atmospheric pressure or com- 
pressed. In some units, dewpoints as low as -60 
degs. C., and even lower, are readily obtained. 


Our new LECTRODRYER catalogue describes 
and illustrates many of these LECTRODRYERS. 


Send for a copy. 


PITTSBURGH LECTRODRYER 
CORPORATION 


FOOT OF 32ND §T. 
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HE constantly increasing demand for depilatories, 

deodorants, and hair preparations, as well as suntan 
and sunburn products, may be attributed to the prev- 
alent, and growing appreciation of the importance 
of make-up. 

Leading manufacturers of such preparations realize 
that their salability depends in large part on quality 
and reliability. In turn, they realize that the quality 
and reliability of a finished product depend on the 
ingredients employed. 

That is why many leading manufacturers of cos- 
metic and toilet preparations promote repeat sales for 
their products by using Merck Fine Chemicals. 

Through the use of these high quality, uniform 
chemicals, you can be sure of the high quality and 
uniformity of your products. 


Prices, samples, and further information on request. 


®@ The Merck Chemical Service Department will gladly assist you with any 
problems you may encounter in the manufacture of your preparations. 








Aluminum Chloride Merck 
Aluminum Sulfate Merck 
Aluminum Sulfocarbolate Merck 
Menthyl Salicylate Merck 
(sun-sereen filter) 
Ammonium Carbonate Merck 
Potassium Sulfite Merck 
Sodium Sulfite Merck 
Resorcin Merck 
Salicylic Acid Merck 
Magnesium Carbonate Merck 
Lanum (Lanolin Merck) 
Lead Acetate Merck 
Silver Nitrate Merck 
Silver Sulfate Merck 
Paraphenylenediamine Merck 









Pyragallol Merck 

Butoben (n-Butyl Para- 
hydroxybenzoate Merck) 

Bismuths, Mercurials, 
Quinines, Salicylates, ete. 


FINE CHEMICALS FOR THE 





PROFESSIONS AND INDUSTRY SINCE 


* JA765 * 





MERCK & CO. Ine. Manufachining Chemists RAHWAY, N. J. 


New York e Philadelphia > 
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St. Louis 


° In Canada: Merck & Co. Ltd., Montreal and Toronto 
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BRIDGEPORT 


LIPSTICK CONTAINERS 


Bridgeport manufactures all types of lipstick containers. In addition to 
the high grade swivel and automatic type containers, Bridgeport pro- 
duces superior slide-type cases for the popular-priced field designed 


to meet the special requirements of particular lipstick manufacturers. 


COMPACT CASES 


Bridgeport compact cases and vanities are outstanding for style and 
craftsmanship. Vanities of any type and design may be produced to 


specification to harmonize with any cosmetic line or color scheme. 


THE BRIDGEPORT METAL GOODS MFG. CO. 


Established 1909 
BRIDGEPORT *PHONE: BRIDGEPORT 3-3125 CONNECTICUT 


VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) @ POWDER 
BOX COVERS @ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JAR CAPS @ METAL NOVELTIES TO ORDER 
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Ross Systems embrace heating, high tem- 
perature baking, medium and low tempera- 
ture drying, humidifying, dehumidifying, 
refrigeration, chilling. Write for copy of our 
20 page Bulletin No. 210 “Industrial Air 
Conditioning.’ No obligation. 


THAT USED TO TAKE 
6 DAYS TO DRY.... 


Cutting down drying time from a whole 
week to a single forenoon obviously 
achieves a tremendous saving in costs 
of all kinds. Such savings quickly offset 
the expense of installing the proper 
equipment. 

In the case of a drug manufacturer, Ross 


engineers designed new batch dryers 


equipped to not merely circulate hot air 













Battery of Ross Dryers equipped 
with automatic control of temper- 
ature and humidity used for dry- 
ing various drugs and pills. The 
type of trucks and trays used can 
be seen. 


but to accurately regulate vapor pressure 
as well. Results were immediate. 


Whatever your product or process, a 
Ross System for automatic control of 
both temperature and humidity can be 
designed to provide a more rapid and 
constant treatment of product or ma- 
terial along with uniform conditions 
that maintain unvarying quality. 











CHICAGO—201 North Wells Street 
ROSS ENGINEERING OF CANADA, LIMITED, Dominion Square Building, Montreal 


J. 0. ROSS ENGINEERING 
CORPORATION 


Main Office — 350 MADISON AVE., New York, N. Y. 
DETROIT —12953 Greeley Avenue 
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Synfleur 


REG. U. S. PAT, OFF. 





ARPIOL - B 


A new and exotic Bouquet --- flowery and lasting 


Oriental character --- modern in every detail. 
Developed especially for perfumes and powders. 


Pounds, $18.00 


Also available in more inexpensive 
grades--- 


Arpiol-D ($9.75 lb.) and Arpiol-S ($8.00 Ib.) 


MADE IN U.S.A. 


SYNFLEUR SCIENTIFIC LABORATORIES, 
MONTICELLO, NEW YORK, U.S. A. 


New York Atlanta Detroit 





Mexico, D. F. Buenos Aires Rio de Janeiro Havana 


INC. 


Chicago 
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PFIZER 
MAGNESIUM ACID CITRATE 
DEHYDRATED 


Pfizer MAGNESIUM ACID CITRATE DEHY- 
DRATED is a stable, soluble, free-flowing salt 
with laxative properties. 

Dry mixtures of sugar and Pfizer MAGNE- 
SIUM ACID CITRATE DEHYDRATED do not 
cake. Similarly, effervescent salt mixtures 
with both sugar and sodium bicarbonate may 
be kept indefinitely in fully reactive condi- 
tion. The mixtures dissolve readily in water 
giving a clear, mildly acid solution. 

The pure salt is a convenient concentrate 


for general pharmaceutical purposes. 


Manufacturing Chemists 

















Fst. 1849 


CHAS. PFIZER & CO., INC. 


81 MAIDEN LANE, NEW YORK, N.Y. + 444 W. GRAND AVE., CHICAGO, ILL. 
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| NAUGATUCK 


os 


a synthetic 











oak moss 


accepted by the trade 


NAUGATUCK@AROMATICS 


DIVISION OF UNITED STATES RUBBER COMPANY 


12 EAST 22nd STREET « NEW YORK, N. Y. 
215 W. OHIO STREET, CHICAGO, ILL. * H. M. ROYAL, Inc. 4814 LOMA VISTA, LOS ANGELES, CALIF. 
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The counter is the crucial point for 
every cosmetic manufacturer. It is the spot 
where the customer buys your products in good faith. 
But, will you keep her good will if—a lipstick she buys is 
marred or messy; a face powder box carelessly assembled; a 
face cream jar unevenly filled; or a lotion shows precipitation? 
Such things can and often do happen, with the result that fu- 
ture sales are lost. This is why great care should be exercised 
in the selection of your manufacturing source for cosmetic spe- 
cialties. The name ALLIED is your guarantee that the products 
you purchase are worthy of bearing your firm's name; and 
worthy of your customers’ confidence. The name ALLIED means 
that every item released has undergone a most rigid inspection 
by highly trained ALLIED inspectors whose skill is character- 
ized by their precise observations of finished products rather 
than by the number of products passed. Buy ALLIED! Be sure! 
Protect customers! Protect future profits! 


LIPSTICKS APLI « ROUGE SUPREWE « FACE POWDER APLI « 
DUSTING POWDERS « FACE RS . PERFUMES 


OTHER ALLIED SPECIALTIES: TALCUM POWDERS « 
Lo + DEODORANTS 


TOILET WATERS ¢ SACHETS « MANICURE PREPARATIONS «© CREAMS . 


DENTIFRICES « BATH SALTS « SHAVING PREPARATIONS «SKIN TONICS. HAIR AND SCALP PREPARATIONS 


A' LL I Eee Ee TS | Se ote a 
30 ROCWEFELLER PLAZA, N. Y. C. 
MAKERS OF THE WORLD'S FINEST COSMETICS AND TOILETRIES 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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NDOLINE 


Not a substitute 
for INDOL but a 


product superior 


in 
LASTING QUALITY 
SWEETNESS and 
PERFUME VALUE 


Please Write for Free Sample 


orda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 26TH STREET 


CHICAGO: 325 W. HURON STREET ST. PAUL: 253 £. 47H SPREE 
LOS ANGELES: 2800 E. 11TH STREET HAVANA, CUBA: SAN LAZARO #671 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
FRANCE: PLACE VENDOME, 8, PARIS 135 COMMISSIONERS ST., WEST, MONTREAL 


ENGLAND: 17 CREECHURCH LANE, LEADENHALL ST., LONDON, E. C. 3 
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Your product on dealers’ shelves 

is not sold. It’s only waiting... 
Today, there is a way to get it 

off that “‘waiting-spot’’ quickly. 

Today, your hand lotion, hair tonic, 

cologne, cosmetics, etc. can have a 

sparkling Duraglas container. Then, 

because a look tells more than a label, 

your product will flag the eye, coax the 

hand, speak up for itself. 


What you get in Sunaglas containers 


The revolutionary glassmaking technique 
used in producing Duraglas containers re- 
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i 
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sults in greater durability and strength. It 

eliminates excess container weight. Lifts 

the glass container out of the luxury class. 

The Duraglas standard . . . fixed, not 

by law as is sterling, but by our integ- 

rity and experience in making more 

glass containers, year after year, than 

any other manufacturer .. . gives new 

meaning to our slogan—‘'First in 
Glass.”’ 

Ask about our Complete Sales- 

packaging Service covering Duraglas 

containers, metal or molded caps 

and corrugated shipping cartons. 









This is the score of the 


Consumer Advertise- 
ments working for YOU 





UP TO THIS MONTH—63,341,135 
THIS MONTH- 69,462,689 








Das ons.» OWENS{ZPILLINOIS 
Development of a oy 

TRADE MARK REG. IU. S. PAT. OFF. GLASS COMPANY aa TOLEDO, OHIO 
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AESTHETICS IN COSMETIC 
PRODUCTION 


2 insuice was, when indiscriminate compounding of questionable 

ecipes constituted the basis of the only cosmetics avail- 
able, with unskilled hands experimentally brewing the potions 
into being. 


opay, the manufacture of cosmetics embraces the highest 
of technical skill of chemists especially trained in this 
exacting and important work. 


E ARE PROUD Of our superbly trained technicians, each one 

a recognized authority in a particular phase of the science 
of cosmetics. We are proud of our unique research facilities, of 
our ability to provide individualized cosmetics designed espe- 
cially for you, to meet your particular needs or problems. We 
know we have something entirely different, something gen- 
uinely new, to offer in services to you and in the results we 
obtain for you. 


HEN YOU SELECT Our Organization as the manufacturer of 

your cosmetics you do more than merely solve your pro- 
duction problems, for we know that modern cosmetic manu- 
facture embraces more than the trained Chemist, however vital 
a part he may play in the accomplishment of quality and 
novelty. Thus, aesthetic considerations are not neglected by us 
in our scheme of evolution, but are adequately taken care of by 
specialists in Line and Art and Color-trained experts who give 
to our organization the final complement to provide your prod- 
uct with those extra accents of good taste and style so vital 
today in the competitive field of cosmetics. 


M* WE PRESENT you with a more complete picture of this 
comprehensive service which we offer you? 


Evans Chemicals Limited Evans Chemetics, Inc. 
Boreham Wood 33, West 46th Street, New York 
Herts, England Telephone Bryant 9-6805 


(Cosmetic Manufacturers with Unique Research Facilities) 
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SCHIMMEL @ Co., INC. 


601 WEST TWENTY-SIXTH STREET, NEW YORK, N. Y. 
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have gone into the development 
of Schimmel’s many fine lilac 
odors with a result that is appre- 
ciated by perfumers everywhere. 


Most popular and with 
good reason is the superb 


Lilac Sweet “Sch. & Co.” 


A startlingly natural lilac, the odor 
of the blossom at the height of its 
fragrance. 


Lilac No. 300 “Sch. & Co.” 


Q popular favorite which also lends 
itself with great success to composi- 
tions of either floral or modern types. 


Lilador No. 4610 
Lilador S. No. 4618 
Among the most useful of lilac bou- 


guets for all types of perfumes in 
which a lilac note is desired. 

















CHICAGO @ 
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CINCINNATI 


CLEVELAND 


LOS ANGELES 


MINNEAPOLIS e NEW ORLEANS 3 ST. LOUIS 
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BLOCKADE, SHORTAGE 
AND WAR HAZARDS 
THREATEN SHIPPING 


MEDITERRANEAN 
MAY BE CLOSED T0 
PRIVATE SHIPPING 


F Increasing possibility that the Medi- 
terranean may be the central theatre of 
naval warfare makes it daily more pos- 
sible that all shipping, except that en- 
gaged in troop and supply transport may 
be stopped or become too hazardous for 
commercial risk. Already many im- 
portant sources of suppky for perfumery 
and cosmetics are under blockade re- 
strictions. Beside the French Medi- 
terranean ports, notably Marseilles, this 
now includes Yugoslavia, a source for 
Oak Moss, Greece for Olive Oil, Italy for 
Bergamot, Lemon, Orange, Orris, Olive 
Oil, Bulgaria for Otto of Rose. 

Southern Mediterranean ports for 
Algiers and Tunisia, two important 
centers for African essential oils have 


eo 


INSURANCE RATES 
JUMP IN THE EAST 


The uncertain political conditions fol- 
lowing the Russian-Japanese non-ag- 
gression pact has caused insurance rates 


for shipping to increase, and great un- 
easiness over commercial shipping in 
eastern Asia waters is general. Lack of 
shipping facilities already causing 
serious shortages of essential oils and 
perfume materials from China, Java, 
Madagascar, and include such important 
oils as Ylang Ylang, Patchouly, Gera- 
nium, Cassia, Cloves, ete. 


Is 


NO APPEASEMENT 


SUCCESS ON ALL FRONTS REPORTED 
INDUSTRIAL BOTTLENECKS OVERCOME 


NEW YORK, N. Y., May 1941: 


Laboratory staff of George Lueders & Co., 


long been blockaded and now the clouds | definitely advises no appeasement of their determined and successful efforts to 
meet and overcome the bottleneck on supplies of raw materials for the manufac- 


of war gathering over Egypt threaten 
even the small shipments of gums and 
oils that have been using the ports here. 


DARDANELLES 
MAY BE CLOSED 


With action centering rapidly on the 
strategic Dardanelles these waters, fur- 
nishing the sole outlet to the sea in 
southern Europe for Russia, may com- 
pletely cut this country off for a large 
part of its rapidly increasing export of 
certain essential oils. The long trans- 
shipment of many of these oils through 
Siberia to Vladivostock would be ham- 
pered by the cost of transportation and 
the primary use of the railroad for 
military necessity. 


turer. Assimilation of many natural oils and finished bases now being widely used 


as sinkings and other curtailments of shipping continue to reduce supplies thru 


import. 


Dispatches concerning successes on new fronts arrive as we go to press. Shortage 
of Oil Ylang Ylang not an all-out serious threat when replaced with G. L. Ylang 
Imitation. Other successes can now be reported, viz:—G. L. Imitation Rose, G. L. 
Imitation Jasmin, G. L. Imitation Neroli, G. L. Imitation Orange Blossom. Numer- 
ous other situations in this field gradually adjusting themselves as encirclement 


of complex problems are completed. 


Iistablished lines of defense reported firm. 


Three spearheads created at the 


outbreak of conflict show continuous gains. They are G. L. Imitation Bergamot, 
G. L. Imitation Lavender and G. L. Imitation Geranium. 

Other replacements now produced in this country at the Brooklyn plant of 
George Lueders and Company are:—Resin Benzoin, Resin Tolu, Resin Peru, 
Resin Labdanum, Resin Olibanum and Resin Styrax. 

Recruits thruout the western hemisphere are daily taking advantage of the 
services of G. L. laboratories. Join this vast army of intelligent manufacturers who 


are relying on the resourcefulness of this organization, veteran of many economical 


campaigns since 1885, to safely convoy them thru the present crisis. 


GEORGE LUEDERS & CO. 


Established 1885 
427 WASHINGTON STREET, NEW YORK, N. Y. 


CH 


BRANCHES: 


ICAGO 


SAN FRANCISCO 


MONTREAL 
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BOTTLES Aée these | 


ee Here are six bottles of artistic and 


{ H . i distinctive design which you can buy at 
245 : 








practically STOCK prices. Although the 
actual bottles are not carried in stock, the 
moulds are already available and your 
order can be produced without involving 
any ‘‘special mould”’ cost. 

In addition to these 6 designs,a number 4g i i 
of other highly individual bottles are avail- ' 
able on the same basis. Our representative 
will be glad to show you samples and quote 
on your requirements. % a A-391 


SWINDELL BROS., BALTIMORE, MD. 


200 FIFTH AVENUE, NEW YORK 
ROBERTO ORTIZ—HAVANA, CUBA 


Bivens 





AN INTERNATIONAL 
FAVORITE 





DURLIN 
NAIL ENAMELS 









are produced under conditions 
that assure uniformity of high 
quality and shade. This techni- 
cal production control has made 
DURLIN’S product the most 
talked about NAIL ENAMEL 










THE DURLIN CORPORATION 


Il WEST 42nd ST. NEW YORK, N. Y. 
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WHAT IS AHEAD? 


Wm lies ahead at the present writing is anybody's guess— 

it is certain that nobody in this country knows. Whether 
England will fall and we shall be fighting alone, or whether 
England will hold and Germany will fold up within a year,— 
these are predictions which cannot be confirmed at the present 
time. All that business men in this country can do is to prepare 
for the worst, and then any better conditions will be pleasurable. 


UT preparing for the worst is not an easy task. When we 

realize that the defense program has not yet been put on a 
war basis we are cognizant of the fact that shortages of all sorts 
of raw materials are apt to occur without much warning if we 
get to the shooting stage. Our plant capacity for all kinds of 
raw materials is far in excess of our peacetime requirements, but 
war will absorb so much of this capacity that acute shortages 
will be frequent, and higher prices will prevail in many prod- 
ucts even though producers ship their output at the normal 
prices. Higher labor costs, higher basic raw material costs, and 
speculation will be rife despite all efforts to stop them. The 
government of this country will be no more able to prevent 
these things than it was able to abolish liquor under the 
eighteenth amendment. After all, human nature does not 
change. 


A®” what of business? With the proposed tax bill about to be 
accepted before a shot has been fired, we must realize that 
this bill is only the beginning of the taxes that will have to be 
paid. And with such taxes facing us how are individuals 
going to be able to spend much on anything but their bare 
living expenses? Certainly no one is going to be in a position 
to expand his expenditures to any appreciable degree, and a 
large number will have to curtail their spending sharply. 


THs is the general picture as it faces us at present. The 


horrible details will become known as time rolls on. There 
is little to be done about it except to pull in the belt and turn to. 
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DR. DURRETTS PLANS? 


By H. C. HALLAM 


We will be the results of the appointment of, and 
work being done by Dr. J. J. Durrett, new Direc- 
tor of the Medical Advisory Division of the Federal 
Trade Commission? 

Washington representatives of the drug, cosmetic, 
food and related industries would be interested in know- 
ing the answer to this question. They have not been 
able to find it up to this writing. Dr. Durrett throws no 
light on the subject. He is saying nothing and sawing 
wood. The results, however, may be quite interesting. 

For the present, Dr. Durrett is not telling what he is 
doing or what are his plans, hopes and aspirations. He 
has declined politely to discuss the work of his branch 
of the Commission organization with the representative 
of DruG AND Cosmetic INDUsTRY. 

Attempts to ascertain from the genial Doctor whether 
his organization has any new proposals, policies, proj- 
ects, or program have been unsuccessful. His answer 
to inquiries about what is going on, whether there is any 
change in the program or policies of his division of the 
Commission relative to alleged false advertising of 
drugs, cosmetics, devices and foods, is uniformly 
“Nothing to say.” 

Dr. Durrett did go so far as to admit that there is lots 
of work for him and his organization to do and that he 
is trying to do it to the best of his ability. He evidently 
thinks that deeds are better than words. 

He refused even to comment on the matter of co- 
operation between the F.T.C. and the Food and Drug 
Administration with which he was connected for several 
years as Chief of Drug Control and more recently, since 
passage of the new Food, Drug and Cosmetic Law, as 
head of the New Drug Section of F.D.A. It is reported, 
however, that this cooperation is continuing in general, 
although it is understood that there have been differ- 
ences between these Government agencies on certain 
subjects. Whether these will be ironed out as a result of 
the transfer of Dr. Durrett from F.D.A. to F.T.C. re- 
mains to be seen. 

An example of these differences concerns the use of 
such words as “rheumatism” and “rheumatic” in con- 
nection with certain drug products. F.D.A. has ob- 
jected to the use of these words on labels and in labeling 
of such products, no matter how the words may be 
qualified. On the other hand, F.T.C. has not objected 
to the use of such words in the advertising of products 
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that will relieve the pains associated with rheumatism 
and so-called rheumatic conditions. Dr. Durrett is re- 
ported to have held that such words should not be used 
in labeling or advertising drug products regardless of 
whether they would afford relief or not. 

Another example of differences between the two 
agencies regulating the drug, cosmetic and related in- 
dustries concerns preparations for the treatment of 
stomach ulcers. F.D.A. has proceded against products 
recommended for such treatment. F.T.C. has, however, 
approved stipulations with respondents involved in its 
complaints under which stipulations reference to 
stomach ulcers is allowed in advertising provided they 
are described as due to hyperacidity. 

Some medical authorities and even trade representa- 
tives take the view that F.D.A. may have taken the 
correct position on this question. Competent authori- 
ties say that where stomach ulcers occur the patient 
always has a condition of hyperacidity. They say that 
these two conditions form a sort of vicious circle in 
which it is difficult, if not impossible, to determine 
which, ulcers or hyperacidity, is cause and which is 
effect. They liken the situation to the old riddle, which 
was first, the chicken or the egg. 

Dr. Durrett declines to discuss such problems as the 
advertising of preparations for rheumatism and _ for 
stomach ulcers. 

Dr. Durrett’s appointment as “‘special expert” direct- 
ing the Medical Advisory Division was announced by 
the Federal Trade Commission February 7. He has 
been on his new job several weeks. When his appoint- 
ment was announced a wide-spread suspicion, if not 
expectation, developed in drug and cosmetic trade 
circles that he would be “tougher” than his predecessor, 
Dr. K. E. Miller, who was called by the United States 
Public Health Service for duty in the field in connection 
with the mobilization of troops and health and sanitary 
conditions in military camps throughout the South. 
When asked about this point, Dr. Durrett indicated that 
he did not know “how tough” Dr. Miller had been or 
“how tough” he personally would be. 

From other sources, however, it is reported that Dr. 
Durrett has indicated that he might be disposed to be 
more strict in applying provisions of the Wheeler-Lea 
Law concerning false advertising than the record of 
F.T.C. since enactment of that law in 1938. 
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Whatever his plans, Dr. Durrett seems happy, 
happier than he was with F.D.A., even though his desk 
is piled high with matters claiming his attention. 

So far as trade representatives have been able to find 
out and so far as any recent rulings of the F.T.C. are 
concerned, there does not appear to have been as yet 
any change in F.T.C. policy and program regarding the 
administration of the law against false advertising. 

Indications to trade representatives are that the 
Commission is standing on policies already set up some 
time ago. In the opinion of trade representatives, the 
Commission was about as “hard” before Dr. Durrett’s 
connection with it, as it could be. Trade representatives 
say that the Commission has been bearing down harder 
and harder on products of the trades for quite a while. 
They have been covering more territory in their com- 
plaints, orders, rulings and stipulations. 

It is said that so far as Washington knows or is con- 
cerned no reports or citations against members of the 
drug and medicine industries have come out of the 
F.T.C. that include medical opinions known to have 
been rendered by Dr. Durrett. 

The trade representatives opine that it will be some 
time before Dr. Durrett can upset precedents previously 
established by his predecessor and by the Commission in 
connection with such matters if he desires to accomplish 
that end. The opinion is expressed here by persons in 
close touch with developments that no doubt Dr. 
Durrett would like to upset a number of rulings or 
policies of the F.T.C. Perhaps that explains why he is 
temporarily “‘playing tar baby.” 

The jurisdiction of Dr. Durrett as medical advisor of 
the F.T.C. is understood by trade representatives to 
cover the fields of advertising of foods, drugs, devices 
and cosmetics. So far as foods are concerned, jurisdic- 
tion is understood to extend to advertising claims of 
special vitamin values, or exceptional nutritional value 
of food products. 

The general scope of the medical advisory work has 
been outlined by the F.T.C. in a statement as follows: 

“The Commission has a medical adviser for consulta- 
tion in connection with cases involving the validity of 
claims made in the advertisement of food, drugs, de- 
vices, and cosmetics. 
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Sensing greater stringency of enforce- 
ment of the Wheeler-Lea Act control 
over advertising of this industry under 
Dr. Durrett, we have tried to find out 
just what lies ahead. But the Doctor him- 
self gives practically no indications. He 
won't talk. 


“Shortly after the passage of the Wheeler-Lea amend- 
ment to the Federal Trade Commission Act in 1938, the 
Surgeon General of the United States Public Health 
Service assigned to the Commission an experienced 
medical officer to perform this type of service, which is 
available to all branches of the Commission. 

“Through its medical advisor the Commission main- 
tains contact with other Government agencies con- 
cerned with food, drugs, devices and cosmetics. These 
include the Food and Drug Administration, the Na- 
tional Bureau of Standards and the United States 
Public Health Service.” 

Dr. Durrett is so busy that he says he is declining 
invitations from several trade associations and profes- 
sional groups to attend annual conventions or other 
meetings and discuss the work of his Division and the 
F.T.C. 

At the same time the members of the F.T.C. them- 
selves have decided against acceptance by James A. 
Horton, F.T.C. Chief Examiner, of an invitation to 
address the annual convention of the American Drug 
Manufacturers’ Association. For many years Mr. Hor- 
ton has regularly attended these conventions and the 
exchange of ideas between him and members of the 
trade attending such affairs has been mutually bene- 
ficial. It is understood that the Commission required 
about two months in which to make up its mind that 
Mr. Horton should not accept the invitation. 

Commission action on such matters is necessary be- 
cause of the traveling expenses involved. The official 
explanation is that the Commission is_ practicing 
economy in the expenditure of its appropriations. Un- 
officially, however, trade representatives express the 
belief that the reason such invitations are being de- 
clined by F.T.C. at this time, for its staff members is 
found in the pendency before Congress of the Logan- 
Walter Bill and similar measures providing for court 
review, appeals and uniformity in procedure, etc., as 
regards the F.T.C. and numerous other federal regula- 
tory agencies. 

It is believed that the F.T.C. thinks that in speeches 
and discussions at trade and professional gatherings its 
officials might indicate the possibility of new regulations 


(Continued on page 541) 
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FOR MEN 


By PETER VAUTIN 








S ALES of toiletries for men are 
increasing. Salesgirls in de- 
unani- 


partment stores 


mous and emphatic in giving 


were 


this opinion when asked by the 
magazine, Beauly Fashion, in a 
nation-wide survey. This point- 
of-sales opinion is amply veri- 
fied by everyday observation in 
the trade. The 
which stand on their own legs 
and are not with 
other products, such as Sea- 


men’s. lines 


associated 





forth, Courtley and others, have 
been attracting trade attention 
by their success in department 
stores. And there has been a clearly noticeable trend 
among the leading perfume and treatment houses to in- 
corporate men’s sets and toiletries in their lines and to 
feature them in certain seasons. Particularly noticeable 
has been the willingness of the large pace-setting stores 
to give valuable window and counter space to men’s 
toiletries at Christmas and their interest in building up 
Father's Day. In fact, trade opinion has been formu- 
lating and becoming vocal on just what these salesgirls 
are finding in over-the-counter experience— that men’s 
toiletries are decidedly increasing in sales and that this 
part of the cosmetic industry, which, by and large, has 


TOILET REQUISITES 




















always been considered a lame duck by the bigger com- 
panies and the department store field, is moving into a 
place in the cosmetic sun. 

Men's toiletries are really as old as the cosmetic in- 
dustry. In this country some of the oldest names in the 
industry—Colgate, Mennen, Williams—have been fa- 
mous for many years in this field. In more recent years 
Yardley and lately Shulton have contributed to an ex- 
panding market. Now new horizons are opening up in 
the department store field. The 
specialized men’s lines and the perfume and treatment 


manufacturers of 


houses which put out men’s toiletries are discovering 
new products which can be added to the established 
men’s utility toiletries and a gift market which promises 
great rewards in expanding 
business. The men’s lines 
are just beginning to ven- 
ture beyond the traditional 

In volume they 
Shaving soap or 


products. 
rate: 1. 
cream; 2. After shave lo- 
tion: 3. Tale: 4. Hair dress- 
ing; 5. Toilet soap: 
6. Mouth Wash; 7. Co- 
logne: 8. Deodorant: 
9. Bath 
10. Pre-shave lotion. 

Men’s 


such utility items as shav- 


Preparations; 








toiletries, except 































ing materials, those items sold in the mass drug and 
syndicate stores, are primarily purchased by women. 
These salesgirls say that 64 per cent. of all men’s 
toiletries are so purchased; that for the products of 
more recent interest to men, such as deodorants, 
cologne, bath preparations, the percentage is much 
higher, in some department stores running as high as 90 
per cent. So widespread and unanimous is this point-of- 
sale opinion of women’s influence that the prediction 
naturally follows that the further expansion in the sale 
of men’s toiletries is basically one of persuading the 
women to persuade the men to further use. 

Of these toiletries purchased by women 47 per cent. 
were gifts and, in the opinion of salesgirls, were almost 
entirely the selection of the women, i. e. not bought on 
order. Which brings us to an opinion expressed by one 
of the most skilful merchandisers of men’s toiletries— 
that so far as gift packages go the successful package for 
men is: Not so much what men like; Not so much what 
women like; But what a woman thinks a man will like. 
This he claims is the greatest single essential to the first 
sale and an expanding market. Then, if a man really 
enjoys using his gift, a permanent customer is made for 
repeat business. 

At least as far as the department store and the better 
class drug store and chain store go, the importance of 
the gift viewpoint for men’s toiletries cannot be over- 
emphasized. The gift is the primary reason for the in- 
creasing interest in a much wider field of products for 
men. With increasing merchandising pressure from 
manufacturers and attractive packaging it should bring 
further substantial increases at Christmas and help to 
bring Father’s Day to national attention, thus adding 
another spring gift occasion to Easter and Mother's 
Day. 

Two points are emphasized by salesgirls in comment- 
ing on the packaging of men’s toiletries: they should 
have gift appeal or at least be ensembled in gift sets; 
they should be masculine in appearance and appeal. 
This second point is frequently underlined. Not only 
are men very diffident about purchasing or receiving a 
toiletry of feminine appeal, according to a number of 
these girls, but a woman purchasing for men instinctive- 
ly avoids the feminine appeal in 
favor of a package which looks 
strictly masculine to her. With 
such packaging, say these girls, a 
substantial increase in the sale of / 
colognes, bath preparations, de- 
odorants and creams is possible in 
this field. For the same reason, the 





perfume used for men’s toiletries should not be feminine. 
No one seemed to have a clear idea what type odor 
should be used beyond saying that men like their prod- 
ucts perfumed and have no particular preference for the 
so-called men’s odors—citrus type, ete. 

Suggestions for new products that men like, beyond 
those listed at the beginning of this article were made 
by the salesgirls in the order given below: 

1. Special creams for men 

After-shave cream, deep pore cleanser heavier 
than that for women, cream in a tube for use be- 
fore or after shaving (for traveling). 


2. Bubble bath for men 

3. Hand lotion 

1. Colorless lipstick for chapped lips. 

5. Liquid powder with soothing base for after shave. 


6. Perfumed deodorant foot powder. 
Electric razor set minus shaving soap or cream. 
8. “Cover Mark” for men. 


9. Manicure set for men—file, scissors, nail white 


pencil, clear protective lacquer. 
Suggestions for increasing the sale of men’s toi- 
letries were: 
1. Special sections in the toilet goods departments. 
2. More window displays (especially with associated 
articles such as men’s clothes) and more counter 
displays. 
(Continued on page 541) 
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ANTHELMINTICS 


By M. A. LESSER 


neers are drugs which are used to kill or 
remove intestinal worms. Important throughout 
the history of man, particularly in tropic and subtropic 
regions, the need for such remedies is apparently in- 
creasing in the United States. Formerly limited to the 
Southern States, still the area of highest infestation, the 
shifting of population as well as the facilitated ship- 
ment of foodstuffs have spread intestinal worm infesta- 
tion to almost every part of the country. 

The helminths or worms which most commonly infest 
the human intestine are of two types:' the cestodes or 
flat worms which include the various kinds of tape- 
worms such as are found in beef, pork and fish, and? 
the nematodes or roundworms, including hookworms, 
roundworms (Ascaris), pinworms or seatworms (Oxyu- 
ris) and whipworms (Trichuris).' Of these, the round- 
worm (Ascaris) is the most common throughout the 
world, while the hookworm is undoubtedly the most 
devastating intestinal parasite insofar as America is 
concerned.” 

All of these parasites pass through definite life 
cycles; the adult stage being spent in the intestine of 
the human or animal host. Except in the case of hook- 
worms, infestation usually results from ingestion of the 
eggs or larvae in or on foods or on contaminated 
fingers. In the case of the hookworm, the organism 
usually enters the body from feces-polluted soil via the 
skin of the feet, less commonly through other exposed 
parts. From the skin, it migrates by way of the biood 
stream to the lungs and thence to the intestine where it 
becomes attached to the intestinal wall. 

Intestinal worms produce many and varied symp- 
toms. Roundworms cause gastrointestinal disturb- 
ances, weakness, general malaise, but on occasion may 
produce symptoms of gall-bladder disease or induce 
Hookworms induce symptoms of. sec- 
The most annoying sign of the well- 


appendicitis. 
ondary anemia. 
named pinworm or seatworm is the intense itching pro- 
duced when the females migrate to lay their eggs on the 
skin of the perineal region. Sometimes no subjective 
symptoms develop from the presence of tapeworms, 
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but more usually there is abdominal discomfort with 
colicky pains, nausea and vomiting, strong, irregular 
appetite and diarrhea or constipation. 

Such symptoms, while indicative, are not, except in 
rare cases, conclusive evidence of the presence of in- 
testinal parasitic worms. Demonstration of the worm, 
its eggs or larvae in the body excreta is the basis for 
correct diagnosis. Indeed, only through such diag- 
nosis can the proper treatment be undertaken and the 
most suitable anthelmintic drug be selected.* 

The number of remedies that have been employed as 
anthelmintics is legion. Lamson and his associates* 
have found reference to nearly three hundred sub- 
stances which have been used for such purposes and 
they themselves have tested some three or four hundred 
other substances. Despite the elimination of many 
compounds as useless or excessively dangerous, a rather 
large number of recognized anthelmintics is available 
for human use. Some anthelmintics employed centuries 
ago have stood the test of time and experience and are 
still in use. To these have been added other modern, 
natural or synthetic drugs. A representative list of the 
anthelmintics in use today includes: aspidium, santo- 
nin, pelletierine, chenopodium, ficin, pepo, thymol, 
hexylresorcinol, carbon tetrachloride, tetrachlorethyl- 
ene, gentian violet and, possibly, phenothiazine. This 
list is by no means complete. 

One pertinent reason why such a large number of 
drugs is listed lies in the fact that no really good method 
for evaluating anthelmintics is available. Comparison 
of the cure rate, because of frequent reinfection after 
treatment, has been practical only in tapeworm infesta- 
tions. The percentage of worms expelled has also been 
used as a basis for comparing the several modes of 
treatment. However, there are many factors that must 
be taken into consideration when this count or estimate 
method is used. One direct method for evaluating the 
action of anthelmintic drugs in experimental animals 
has been developed. In this procedure, the worms ex- 


pelled after treatment are counted, then the animal is 
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killed and a count made of the worms left in the in- 
testinal tract. Jn vitro methods are also used fre- 
quently." 

This may perhaps help to explain why, despite the 
long list, no fully acceptable system of classification has 
been proposed. Blumgarten® has suggested that an- 
thelmintics are best classified according to the particu- 
lar worm for which they are used. The objection to 
such a system is the fact that certain drugs are effective 
against more than one specific parasite. Cushny’s text® 
mentions that drugs against worms are often divided 
into vermicides and vermifuges, depending upon 
whether they kill or merely cause the expulsion of the 
helminths. However, it is pointed out that this differ- 
ence is determined largely by the quantity of the drug 
administered. 

The value of an anthelmintic depends not only upon 
its effectiveness, but also upon its safety. The ideal 
anthelmintic is one that will remove all the parasites 
without any danger to the host. No substance at 
present available meets this ideal.’ Actually, the use of 
most of the drugs now employed is made possible only 
because they are slowly absorbed, permitting their 
action on the parasite in greater concentration than on 
any of the tissues of the host.® 

Obviously anthelmintics are drugs that cannot be 
used indiscriminately. According to Faust,® “An in- 
telligent background for the administration of an 
anthelmintic presupposes a knowledge of’ the species 
of parasite involved;? the size, number and location of 
the parasite in the human body; the actual or potential 
damage produced by the parasite both locally and 
systemically ;* the drug of choice in a particular infec- 
tion, the usual therapeutic dose of this drug for adults 
and for children, the best method of administering the 
anthelmintic, its contraindications and possible toxic 
manifestations, and? the method of determining the 
efficiency of the anthelmintic following its adminis- 
tration.” 

In the administration of most anthelmintics, the 
proper preparation of the patient is very essential if 
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Anthelmintics are an important item in 
the drug manufacturing branch of this 
industry. Mr. Lesser gives a comprehen- 
sive picture of the products available for 


this use at the present time. 


success is to be achieved. So that the parasite will not 
be protected by the diluting effects of the intestinal 
contents, the administration of an anthelmintic is 
usually preceded by a fasting period.’ To obtain this, 
the patient is given a very light diet for a day or two 
prior to the treatment. The bowels should be further 
thoroughly emptied by the use of a mild laxative the 
day before anthelmintic administration. The anthel- 
mintic is given early in the morning on an empty 
stomach. This is followed several hours later with a 
brisk cathartic, e.g. calomel or castor oil, to expel the 
dead or stupefied worms. Quite often the anthelmintic 
and the purge are administered together. 

With this background of data, common to most of 
the anthelmintics, it is possible to continue with a brief 
discussion of each of the individual drugs.**” 

Decoctions and extracts of Aspidium were used by 
the Greeks and Romans; today the oleoresin is com- 
monly employed. The most active ingredient is prob- 
ably filicic acid, but other constituents are also believed 
to produce similar effects. Aspidium is used against 
tapeworms and hookworms, but is most effective 
against the former. It is particularly important, during 
the preliminary fasting, that all fats be eliminated 
from the diet since these hasten absorption and induce 
toxic effects. 

As a rule, in healthy patients where suitable dietary 
and cathartic measures have been taken, the ordinary 
doses cause no untoward symptoms. A saline purgative 
should follow. However, toxic symptoms sometimes 
appear even with moderate doses and may include 
headache, dizziness, diarrhea, dyspnea, yellow vision 
and even temporary blindness. Large doses, or the 
retention and absorption of standard quantities may 
produce more grave symptoms and possibly death. 
Aspidium is contraindicated where there is marked 
anemia, alcoholism, debility, old age, infancy and 
pregnancy. 

Santonin, another ancient remedy, is used almost 
exclusively to remove roundworms (Ascaris) and is con- 
siderably less effective against other intestinal para- 
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sites. Santonin, an anhydride or lactone of santonic 
acid, is insoluble in water, practically tasteless and is 
nonirritating. Standard doses have little effect on circu- 
lation and respiration, but a certain amount of absorp- 
tion usually occurs as is shown by changes in color 
vision; first blue, then yellow, and yellow coloration of 
the urine. Excessive dosage at first stimulates and then 
paralyzes the central nervous system, affecting par- 
ticularly the special sense centers. Convulsions are a 
sign of severe toxic reactions to santonin. 

Pelletierine is a mixture of alkaloids obtained from 
pomegranate bark. Used since classic days for the 
treatment of tapeworm, particularly pork tapeworm, 
the crude decoctions of the bark or stem have been re- 
placed by the use of the tannates of the mixed alka- 
loids. The standard doses of pelletierine often induce 
mild toxic symptoms, e.g. vomiting, diarrhea, head- 
ache, drowsiness and disturbances of vision. Toxic 
doses produce similar symptoms but in more severe 
degree, profound prostration and sometimes convul- 
sions. Alcohol is forbidden when this drug is used, and 
it is contraindicated in pregnancy. 

Chenopodium oil, which has been used for centuries, 
is distilled from American Wormseed and is considered 
a very effective anthelmintic against roundworms and 
hookworm. The active constituent is ascaridol, ob- 
tained from the oil by fractional distillation under 
partial vacuum. The higher cost of this pure product, 
however, is an important factor in its less frequent use. 
According to Sollmann,’ when used against hookworm, 
chenopodium is equally or more successful than thymol, 
and moreover, is less unpleasant to take. Unlike most 
anthelmintics, a preliminary fasting and cathartic is 
not required before giving the oil, but a following purga- 
tive is needed. The drug is relatively safe, but at that 
untoward symptoms are fairly frequent and some 
deaths have been reported. The majority of fatalities 
were, however, due to overdosages.’ 

Ficin, the active principle of the sap of the fig tree, 
is a proteolytic enzyme which digests the parasites. For 
hundreds of years the natives of Central and South 
America have used the crude sap for the treatment of 
intestinal parasites.’* The sap is a very active anthel- 
mintic, especially against roundworms and _ against 
whipworms. Unfortunately the crude sap ferments 
readily and so cannot be shipped to the United States. 
Ficin is mentioned here because most authorities agree 
that further work on this substance may yield a most 
valuable, relatively nontoxic anthelmintic against cer- 
tain intestinal parasites. 

Pepo or pumpkin seed is a harmless remedy against 
tapeworms and is frequently preferred for the very 
young, the old and debilitated, and in pregnancy. The 
seeds, which should be as fresh as possible and never 
used if more than a year old,” are beaten to make a 
paste with water and finely powdered sugar, or honey. 
It acts better if it is taken unstrained and in divided 
doses. The use of pepo requires the usual preparatory 


and after-treatment.?”” 
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According to the studies of Freise,’! the skin of the 
seed germ contains the active anthelmintic constituent. 
This is an alkaloid present in a concentration of 0.12- 
0.285 per cent.; and a 1-4000 solution kills up to 90 
per cent. of added roundworms and pinworms in five 
minutes. 

Thymol, contained in many aromatic oils, e.g. 
Thyme, and available as a crystalline substance, is used 
chiefly as an anthelmintic against hookworm. Widely 
employed since 1879, thymol has, during recent years, 
been replaced by other drugs. According to Faust,* 
thymol is less toxic but less efficient than carbon tetra- 
chloride and is both more toxic and less efficient than 
tetrachlorethylene for the eradication of hookworm. 

Turning now to purely synthetic drugs, the first up 
for consideration is hexylresorcinol. Hexylresorcinol is 
usually administered in hard gelatin capsules or other 
special coating because of its erosive action on the 
mucosa of the mouth. This drug has proven especially 
effective in the treatment of ascaris and hookworm and 
quite efficient with whipworms. Pinworm infestation 
has also been successfully treated with this drug. Ac- 
cording to Lamson and his associates’ hexylresorcinol 
might be the ideal anthelmintic were it not for two 
properties. The first of these is the fact that it com- 
bines readily with proteins and is therefore relatively 
ineffective if taken when food is present in the digestive 
tract. The second factor, already mentioned, is the 
tendency to produce “burns” of the mucous membrane. 
Even when protected, patients, particularly children, 
often chew the capsules or pills, with subsequent mouth 
injury. Faust, however, emphasizes that if instructions 
are heeded not to chew the capsules before swallowing 
and to fast for five hours after taking the drug, no 
toxic symptoms will be experienced. 

It was recently pointed out’ that carbon tetra- 
chloride has been the most popular drug for the treat- 
ment of hookworm since it was introduced in 1922. It 
is somewhat less effective against other worms. It is a 
relatively safe, inexpensive and very effective anti- 
hookworm drug and has been used in hundreds of 
thousands of cases with comparatively few deaths due 
to its administration. Moreover, considerable study 
has markedly reduced the incidence of toxic effects. 
Because it is an active irritant, carbon tetrachloride 
may be given in capsules, but the simplest method is to 
give the drug in a fluid vehicle such as water or milk.® 
It is contraindicated in alcoholism, respiratory or 
kidney disease and cirrhosis of the liver, nor should it be 
given in the presence of absorbable fats or when there 
is a subnormal blood calcium. Calcium is a very 
effective antidote for carbon tetrachloride poisoning. 

Tetrachlorethylene is frequently compared with car- 
bon tetrachloride. The consensus of opinion seems to be 
that tetrachlorethylene is less toxic and at least as 
efficient as carbon tetrachloride against hookworm.” 
Untoward symptoms from its use are comparatively 
rare, but the drug may cause transient giddiness, 
vomiting and drowsiness. It is noteworthy that no 
deaths were reported after this drug had been employed 
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in over 100,000 cases of hookworm infestation.’ Given 
in soft gelatin capsules, it is important to discard all 
broken capsules because of the danger of phosgene 
formation by decomposition after exposure to the air. 

Certain dyes have been employed as anthelmintics 
and of these, gentian violet is undoubtedly the most 
important. Of the many drugs that have been recom- 
mended for the treatment of oxyuriasis (pinworm 
infestation), Wright and Brady’? have found that 
gentian violet in enteric-coated tablets was the most 
efficient preparation studied. The dye is usually ad- 
ministered over a period of eight days, preferably in a 
water-soluble enteric-coating, followed by a rest period 
of seven days, and then resumed for another eight day 
period; the patient following his usual routine during 
this time. Most patients show no side-effects, but some 
may complain of nausea and vomiting, mild abdominal 
pain, constipation or diarrhea. In instances where 
patients have roundworm infestation in addition to pin- 
worms, they should first be treated to remove the 
ascarids. The dye is contraindicated where there is 
cardiac, liver or kidney disease, pregnancy, chronic 
constipation or alcoholism.'° 

Gentian violet, administered in enteric-coated tab- 
lets, has also proven efficacious in the treatment of 
strongyloidiasis.’” This is chronic insidious infection, 
often without marked symptoms, caused by a round- 
worm whose mode of entry via the skin and whose 
migration through the tissues is very much like that of 
the hookworm. It is said that only gentian violet has 
been found to be specific for this infection.* 

During the last few years considerable attention has 
been focused upon phenothiazine and its potentialities 
as an anthelmintic. Distantly related to sulfanilamide, 
this substance had already been proven to be a very 
efficient insecticide, fungicide and urinary bacteri- 
cide.'* Extensive experimental and practical work has 
quite thoroughly demonstrated the efficacy of pheno- 
thiazine as an anthelmintic for cattle,’° sheep,’®'” 
horses'S and other domestic animals.’® 

Phenothiazine is a fine, smooth, practically tasteless 
powder with a pale lemon-yellow color. It forms flat 
leaf crystals soapy to the touch and melts at 180° C. 
The chemical is soluble in fat solvents, but is practically 
insoluble in water. As shown by animal studies, the 
advantages of phenothiazine include: (1) high efficacy 
for certain parasites, (2) notable lack of toxicity, (3) 
tastelessness, (4) cheapness, (5) requires no prepara- 
tion prior to administration, and (6) no subsequent 
purgation is needed. Examination of the anthelmintic 
efficiency of certain compounds related to phenothia- 
zine have shown that none of these substances display 
the high efficiency and the low toxicity characteristic 
of phenothiazine.” 

The value of phenothiazine for human anthelmintic 
use is at present under investigation. Late in 1940, 
from India, Manson-Bahr”! reported his results after 


the administration of phenothiazine to a small group 


May ’41: 48, 5 


of human subjects with threadworm and roundworm 
infections. Results in seven cases of ascaris infection 
treated with phenothiazine alone were disappointing. 
However, when the drug was administered in 8 Gm. 
daily doses for three days followed by a dose of sodium 
sulfate, the results were more satisfactory, all the 
roundworm being removed. 

“Phenothiazine,” reports Manson-Bahr, “has given 
good and permanent results in the treatment of thread- 
worm infections, especially in children. Effects on 6 
children and 3 adults are recorded; all were cured, 
though 3 (1 child and 2 adults) required a second 
course. The following doses are advised: 2 grammes 
daily for 7 days for children under 8, and half the dose 
for children under 4; 8 grammes daily for at least five 
days for adults.” 

Manson-Bahr also observed that the drug appears 
ineffective for worms in the small intestine. Similar 
results have been noted in animals. 

Obviously, considerably more clinical study is neces- 
sary and more data must be gathered before pheno- 
thiazine can be accepted by the medical profession for 
anthelmintic use on human subjects. 

Fresh pineapple juice has also been considered as an 
anthelmintic. This juice has been used for such pur- 
poses by the natives of Brazil and India, and the in 
vitro studies of Berger and Asenjo~””® indicate that a 
proteolytic enzyme completely digests Ascaris worms. 
However, more recent work’ done at the University of 
Toronto on living animals and a child infected with pin- 
worms does not support the view that fresh pineapple 
juice may be of value against intestinal parasites. 

Despite many advances in chemotherapy, the ideal 
anthelmintic has yet to be developed. Those now in use 
require knowledge and caution in order to avoid 
dangerous toxic symptoms and to achieve the best re- 
sults. However, prevention of reinfection and the 
spread of helminth infestation depends upon the insti- 
tution of hygienic and other essential measures. With- 
out them even anthelmintics prove to be only tempo- 


rary, and often, ineffective expedients. 
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MACHINELESS | 
PERMANENT WAVING 


By JOSEPH KALISH 


AS FAR as we have been able to locate them, all 
United States patents relating to the machineless 
permanent wave process, are discussed in this article. 
For those particularly interested in this subject we 
recommend that copies of the specifications be pur- 
chased from ““The Commissioner of Patents,” Wash- 
ington, D. C., the charge being 10 cents per patent. At 
the outset we must warn readers that infringing of 
patents is risky business, and that we cannot give ad- 
vice as to how they might be able to get past some of 
the claims. This material is important, however, in 
that it gives the essential information concerning the 
type of work that has been done and may serve as a 
basis for further research. 

Apparently the first successful, patentable work 
done in the field of permanent waving by a hot process 
without the use of elaborate machinery was done by 
Ralph L. Evans and assigned to the Zotos Corpora- 
tion. U.S. Patent 1,892,389, applied for on January 21, 
1932 and issued December 27, 1932 is the first of the 
series of basic patents assigned to Zotos. The invention 
describes the imparting of a permanent wave to hair by 
subjecting the hair to the action of a heating chemical 
such as calcium oxide, which when moistened gen- 
erates sufficient heat for the process. This particular 
patent describes a method of delaying the develop- 
ment of the heat generated in the process to assure 
effective waving of the hair with a minimum liability 
of burning the hair or the scalp. The heating chemical 
may be calcium oxide (quick-lime) in dry powdered 
form or pressed into easily friable cakes by means of 
dry glycerine. This material is incorporated in the pads 
which are then moistened to generate heat. The 
moistening solution may contain ammonium sulfate, 
sugar, or ammonia to delay the development of heat. 
The first claim in the patent will illustrate the breadth 
of coverage obtained. “Imparting a permanent wave 
to hair by subjecting the hair to heat generated by the 
reaction of an exothermic material with a moistening 
medium, the natural development of the heat being 
delayed by combining a suitable medium with the 
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moistening medium.” Other claims cover the use of 
ammonium sulfate and sugar as the delaying agent. 

U.S. Patent 1,892,390, same filing and issuance date, 
assigned by Evans to Zotos, covers the controlling of 
the heat developed by the introduction of materials to 
accelerate the development of heat. This acceleration 
is accomplished by the use of acidic substances, with 
aluminum sulfate as an example, in the moistening 
solution. Patent No. 1,892,391 covers a method of con- 
trolling the development of heat whereby the develop- 
ment of heat is prolonged. This is done by the use of an 
ammonia compound able to evolve a volatile gas in the 
moistening solution. The use of alcohol and ammonium 
sulfate are specifically claimed. 

U. S. Patent 1,892,426, same filing and issue date, 
assigned to Zotos by Evans, is similar to 1,892,391 in 
that the evolution of heat is prolonged by the use of 
sand or ammonium sulfate, but the diluent is this time 
added to the solid material utilized for generating heat, 
and not to the solution. 

Another Evans patent is U. S. 1,894,032, issued 
January 10, 1933, filed January 21, 1932 and covering 
the acceleration of the development of heat. This is 
done by adding aluminum sulfate to the heating com- 
pound. U. S. 1,919,690, filed January 21, 1932 and 
issued July 25, 1933 to Evans and assigned to Zotos, 
claims control and delay of the development of heat 
by the use of an inert powder such as starch, a salt such 
as ammonium sulfate, sodium hydroxide, a neutral 
compound such as sugar, in the solid or the liquid com- 
ponents of the heating mixture. 

U. S. Patent 2,040,406, filed November 7, 1932, 
issued May 12, 1936 to Raymond E. Reed and as- 
signed to The Kendall Company, does not refer di- 
rectly to permanent waving processes but describes an 
improved mixture for generating heat. Heating pads 
have been based upon iron filings mixed with electio- 
lytes, addition of water leading to the generation of 
heat. Where soluble salts have been used, the mixture 
was subject to deterioration on standing. The mixture 
used here consists of oxalic acid, barium chloride, 
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copper carbonate, and iron filings. Addition of water 
causes the barium chloride to dissolve and react with 
the copper carbonate to produce copper chloride, which 
reacts with the iron to generate heat. The oxalic acid is 
present as an accelerator. Some aluminum powder may 
also be added to increase the heat evolved, and other 
solid acidic materials may be used in place of oxalic 
acid. Representative formulas given are the following: 


NN 5 Sine kacwaeen carne) 10 ano 
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Aluminum powder............... ye 2 


RYDE BERLE Bg s. 205007... buco deo 600 600 600 
The following patent No. 2,040,407 disclosesgreater 
heat generating power by the use of aluminum in place 
of iron, a representative mixture being aluminum 15, 
copper carbonate 15, barium chloride 1, aluminum 
sulfate 2. 

U.S. Patent numbered 2,068,174, filed July 16, 1934, 
issued January 19, 1937 to P. G. Gaire mainly de- 
scribes the design of a pad but also mentions the use of 
calcium metal and water for the generation of heat. 
The metal and water alone will produce a temperature 
of 170-196° F. The addition of potassium or sodium 
nitrate produces temperatures up to 208° F. Addition 
of adsorbent carbon to the dry mixture is recommended 
to prevent deterioration. 

U.S. No. 2,076,521 issued to R. G. List, discusses de- 
tails of the manufacture of a machineless waving pad 
as well as an exothermic mixture. This consists of cal- 
cium oxide and dehydrated calcium sulfate. Addition 
of water leads to generation of heat by the calcium 
oxide, followed by less heat from the anhydrous sulfate, 
resulting in slower cooling. Sodium and magnesium 
sulfates are added to control excessive generation of 
heat. 

FE. C. Chancey, in U. S. Patent 2,126,734, filed 
August 31, 1936 and issued August 16, 1938, describes 
heating mixtures with potassium chlorate and alumi- 
num dust as the active heat generators, anhydrous 
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Interest is continually on the increase 
concerning the subject of machineless 
permanent waving. In this article a com- 
plete picture of developments to date in 


this important field is given. 


copper sulfate as a catalyst, kaolin and pumice as 
diluents. 
I FE TEE IV 
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Formula I, for medium fine hair, produces a tempera- 
ture of 208° F. for 8-10 minutes. Formula II, for fine 
hair, gives a temperature of 200° F. for 12 minutes. 
Formula III, for coarse hair, gives a temperature of 
208° F. for one minute which declines to 200° F. after 
five minutes. Formula IV is for medium coarse hair. 

U. S. Patent 2,132,681, filed June 27, 1938, issued 
October 11, 1938, to W. H. H. Davis and L. Markel, 
and assigned to U. S. Appliance Corp., discusses the 
use of a pad containing aluminum foil as the only re- 
active material, so that it is perfectly stable, all the 
other reagents being included in the moistening solu- 
tion. This consists of 
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PiU |) nr rr re see er 0.5 
Ameri CNIONIOG- 5-5 o-oo se hie ns can cndenase 0.5 
WHALCIS TONING Oo ccna civ osran de ewe anddineweearat 30 ce, 


M. L. Spiegel, in U. S. Patent 2,134,455 of October 
25, 1938, discusses certain heat-producing combina- 
tions. In general, salts may be used with magnesium to 
react in the presence of water, to produce various 
degrees of heat, over varying periods of time. Salts 
which give an acid reaction when dissolved in water 
may be used. Organic acids such as oxalic, acetic, 
citric, may be used. Ammonium salts of certain acids 
may be used; these include the oxalate, the acetate, 
citrate, tartrate, and sodium metaphosphate. Am- 
monium chloride may also be used but evolves too 
much odor for hair waving use. The alums give heat 
slowly over a short period. Zinc and aluminum chlorides 
act rapidly to produce good heat, but are hygroscopic. 
Zinc ammonium chloride and sulfate are among the 
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best substances for use in this combination. Calcium 
ions are a valuable addition to the mixture, accelerating 
heat production. As examples, magnesium powder 
(40-80 mesh) 1.0, zinc emmonium chloride powder 3.0, 
infusorial earth 1.5, calcium hydroxide 0.5 gives a 
temperature of 120-122° C.; without the calcium hy- 
droxide, the temperature attained is 115° C. In one of 
the examples, 6 grams of the mixture reaches 97° C. at 
the end of one minute; two minutes later the tempera- 
ture is 116°; one minute later the peak temperature 
of 120° is reached. At the end of nine minutes the 
temperature has declined to 100°C. and declines to 
90° two minutes later. 

In U.S. Patent 2,144,811, F. L. Reynolds mentions 
the use of the following solution for moistening pads 


containing aluminum foil. 


Copper ammonium chloride. .................... 16 
RSODNOLMNTALC 52% cise saaieele <ind sa 448s ba2 ew Oe ee 32 
Hydrated aluminum chloride.................... BaO 
podiumuchlorate: 2). Giie cdc cece diced eeeelae nes 240 
MVAtEr TOMAKES 6 oo. ces cc cecewandeeesedwane 180 cc. 


According to U. S. Patent 2,153,670, Markel and 
Reynolds specify a pad containing a mixture of alumi- 
num and copper carbonate granules moistened with an 
acidic solution containing a depolarizer such as a 
chlorate. 

According to C. J. Lewit, in U.S. Patent 2,160,744, 
a suitable heating mixture can be combined with the 
permanent wave lotion. The pad contains from one to 
80 per cent. of magnesium metal and one to 50 per 
Aluminum or 
This is 


cent. of copper metal or copper oxide. 
zine may be substituted for these metals. 
moistened with the usual permanent wave lotion con- 
taining from one to 25 per cent. or more of ammonium 
chloride. 

D. Lakenbach, U. 
pads to be used for waving different types of hair be 
colored differently. The aluminum foil in his pad is 
0.0035 inches thick and is moistened with a solution 
containing mercuric chloride 21.25, sodium nitrate 1.25, 
Another moistening 


S. Patent 2,168,219, suggests that 


sodium chloride 2.50, water 100. 
solution consists of copper sulfate 7, potassium chlorate 
7, potassium nitrate 1 and sodium chloride 1, dissolved 
in water. 

M. W. Fletcher, in U.S. Patent 2,173,297, describes 
a composition that when moistened gives a heating 
time of three to five minutes at a temperature of 98 to 
120°C. 
or perchlorate, 
chloride when moistened will generate heat. A typical 


A mixture of copper oxide, potassium chlorate 
aluminum metal and ammonium 
mixture consists of 3 parts potassium chlorate, one part 
copper oxide, one part of aluminum grindings (30 mesh 
and finer) and one-tenth part ammonium chloride. 
This mixture will attain a maximum of approximately 
110°C. and will remain above 90° for eight minutes. 

U.S. Patent 2,173,683, issued September 19, 1939 to 
A. R. Goldfarb and E. B. Michaels gives elaborate 
specifications for mixtures that have an incubation 
period during which heat generation is slow, followed 
by a quick rise in temperature and then a relatively 
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slow decline. In one to four minutes after moistening, 
the pads rise only to 30 to 50° C.; this is followed by a 
rise in a few seconds to 100° C. and somewhat slower 
rise to 130 to 145°C. From the time of wetting to 
a return to room temperature requires from 10 to 20 
minutes. The heating mixture consists of powder or 
flake aluminum or similar metal mixed with a mercurous 
compound, preferably mercurous chloride, about 10 
parts of the metal being mixed with one part of the 
mercurous salt. This mixture liberates heat when 
moistened with a solution containing ammonia, com- 
pounds capable of releasing ammonia, anamine, reduc- 
ing agents, etc. The addition of a nitrate such as sodium 
nitrate delays the beginning of the reaction but does not 
reduce the final temperature obtained. 

U.S. Patent 2,183,587, issued to F. Racen and W. M. 
Bruner, December 19, 1939, describes mixtures con- 
sisting of a primary metal such as magnesium, alumi- 
num, cadmium, zinc; a secondary metal including 
copper, tin, bismuth, mercury, lead; an acidic material 
which may be a solid organic acid or a salt of copper, 
iron, cobalt, nickel; and an oxidizing agent. A formula 
given as an example consists of 


BPUEERAN COS core. to hwy Bence saad uch he ten ae hs os 6.0 
PAO Ase og dart ew Siw Meike PUA oeee ee 1.0 
PAUURENETRRAANID 2 5c <a. Sevaty ese ceteris S-okempadaste obo Sontiae 3.0 
BSBASS oe isos Gwe bata Aime, da tolseaecit 2 B.oa Wiican ard aoa 2.0 
Potassium chlorate.......0.0.00 0000000. c cee cee ee 1.5 
CUTOUSIONIAC Sis. 5.6) dm.9 0b. oa SHU ROE We eee OLR 0.2 
CUDEOUSICMOHOG sais. 5 ogee 2 ebay Thgaae ROR 0.6 
20 rr a re ee 0.2 
Wa SHES CARDORALE «2.35.5. x50 a5. 3s,natiee Sie oie ae ees 0.1 


Pumice and kaolin are diluents, aluminum is. the 
primary metal, brass is the secondary metal, potas- 
sium chlorate is the oxidizing agent, cuprous oxide and 
chloride are the acidic compounds, linseed oil is present 
as a coating protecting against the action of air, and 
magnesium carbonate absorbs moisture from the air to 
protect the mixture. 

Finally, protecting a most ingenious idea, R. L. 
Evans and E. G. McDonough, in U. S. Patent 2,196,- 
201, issued April 9, 1940, describe a heat indicator 
composition. In order to tell the operator when the 
activated pad is too hot to handle, whether or not the 
pad is generating heat as it should, or whether the pad 
is getting too hot, they suggest the use of materials that 
change color when heated. The mixture described 
consists of mercuric iodide 200, cuprous iodide 100, 
and water 200 parts. These are ground together, 
filtered, dried, and powdered. The powder is then 
mixed with a suitable vehicle and applied to the paper 
backing of the pad. The color of this pigment at low 
temperatures is orange-red. From 180° F. it) pro- 
gressively darkens, becoming deep mahogany, almost 
black, at 200° F. The original color returns on cooling. 

in addition, patents have been issued merely de- 
scribing mechanical details of structure or manufacture 
of permanent wave pads for use in machineless wave 
processes. Although these must be mentioned in order 


(Continued on page 540) 


May ’41: 48,5 








OLIVE OIL 


WW spot stocks barely sufficient to meet require- 
ments through July of this year, the United 
States olive oil industry, a $30,000,000 business which 
depends almost entirely on imports for its supplies, is 
faced with a serious situation. 

European embargoes, shipping difficulties and the 
premium placed on foodstuffs abroad, have been the 
cause of most of the difficulty experienced by importers 
in obtaining replacement stocks. These conditions 
were severely aggravated by the inability of Spain to 
fill its orders and the spread of the war to the Balkans, 
thereby shutting off all shipments from Greece. Italy, 
the other important exporter, has been out of the 
picture for a long time. 

Leading importers were in touch with the Spanish 


Ministry in Madrid recently, when the possibility of 


getting supplies still seemed good. The ministry had 
promised the industry 12,000 to 15,000 tons of olive 
oil if the crop, to be harvested in the middle of March, 
was up to expectations. The trade has heard since 
then, however, that Spain will definitely not release 
any of its supplies. It is assumed that the crop has not 
been satisfactory, but reports conflict. 

More recently the Spanish government proposed an 
exchange of olive oil for peanut oil in this country, but 
it wanted to have the latter supplies shipped first 
before sending any of its produce. Moreover, the 
British authorities would not issue navicerts for ship- 
ment of peanut oil to Spain, contending that that 
nation was sufficiently supplied with fats. 

The importance to olive oil consuming centers of the 
loss of Spain as a shipper can hardly be over-estimated. 
The olive oil industry in Spain is one of the oldest in 
Europe, history recording that olive trees were found 
in Central Spain in the first century A. D. In recent 
years, that is from the beginning of the 20th Century, 
progressive Spanish merchants have labored long and 
intelligently to improve their product, and also to 
popularize Spanish olive oil throughout the world. 
Today Spanish olive oil is sold, and in many instances 
sought, in all the consuming markets of the world. 
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An examination of the statistics strongly suggests 
that Spain has persistently increased its olive oil pro- 
duction. For instance, in 1892, records show that the 
total area under olive cultivation was approximately 
1,150,000 acres, whereas in 1933 this area had in- 
creased to approximately 2,000,000 acres. Also, it is 
interesting to note that out of the 49 provinces in 
Spain, 33 of them produce olive oil. Due to this vast 
increase of acreage, Spain has attained the position of 
predominance as producer of olive oil, and figures for 
the five year average (1927-1931) show that Spain pro- 
duced practically as much olive oil as the rest of the 
world combined. 

Today Spain occupies the position of the world’s 
principal exporter of olive oil. The average annual 
exports during the past five peaceful years was approxi- 
mately 87,000 tons. This oil is exported to all countries 
of the world. 

There is still a distant possibility of getting olive oil 
from Spain, but at best the supplies would be only half 
of normal requirements, and the price would be high. 
Ordinarily Spain supplies the United States with 75 
per cent. of its imports of olive oil in bulk. Italy is the 
source of 50 per cent. of the packaged product. 

Transplanted from the Near East, the olive tree 
thrived on the Italian peninsula. According to latest 
available figures, Italy has about 10,000 oileries, of 
which well over 20 per cent. are among the most up-to- 
date in the world. Not included in these figures are 
the old fashioned mills, based on the time honored 
stone crusher, driven by a blindfolded donkey, which 
still seems to be the principal method of production in 
the more backward countries. 

The outcome of the present international conflagra- 
tion may possibly be a determining factor regarding 
the future for the exports of olive oil from Italy, but it 
is safe to predict that Italian exports will resume and 
continue as long as this oil is appreciated by discrimi- 
nating consumers. 


(Continued on page 541) 


The Drug and Cosmetic Industry 533 








EAST INDIAN Ol 


cultivated, especially in the state 
of Mysore. The evergreen has 
opposite, elliptic-ovate or ovate- 
lanceolate leaves, panicles of yel- 
lowish to deep red flowers and 
black, globular, cherry-sized fruit. 
The plant is a parasite and, soon 
after germination, its roots attach 
themselves through haustoria to 
the roots of surrounding grasses, 
herbs, bushes and undergrowth 
in general, thereby obtaining 
nourishment and finally causing 
the death of the host plants. As 
the tree grows, the essential oil 
develops in root and heart wood. 
Only fully matured trees, thirty 
years and older, which show signs 
of natural death should be felled. 
The trunks are then sawed into 
segments about three feet long, 
and the bark and soft sap wood 





removed. The roots are 


f SANDALWOOD * 
O - treated similarly. The remaining 


A SURVEY by DR. ERNEST QUENTHER* 


_ THE long list of essential oils, there are few as im- 

portant as oil of sandalwood. Widely employed in 
perfumes, cosmetics and soaps, and as a_ powerful 
medicine in pharmaceutical preparations, the oil has no 
substitute. For many years, it has been an indispensable 
ingredient in the perfumer and 
pharmacist. 


manual of the 


Botanical Origin 


The popular term “sandalwood tree” comprises many 
varieties belonging to different plant families, of whose 
botany there still exists considerable confusion. There 
are, for instance, the West Australian Santalum spica- 
tum and Santalum lanceolatum, furthermore the East 
African sandalwood derived from an Osyris species and 
the West Indian Amyris balsamifera, which does not 
even belong to the family Santalaceae, and a number of 
others. By far the most important variety is the East 
Indian Santalum album, L., the roots and heart wood of 
which contain the well known and highly esteemed 
sandalwood oil. 

The following paper endeavors to present the ob- 
servations of the writer in and around Mysore, the 
center of British East India’s sandalwood and sandal- 
wood oil producing regions. 

Santalum album, L., a tree attaining a height of 30 
and even 40 feet, is a native of the mountainous regions 
of India and the Malayan archipelago. It grows spon- 
taneously and abundantly in open, dry places with 
preference at altitudes from 2000 to 3000 feet. It is also 


*Chief Research Chemist, Fritzsche Brothers, Inc., New York. 
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pieces of hard core wood repre- 
sent the scented sandalwood 
which is valued so highly for 
carving all kinds of art objects, 
for burning as incense in oriental 
temples and for distilling the fragrant essential oil. 


Geographic Distribution 


Santalum album grows also in the Dutch East Indies, 
especially on the partly Portuguese, partly Dutch 
owned dry island of Timor. This wood is sometimes also 
referred to as Macassar sandalwood, and is sold at 
yearly auctions in Kupang, capital of Timor. No oil is 
distilled locally on this island. The exports of wood 
from the Dutch East Indies range from 80 to 150 tons 
annually. During 1938, for instance, almost 150 tons of 
sandalwood were exported, of which about 3 tons went 
to Singapore, about 12 tons to Holland, probably for 
distillation purposes, and the large balance to Hongkong 
for wood carvings and for use as incense. These quanti- 
ties, however, cannot compare with those of East 
India. 
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The producing regions of East India are in the 
mountainous highlands of the south; they include parts 
of Coorg, a province of British India, parts of Madras, a 
presidency of British India, and especially the world’s 
greatest sandalwood producer, the native state of 
Mysore. There the growing regions extend from 
Coimbatore in the south to Dharwar in the north and 
from Coorg in the west to Kuppam in the east. They 
reach 300 miles from north to south and, roughly speak- 
ing 250 miles from east to west, as extreme limits. About 
2000 tons of sandalwood, or more than three-fourths of 
the total production of British East India, are produced 
yearly in Mysore State alone. 


Habitat 


Santalum album grows best on well drained, loamy 
soil, also on laterite but not water-clogged ground, pref- 
erably on slopes of hills exposed to the sun. It requires 
a minimum of 15 to 20 inches rainfall per year, more 
than 80 inches being harmful. The best wood, in regard 
to odor, grows in the driest 
regions, especially on red or 
stony ground. On rocky 
ground, the tree remains small 
but gives the highest yield of 
oil. Thus, the tree occurs 





mostly in the semi-humid belt 
along the banks of the Cauvery 
River in the mountains which 












have a circumference of 18 to 38 
inches. The bark and the sap 
wood are odorless while the root 
and heart wood contain the essen- 





run through the state of My- 


sore from north to south. 






tial oil. 
As pointed out, Santalum al- 








Fully-grown trees, i.e., trees 
more than thirty years old, 






On the opposite page are two views 
of the Palace of the Maharaja of 
Mysore. The upper view on this page 
shows full grown Sandal trees, and 
the other two views show young 
trees on a Sandal plantation. 
































May ’41: 48, 5 


a 




















bum is a parasite which cannot 
live without drawing nourishment 
from the roots of near-by host 
plants. Thus, the roots of the 
sandal tree stretch out under the 
ground until they find roots of 
neighboring plants to which they 
attach themselves. In this re- 
spect, the sandal tree has certain 
preferences, the most suitable 
hosts being Cassia stamea, Pon- 
gamia glabra and Lantana acu- 
minata. Less suited are Bassia 
latifolia, Dalbergia, Sissoo and Fiecus species. Experi- 
ments as to the best hosts are still being carried out by 
the forest service of Mysore State. If all neighboring 
hosts were removed, the roots of Santalum album would 
stretch out farther and farther until the sandal tree 
would slowly perish. 





Propagation and Planting 


In years past, the sandal tree occurred mainly in the 
wild state, but reckless exploitation and the danger of 
losing the great revenue from the forests induced the 
Mysore Government to restrict the cutting and to plant 
large numbers of trees yearly. While in former years 
the planting of the sandal tree was considered a difficult 
matter, the problem has now been solved, thanks to the 
experimental work of the forestry department of Mysore. 
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The sandalwood tree is 
propagated naturally 
by birds.- The blue-colored 
fruit of the sandal tree is 
juicy and sweet and, there- 
fore, much liked by birds 
which eat the outer, fleshy 
part and drop the hard seed. 
When falling on suitable 
soil, this seed germinates, 
takes root and, unless-de- 
stroyed by its natural ene- 


mies, grows into a_ tree. 
Such is the method of 


natural, spontaneous propa- 
gation of the sandal tree 
which, in years past, was 
almost the only one. 
Nowadays, most trees, at 
least in the state of Mysore, 
are planted. The seed is put 
directly the 
because the delicate nature 
of the 
prey ona 


into ground 





root, which must 


host root, does 


not permit transplanting 
the young trees from a nursery. The planting is done 
about two weeks before the arrival of the monsoon 
showers, usually at the end of April. Since not all seeds 
germinate, five seeds are planted in a semi-circle and 
surrounded by a number of host plants. A great enemy 
of the sandal tree is the common rat which burrows in 
the ground for food and eats the seed. Therefore, before 
planting, the seed is given a protective coating of red 
lead 
Foraging goats frequently attempt to feed on it and 
destroy it, but the dense, thorny foliage of the surround- 
ing hosts protects the young and tender sandal tree. 


paste. The young plant grows very slowly. 


The greatest danger to the sandal tree is the so- 
called spike disease. This is extremely dangerous be- 
cause of its contagious nature and also because no 
remedy has as yet been found for this plant consump- 
tion, the nature of which is not fully understood. It is 
possible to infect a healthy sandalwood tree by grafting 
a piece of wood from a diseased tree upon it; soon after, 
typical indications of the spike disease can be noticed— 
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sickly appearance, grayish color, leaves remaining small 
and folding up. It is possible that the spike disease is 
carried from one tree to another by insects. At any rate, 
when the forestry service notices any sandal tree 
attacked by the disease, they immediately order it 
quarantined and destroyed. This is done by cutting a 
ring around the tree and painting the uncovered wood 
with a solution of arsenic trichloride in hydrochloric 
acid or a solution of sodium arsenate. The tree then 
dies in three to four weeks and the germs of the disease 

are destroyed. — Experi- 
ments have proven that 
oil distilled from 
treated trees contained no 


such 


traces of arsenic. 
Under 
tions, young sandal trees 


normal condi- 
grow slowly and gradually 
develop a core of heart 
wood which, together with 
the root, the 
much valued essential oil. 
It is estimated that 
core should be at least 3 
inches thick before ex- 
ploitation of the tree is 
worth while. To attain a 
thickness of 3 inches re- 


contains 


this 


quires more than thirty 
years. The soft, white 
outer layer, the so-called 
sap wood which surrounds 
the hard core, contains no 
essential oil and is, there- 


Above are three views of the transportation of the Sandalwood to 
the Government Sandalwood Oil factory. 
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fore, removed and discarded. The older the tree, the 
thicker its core of heart wood and the more value it has 
as fragrant sandalwood. Since the roots consist mainly 
of heart wood, they are richest in essential oil. Accord- 
ing to the classification established in 1898, there exist 
eighteen grades of sandalwood, ranging from the best 
heart wood down to the chips and sawdust. An exact 
classification is given by Gildemeister and Hoffmann.’ 
Today this grading has lost much of its former signifi- 
cance, probably because the bulk of sandalwood is now 
used in the Government distillery of Mysore State for 
distilling the oil. There exists no sharp demarcation 
line between the soft, white wood and the darker heart 
wood, the transition being gradual. The intermediary 
layer, too, can be used for distillation but gives a much 
lower yield of oil. Today, the various grades of wood 
are distinguished mainly according to the weight of the 
adhering intermediary layer. Furthermore, the thick- 
ness and appearance of the heart wood, which are func- 
tions of age, are considered. The darker the wood, the 
higher the oil content. Trees from mountainous, rocky 
and dry soil develop the hardest wood and the greatest 
amount of oil. The thickest blocks of sandalwood are 
too valuable for distillation because they can be used 
for wood carvings or for cabinet making, but all the 
grades below may serve for distillation, the only differ- 
ence then being in regard to yield of oil. The roots 
yield up to 6 per cent. oil, while the intermediary layers 
between soft and hard wood give only about 21% per 
cent. The yield may be as low as 1 per cent. and even 
less in chips which contain much sap wood. Chips and 
sawdust are frequently employed for making incense. 


Sandalwood Production in Mysore State 


Years ago, the Government of Mysore enacted laws 
to stop the reckless exploitation of the sandalwood 
forests which threatened that source of great revenue 
to the country. The entire sandalwood industry of the 
state of Mysore is now organized on the basis of a strict 
Government monopoly. Laws and regulations are so 


1. Die Atherischen Ole, 3d Ed., Vol. II, p. 504. 
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rigid that the production and handling of sandalwood 
have an equivalent only in the mining of gold in other 
countries. Sandalwood and its oil really represent gold 
to the state of Mysore which is favored by nature with 
such an abundance of this tree. 

In the state of Mysore every single sandal tree be- 
longs to the Government, whether it be grown on 
public, private or sacred temple ground. The law 
obliges every proprietor of land on which a sandal tree 
grows to give this tree the utmost care. No individual 


















Sandalwood must be chipped before the distillation of 
Sandalwood Oil takes place. These views show how this 
is accomplished in Mysore. 
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is permitted to cut a tree, 
possess, transport or export 
sandalwood or distill the oil. 
Every single piece of wood 
which may serve for carv- 
ing, for instance, must carry 
the Government’s stamp, 
proving thereby that it has 
been purchased from the 
Government and that it is 
not stolen or “bootleg” 
wood. Only dead or fully 
grown trees which show 
signs of natural death from 
old age may be felled after 
permission has been granted 
by a Government forest offi- 
cial. Even the latter is subject to fines should he allow 
the felling of a healthy tree, unless it is done for experi- 
mental or scientific purposes. Similar regulations apply 
to the transporting of sandalwood, with the result that 
today the Mysore Government has at its disposal an 
abundance of old sandal trees for the distillation of oil 
or the export of wood. Furthermore, the Mysore 
forestry service has embarked on a long-range program 
of replanting a certain acreage with sandal trees each 
year so that the future supply of this valuable wood is 
assured, in fact almost inexhaustable. Only fifteen 
miles outside the city of Mysore, one sees large tracts of 
land covered with young sandalwood trees. The re- 
forestation program of the Government is carried out 
thoroughly and efficiently, taking into consideration all 
kinds of possible adversities, for instance weather, 
which might in some years prevent the development of 
newly planted trees. By these strict laws which regu- 
late cutting and transporting, the sandalwood remains 
Government property throughout the various phases 
from the planting of the tree to the export of wood or 
the marketing of oil distilled in the Government-owned 
factory. 

The actual felling of the tree is not done by the 
Government; the forest officials merely mark the trees 
which should be cut. The work is then assigned to the 
lowest bidding party which contracts to cut and trans- 
port the wood to the Government stations. These con- 
tractors consist of organized groups of woodsmen 
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Three views of the Government Sandalwood Oil factory 
in Mysore are shown. The exterior view gives an idea of 
the size of this plant. The laboratory assures proper control 
of quality. Bags of Sandalwood chips are waiting to be 
charged into the stills. 








whose expenses consist mainly of labor and the upkeep 
of bullocks and carts. Since the Government pays the 
contractors only according to weight, these wood cutters 
would prefer to fell only the trunks, the pulling of the 
root being a much more difficult job and the hauling of 
trunks resulting in greater weight. However, the fores- 
try service stipulates that for each trunk the correspond- 
ing root, too, must be delivered and that the wood be 
shipped in long pieces. Too much sawdust would be lost 
if the wood were cut into small segments in the forests. 
It is also unlawful to remove the soft, white sap wood 
on the spot and to haul only the hard core to the Gov- 
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ernment stations because the stacking up in the forests 
of the valuable and less bulky heart wood is dangerous. 
Therefore, the transported sandalwood must have a 
layer of at least one-half inch of sap wood around the 
heart wood. This measure not only gives a certain pro- 
tection against theft at night but also protects the 
valuable core of sandalwood from mechanical injury 
during transport. 

Thus, the felled sandalwood trees and the pulled 
roots are transported first by bullock cart through the 
more inaccessible sections of the forest, subsequently by 
motor trucks over the highways and finally by railroad 
to the warehouses of the forest service which are dis- 
tributed throughout the producing regions. Because of 
possible theft, guards patrol the forests and every forest 
official has the right to stop and search any suspicious 
vehicle. Sandalwood readily betrays itself by pro- 
nounced odor and, therefore, some thieves try to hide 
the stolen wood in sacks of coriander seed or onions, 
but such tricks are known to the forestry department. 
Guards also patrol the state line of Mysore in order to 
prevent the smuggling of stolen wood into neighboring 
states. 

The first step in the Government warehouses is the 
removal of the outer layer of sap wood by crews of men 
and women. All the work is carried out under strict 
supervision and only a minimum of waste is permitted 
in sawing and chipping. The chips and sawdust are 
carefully collected and used for distillation, if not sold 
for the making of incense. Finally, the forestry depart- 
ment sells the wood to the Mysore Government Sandal 
Oil Factory, a mere book transaction because all the 
wood belongs to the Government. The wood which is 
not used for distillation is sold or auctioned off and 
transported by rail to Bombay or other ports of India’s 
vast coast from where it is shipped to all parts of Asia, 
Europe and America. 

The state of Mysore produces each year an average of 
2000 tons of sandalwood, the bulk of which serves for 
the distillation of oil in the Government_factory *of 
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Mysore, while about 10 to 12 per cent. of the tonnage is 
sold and mostly exported for wood carvings and in- 
cense. Throughout India sandalwood powder is burned 
for religious rites; the Hindus cremate their dead and 
use sandalwood in the burial pyres, while the fire-wor- 
shipping Parsees also use much sandalwood powder in 
incense. The above named figure of 2000 tons is only an 
average because the Government restricts cutting ac- 
cording to actual requirements for wood and oil which 
can be quite closely anticipated by years of experience 
in marketing the oil throughout the world. 


Production of Sandalwood in Coorg and Madras 


Mysore State is by far the most important producer 
of Santalum album, with the neighboring province of 
Coorg and the presidency of Madras following. In 
Coorg and Madras, too, the production of sandalwood 
is regulated but much less rigidly. There the trees grow- 


























Two more views of the Mysore Government Sandal- 
wood Oil factory ard shown giving a further_idea 
of the extensive distillation apparatus present ‘in this 
factory. 
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ing on private land belong to the proprietors and may 
be cut and sold at will. Auctions of sandalwood oil are 
held regularly, and the Indian sandalwood shipped 
abroad originates mostly from Coorg or Madras State. 
Most of the relatively small amount of sandalwood ex- 
ported from Mysore goes to the United States where 
the Mysore Government has special arrangements for 
the distillation of sandalwood oil in order to avoid the 
1214 per cent. duty imposed upon imported oil. Other 
distillers in America and Europe must cover their sup- 
plies of sandalwood mainly from Coorg or Madras. For 
years, the Mysore Government has tried to win Coorg 
and Madras over to the monopoly in order to have com- 
plete control of all sandalwood produced in East India, 
but so far these efforts have been in vain. Yearly wood 
auctions are still held in Fraserpett, Tirupatur and 
Satayamangalam, but these auctions have recently lost 
much of their former significance because today very 
little oil is produced outside of India, the Mysore Gov- 
ernment being in a most favorable position in that 


respect. 
Distillation of Oil 


Before the war of 1914-1918, practically all sandal- 
wood oil was produced_in Europe from imported wood. 
The yearly wood auctions in India were then of great 
importance. The leading and most modern distillery of 
sandalwood at that time was in Germany, and it repre- 
sented a remarkable achievement of chemical engineer- 
ing. The outbreak of the war in 1914 and the ensuing 
shortage of shipping space found the Government of 
Mysore with very large stocks of wood which could not 
be exported. The Government then decided to con- 
struct its own sandal oil factory which in 1916-1917 
treated about 460 tons of wood. The great advantage 
of distilling sandalwood locally is the elimination of 
transporting the bulky wood across the seas to Europe. 
The monopolistic policy of the state of Mysore con- 
tributed toward making local distillation a great success. 
Production has been increasing steadily until today the 
average yearly output amounts to about 100 tons of 
sandalwood oil, representing approximately seven- 
eighths of the total production in East India. Included in 
these figures is the oil distilled in New York from im- 
ported Mysore wood. 

Aside from the Mysore Government factory, there 
are a few other distillers in India outside of Mysore 
State, one in Kuppam, for instance, and one in Bombay. 
Altogether, these produce about 10 to 12 tons of oil 
yearly. The exports of sandalwood oil from India 
amounted to 119,634 pounds in 1937-1938, most of 
which went to Japan, as usual. 


The Mysore Sandal Oil Distillery 


This is a very beautiful and modern enterprise 
specializing exclusively in the distillation of oil of sandal. 
It is equipped with twenty-seven stills, each of which 
holds from 1500 pounds to one ton of chipped and 
powdered sandalwood. Work goes on day and night 
continuously; depending upon the quality of the wood, 
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distillation of one charge lasts from twenty-four to 
thirty-six hours and even more. The proper grinding 
and charging of the wood are of great importance for 
obtaining a good yield which should average from 4 to 
6 per cent. The wood, which must be well dried, is first 
treated in rapidly rotating saws similar to those 
employed in paper mills, reduced to particles of proper 
size and distilled immediately. Distillation is carried 
out with live steam. The condensers are of the tubular 
type which permit condensing of the vapors very 
quickly. During days of large production, about 
1,500,000 gallons of water circulate through the factory ; 
the warm water leaving the condensers is used again 
after being cooled in a sprinkling system and stored in 
large tanks. The exhausted wood is dried and can be 
used as fuel. 

The oil drawn from the Florentine flasks, which con- 
sist of square metal condensers, is first decanted and 
then traces of remaining water are eliminated in a 
vacuum tank. The smaller lots are bulked into larger 
lots which are carefully analyzed in the modern lab- 
oratory of the factory. Thus, each shipment is guaran- 
teed in regard to purity, quality and uniformity. The 
oil is shipped in tin cans of 25 pounds net weight, each 
can carrying the lot number of the oil, of which a sample 
is kept in the laboratory for reference. 

The Mysore Government factory is a complete unit, 
provided with efficient mechanical shops and making 
its own tin cans and wooden boxes in order to be inde- 
pendent and to have everything standardized. 


(To be concluded in the June issue) 





Machineless Permanent Waving 
(Continued from page 532) 

to give the complete story, it is practically impossible 
to abstract them. They will therefore be listed by 
number and can either be obtained from the patent 
office or consulted at a library. 

2,051,667, issued August 18, 1936 to Y. Worth. 

2,068,169, issued January 19, 1937 to R. L. Evans. 

2,110,677, issued March 8, 1938 to F. Racen. 

2,133,115, issued October 11, 1938 to F. L. Reynolds, 
and L. Markel. 

2,150,598. issued March 14, 1939 to H. Bonat. 

2,153,671, issued April 11, 1939 to L. Markel and 
F. L. Reynolds. 

2,153,676, issued April 11, 1939 to F. L. Reynolds. 

2,153,677, issued April 11, 1939 to F. L. Reynolds. 

2,153,678, issued April 11, 1939 to F. L. Reynolds. 

Reissue 21,276, issued November 21, 1939 to F. L. 
Reynolds. 

2,182,636, issued December 5, 1939 to D. Lakenbach. 

2,184,959, issued December 26, 1939 to E. L. Long. 

2,202,067, issued May 28, 1940 to F. L. Reynolds, 
L. Markel, and J. A. Siebert. 

2,202,146, issued May 28, 1940 to V. Gee. 
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Dr. Durrett’s Plans? 


(Continued from page 523) 


or rulings, possibly some of them beyond the scope of 
authority conferred by Congress in the F.T.C. Law. 
Such indications, it is believed, might be seized upon by 
members of Congress as another argument in favor of 
passing the Logan-Walter Bill to which the Roosevelt 
Administration has been opposed. 


Toilet Requisites for Men 


(Continued from page 525) 


3. More compact packages. 

1. Advertising and displays which present men’s 
toiletries as necessities, not luxuries. 

5. Sizes and sets for traveling. 

6. Samples for men’s departments. 

7. More consistent merchandising of specific items 
between gift periods; seasonal promotions and 
advertising of such things as deodorants and bath 
preparations directed specifically to men and to 
women for men. 

Among the companies now marketing toiletries for 
men are: 

Group I. Mass, low price. 

Colgate 
McKesson & Robbins 
\Viennen 

Group II. Medium price. Department store and 

broad distribution. 


Williams 
Woodbury 


Bourjois Pinaud 
Coty Shulton 
Houbigant Vantine 
L’Orle Wrisley 


Solon Palmer Yardley 
Group III. Selective distribution by perfume and treat- 
ment houses: 
Charbert Ferd Mulhens 
Mary Chess Roger & Gallet 
Lentheric Schiaparelli 
Group IV: Single line companies, selective distribution: 
John H. Moore 
Seaforth 


Courtley 
House for Men 





Olive Oil 


(Continued from page 533) 


Normal consumption of olive oil in this country is 
11,000,000 gallons a year, while all visible stocks now 
on hand, both foreign and domestic, are at best 2,500,- 
000 gallons. Under these conditions prices have risen 
sharply. Imported edible olive oil is now selling at 
$4.25 a gallon and it is predicted that quotations will 
reach World War heights of $8 to $10 a gallon if the 
supply situation is not solved. 

War, blockades, embargoes, and uncertain shipping 
facilities have turned the attention of importers to 
domestic sources of supplies in many commodities. 
This is particularly true of olive oil, and attention of 
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those handling olive oil is focused on California, the 
only place in the United States where it is produced. 
With 25,000 bearing acres of olives and an average 
crop of about 30,000 tons of olives per year, California 
is a very small factor in world production of olives. In 
fact, California produces, on the average less than 5 per 
cent. of the domestic needs of olive oil, the balance 
being imported. 

Canning ripe olives constitutes the principal use of 
the olives from California, and since olives usuallybring 
the growers the highest return per ton when canned, 
olive oil is secondary in importance, until the price 
reaches levels obtained today. With higher prices, oil 
is produced as a primary product, rather than a by- 
product, and an increased volume comes into the mar- 
ket. However, if every olive in California were crushed 
for oil, there would still only be about 1,250,000 gallons 
per year average. This falls far short of the consump- 
tion of olive oil in the United States which now amounts 
to about 11,000,000 gallons annually. 

The shortage in imported oil has, of course, already 
been reflected in the price of the California material. 
Normally the domestic product is quoted at $1.25 to 
$1.35 a gallon. This year, however, it opened at $2.65 
and since it has become evident that Spain will not send 
shipments, the price has jumped to $3.25. In addition 
it is said that California producers have withdrawn 
from the market to await still better prices. 

Olive trees prosper in various other parts of the world. 
The tree grows in practically every province in Portu- 
gal—from the coldest regions of the north to the 
Algarve. In the southern provinces specimens exist 
which are believed to have been planted in the days of 
Arab domination, trees which were two centuries old 
when Columbus discovered America—trees which are 
at least 700 years old today. 

In 1936 exports of Portuguese olive oil amounted to 
6,000,000 pounds. This increased to 28,000,000 pounds 
in 1940. Portuguese olive oil, however, goes mainly to 
Brazil where the consumer prefers a fragrant full 
flavored natural oil such as the Portuguese farmer en- 
deavors to produce. 

The higher prices which prevailed during the Spanish 
war are mostly responsible for the increase in exports 
which started in 1937 and followed afterwards. These 
were made possible partly by a reduction in home con- 
sumption and partly by the large plantations which 
have been made since the beginning of this century, 
some of which are now coming into full bearing. The 
olive tree does not come into full bearing before it is 30 
years old. 

Southern France is also a producing area for olive 
oil as well as the various French colonies. In Northern 
Africa are to be found many signs of the olive oil trade, 
particularly in Tunis and more recently in Algeria. Un- 
fortunately all these sections are deeply involved in the 
political and military upheaval which is only too swiftly 
spreading throughout the world, and cannot, there- 
fore, be considered dependable sources of olive oil sup- 
plies at the present time. 
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HERE’S much to be said for the appropriate designing, rich color 
lithography and practical advantages which “NATIONAL CAN” 
develops to accent display and consumer acceptance. * Consult 
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MERCHANDISING NEWS 
and 
PACKAGING NOTES 


HE COSMETIC TREND: Following an active 

but later Easter toilet goods counters have taken on 
their summer appearance somewhat earlier than usual. 
While the main trends remain approximately as ex- 
pected there is evidence nevertheless of a greater 
variety in the demand than was indicated by earlier 
developments. 

The increasing individual purchasing power of the 
consumer becomes a feature in the situation. Toilet 
waters in the finer grades are more in demand and this 
tendency extends to a great many utilities with bath- 
room necessities in the lead, including finer grade tal- 
cums, soaps and bath essences. Many of them take 
their place now in displays that make their prime appeal 
to the lower income group consumer. 

Perfumes are becoming more active and higher priced 
items in small packages, as vials etc., will make good 
sellers all through the summer. The lead in scents 
seems to be set by the most widely advertised products, 
and new customers seem to follow this preference which 
is usually straight floral or simple bouquet. Women 
have come to recognize eau de cologne and toilet water 
as important summer accessories and these items are, 
therefore, endowed with enormous sales possibilities 
during the coming months. For the leisured, more 
formal evening hours, perfume, of course, takes its 
place. Bath accessories such as bubbling baths, salts, 
soap, bath powder, etc., ensembled in one fragrance 
appear to have a definite appeal to the average woman 
buyer and sell well along with the colognes and toilet 
waters. Deodorants are occasionally pushed alongside 
of the colognes for the hot weather. 

Cosmetic shades more or less have to play along with 
fashion shades which makes it necessary to have a com- 
plete group of tones—the blue-red, the red-red, the 
orange red, bronze red. With women so completely 
color conscious these days, it isn’t difficult to sell a com- 
plete make-up ensemble, lipstick, rouge and nail polish, 
when any one of these is asked about. Fashion tie-up 
with definite shades of make-up stimulates both depart- 
ments. For instance, “Singing Red’, the name of a 


shade of lipstick and rouge, was chosen by one store as 
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the name given to red accessories so that large ads 
showed both bags, gloves, hats, etc., in Singing Red, 
together with the make-up ensemble to match. The day 
of using just one shade of make-up for all costumes, all 
occasions, is long past. At least two shades are neces- 
sary, one for day and one for evening. The shade range 
usually depends entirely upon the coloring, costume 
colors, and activities of the purchaser. Testing facilities 
for the shade selection seem important and most manu- 
facturers make a special effort to make shade selection 
simple for the customer. 

Approaching summer and Nylon stockings (which by 
the way aren’t kind to the gals whose legs are not 
exactly hair-free), will pep up sales for the cosmetic 
depilatories, and bleaches. Nail polish shades more or 
less follow fingertip lead although in some cases women 
prefer toe nails darker. Beach shoes, sandals, ete., 
make a wide market for various foot aids. 

Sunburn preparations of all kinds are coming through 
as usual and will find a ready market as soon as the 
season gets under way. To tan or not to tan is the 
question again but whether fashionable or not, the 
wary woman over thirty will affect a tan make-up 
rather than subject herself to a good suntanning. The 
younger set will, of course, continue to tan, like it, and 
look attractive. 

While the argument still goes on whether it is fash- 
ionable towear a hat or go without one, the fact remains 
that even with a hat, hair must be well groomed be- 
cause no longer is a hat worn for the purpose of covering 
the head but rather as an adornment. Hair prepara- 
tions—shampoos, lotions, pomades, lacquers, brushes, 
etc., find an important place on the cosmetic counter 
for the summer. 

The so-called powder base seems to be coming into 
its own at last. While it is absolutely essential to a good 
make-up at all times, particularly now when more and 
more women are using paste rouge, it hasn’t been as 
good a seller as might be desired. However, it seems to 
have a much better future especially in the better 
grade lines. 

Buyers work on the theory of an earlier start of the 
vacation season and promotions of outdoor cosmetics 
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will be dated rather by the weather than the conven- 
tional season openings. This will lengthen the season 
with the prospects for large sales. 

The outlook for the summer remains good. Buyers 
feel that they are dealing with a strong luxury current, 
extending into consumer groups which have confined 
themselves largely to necessity purchases in the past. 
They offer now good prospects for wider development. 


DD MEN’S LINES: Seaforth has planned a 
Father’s Day promotion which has all the ear- 
marks of being a winner. A perky counter card done in 
black and orange with the picture of the “Little Gen- 
eral’, and also some of the miniature slates, will appear 
on the counters of some 2,000 stores during the week 
preceding Father’s Day. These slates have been sur- 
faced with a composition of ink and pumice stone which 
was developed and on which can be writteen a personal 
message for Father’s Day. Seaforth furnishes the 
special pencil which is fastened to the counter display. 
So far, according to Seaforth, this promotion has cap- 
tured the imagination of buyers and merchants not only 
throughout this country but in several export markets. 
Shulton, whose success with the men’s line part of 
Old Spice has been overshadowed only by the over- 
whelming nature of the triumph of the basic line, itself, 
is supplementing its $1 mug of shaving soap with two 
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shaving creams, brushless and lather, packaged in tubes 
and retailing individually at 50 cents and in gift com- 
binations with tale and lotion at $2.25. The company is 
also repeating its annual Father’s Day window display 
contests for department and specialty stores. 


EODORANTS: Test campaigns for deodorants 

are very much the vogue now, as might be ex- 
pected, and it’s getting so that a salesmanager has a 
tough time finding a test area which hasn’t already had 
a claim staked to it by a competitor. Mum for men, 
packaged in tubes, Phillips’ deodorant lotion, and 
Mystic’s ““Immac” deodorant lotion are three we've 
happened to run across in the last month or so. 

Mum for men is not new but Bristol-Myers is testing 
Mum packaged in a tube and advertised and packaged 
for men. This company is authority for the statement 
that 66 per cent. of women use a deodorant, while about 
20 per cent. of men do. Phillips Deodorant Lotion is 
described as “not a liquid, not a paste” and ‘“‘contains 
two great acid neutralizers instead of 1,” and national 
distribution is not planned until 1942. “Immac”’ is de- 
scribed as a crystal clear lotion deodorant and the 
emphasis is placed upon its harmlessness to person and 
clothing. 


ISPLAY IDEAS: Display of course, is always a 

problem, but for the large stores equipped to take 
care of it, it is not nearly so difficult as for the smaller 
out-of-the-city stores which are handicapped because of 
lack of facilities. In many cases, manufacturers furnish 
complete knock-down displays which are easily set up 
without cost. Revlon deals with the situation in an 
interesting manner. Circulars giving tips on window, 
counter, shelf and table displays are sent out every so 
often, giving small sketches with brief descriptions on 
how to build up the displays. The display suggestions 


are amusing, simple to build and involve little or no 


cost. 
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ODY COSMETICS: David Fischman, with a 
background of buying and merchandising for the 
Saks stores for many years, has foreseen the possibilities 
of a line of cosmetics exclusively for the body. Women 
spend money and time cultivating the beauty of their 
faces, so why not cultivate the body with the same kind- 
ness? Mr. Fischman answers the question with a pur- 
poseful line of body cleansers and body cosmetics called 
Lysanda. There are eight preparations: body shampoo, 
a delicate liquid cleanser which fluffs into fragrant lather 
to be used instead of soap; body massage, an after bath 
friction lotion with a filmy oil base; body balm, a lotion 
to be rubbed in after the body is thoroughly dry and 
toned: foam bath, perfumed foam-liquid: bath oil, 
potently perfumed; perfume deodorant in three frag- 
rances, lilac, carnation and bouquet; body sachet, flesh- 
tinted; Lysanda Fragrance in three odors, carnation, 
bouquet and lilac. 

The Lysanda packaging also strikes a new decorative 
note. Lysanda preparations are bottled in pure white. 
Each bottle bears a sculptured feminine figure, ex- 
quisitely modelled it seems to grow out of the bottle 
itself! All Lysanda packages bear the same decorative 


motif. 
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KHN & FINK HAND LOTION: Lehn & Fink’s 

new hand lotion, “American Maid” is being tested 
in syndicate stores in Michigan. It is a four-ounce 
bottle which retails for 10 cents and is advertised as 
being “as big as many 50-cent lotions” and as “100% 
American-made! Ingredients, package, every- 
thing made in good old U.S.A.!" 

Incidently, “Ad Quiz,” published by Warwick & 
Legler, says that “Reports from drug stores near army 
camps show a huge, unashamed purchase of hand lotions 
by soldiers. The army is discovering that raw, chapped 
hands are less efficient for pulling triggers and handling 
mechanical devices than smooth, pliable hands.” 

“Just as wrist watches emerged as a he-man’s product 
from World War I, so hand lotions may find a big new 
market from National Defense.” 
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HULTON’S DESERT FLOWER: Shulton, whose 

spectacular rise in the cosmetic field with its Early 
American line has been the talk of the trade since it 
appeared, is now venturing into the field of make-up. 
Shulton’s new interpretation in make-up and toiletries 
is called Desert Flower, which combines a delicate 
femininity with the crispness of today’s sophisticate. 
The mystery of the great American desert and the 
fragile beauty of the flowers found there served as the 
inspiration for the fragrance and the packaging. 

Shulton has created Desert Flower make-up to suit 
the needs of today’s busy women who find it necessary 
to simplify their beauty routine. A limited number of 
colors facilitate a woman’s selection, eliminating con- 
fusion of similar tones. There are five shades of lipstick 
and rouge which Shulton feels should cover the needs, 
even whimsies, of every woman, to complement her 
complexion tone as well as her clothes as dictated by 
fashion. Two types of rouge, dry and paste, harmonize 
with the lipstick shades. The shades are, Serapi, a blue 
red; Fireheart, a red red; Devil's brush, bright red; 
Granada Rose, a rosy red, Toyon, a deep luscious red. 
There are also five tones of face powder which form in- 
dividual backgrounds for the make-up shades: Moon- 
blush, a light, natural shade; Dune Beige, a peachy 
rachel; Mesa, a natural shade to biend in with the 
natural skin tones of the average woman; Desert Haze, 
slightly darker than Mesa, and Toyon, a deep shade for 
the olive skinned woman. 

Desert Flower also includes a bath sequence includ- 
ing toilet water, dusting powder, talcum, soap and per- 
fume, which enables the woman to complete her 
toilette in a symphony of scent, from the soap in her 
bath through lipstick and perfume. 

In presenting Desert Flower to the modern woman, 
Shulton offers a new idea in packaging and presentation 
of beauty preparations. The containers are created of a 
lustrous plastic material. Here too, Shulton has given a 
new interpretation to the modern, for these bottles and 
boxes become permanent accessories for the dressing 
table. Refills are available for the cases. Hand carved, 
delicate desert flowers are imprisoned in the pale pink 
plastic. 
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We pre-test all raw materials before we incorporate 
them into Kolmar products . . . to be sure that they are 
up to our inflexibly high standards. And, because of 
this testing . . . YOU can rely on Kolmar uniformity 
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Manufacturers of private label brands, only. 


Representatives 


Mr. M. C. Boyd, Quinby Building, Newark, N. J. 
Mr. Douglas Haggerty, 122 E 42nd St., New York City 
Mr. Warren Curry, 3950 Club Drive, Atlanta, Ga. 
Mr. Norman Kole, 980 Merchandise Mart, Chicago, III. 
Mr. R. F. G. Byington, 1260 N. Western Ave., Los Angeles, Cal. 
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ABRIC-INSPIRED PERFUMES: The idea of 
~ cosmetic and perfume tie-ups with fashion is not 
new, of course, but it is becoming increasingly important 
in modern merchandising. Years ago, perfumes were 
inspired by fabrics—for example, Tweed and Crepe de 
Chine, and more recently, Organdy. However, perfume 
manufacturers and store merchandisers were not geared 
as they are today to coordinate perfume and fashions. 
Consequently, comparatively little of this nature was 
done about Tweed when it was first launched about 
eight years ago. Almost immediately after its introduc- 
tion, however, it became apparent that here was a 
“natural” for tweed promotions and it has since become 
a hardy perennial. 

As a sharp contrast to those fabric-inspired perfumes 
of a few years back, was the dramatic introduction of 
the new Shantung perfume and fashions. Shantung is 
the first scent of Couturiers Perfumes, Inc., which was 
presented in spectacular fashion by Bonwit Teller in 
New York, and occupied a prominent spot in all the 
Fifth Avenue windows tied up with Shantung fashions. 
Large newspaper advertisements were used tying up the 
fashions and perfume. It made its bow to the beauty 
and fashion press at Bonwit Teller’s also, and was linked 
in editorial copy with the Chinese art exhibit which 
opened at the Metropolitan Museum of Art. All this 
fanfare of course, went a long way to paving the way 
for Shantung perfume. The name Shantung is par- 
ticularly good, of course, since it is becoming a byword 
for success in high fashion dress fabric and probably for 
the first time, a perfume has been presented with a 
definite fashion tie-up on a fabric which is on the up. 





Shantung has a Chinese connotation which is extremely 
timely because of the increased feeling of sympathy on 
the part of the United States for China. It has a faint 
Oriental sandalwood note, but manages to maintain a 
light summer note. There are four sizes of perfume 
plus a purse size and three sizes of cologne. Lester Gaba, 
designer, has embodied the perfume in a jewel-like 
bottle, the flared plastic top and base of which are a 
transparent, mystic blue. Each bottle is labeled with 
an actual swatch of gold-lettered purple Shantung. Its 
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container is embossed with gay-gold-lettered swatches 
in the season’s trio of accessory colors, pansy purple, 
mystic blue and vivid magenta. 

Faberge’s Chambray perfume is another new fabric- 
inspired perfume which owes its inspiration to McMul- 
len chambray country clothes, and is appropriately 
packaged in the blue and white striped chambray that 
goes into dresses, blouses, etc. Lord & Taylor launched 
Chambray in New York. 





line 


“WKYLARK”’: Barbara Gould’s new named 

“Skylark,” is what might be called a line within a 
line. Skylark was used last year as the name of a make- 
up shade. The carefree note of the name proved the in- 
spiration for an entirely new fragrance and packaging. 
Perfume, in two sizes, face powder, in five shades, 
cologne, dusting powder and talc, bath bubbles, beauty 
and bath soap are included in the new series. The boxes 
strike a note of gay abandon with their color theme of 
blue and pink pastels, with elms swaying in the breeze 
and dryads releasing earth-bound skylarks from their 
cages. The fragility of design and beauty of color em- 
bodied in the packages by the designer Leonard, makes 
them a lovely and refreshing addition to the cosmetic 
scene. The line goes on sale at retail on the first of 


June. 

MY ACY THE MANUFACTURER: R. H. Macy & 
£ Co. continues to seek enlarged distribution for 
drugs and cosmetics sold under the Macy label. About 
four years ago Macy placed its line in Fowler, Dick & 
Walker department store and now it is claimed that 
about 50 department stores carry the line. Early in 
1939, Macy turned to the super-market, placing its 
products first in the Baltimore Food Fair, a unit of the 
Union Premier chain, and now claims about 75 such 
outlets. The latest move is to invite “carefully selected 
drug stores” to discuss plans for marketing the Macy 
products. Most successful selling technique in such out- 
lets as have been successful is the familiar Macy method 
of displaying its own brands alongside nationally ad- 
vertised drugs and cosmetics. 
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LEADING 
5TH AVE. 
STORE 
NEW YORK 
75% Surveys show that from exclusive 
MARSHALL shops to 5 & 10’s, most women who 
FIELD 
CHICAGO sell to women open their own purses 
to the products of manufacturers 
817; who have had Scovill produce one 
names or more containers in their lines. 
MIAMI 
Why Scovill Customers 
75% 
SALT LAKE Scoop the Cream 
CITY 
5 & 10 of the Cosmetic Market 
Many a cosmetic firm has learned 
that Scovill’s trend-conscious design 
experts build styles that build sales 
— that Scovill’s unusual facilities 


mean lower-cost quality production. 


From idea to finished product, 
Scovill engineering and designing 





aid can help you solve your con- 

















- tainer and closure problems. Call 
peorny in a representative from the nearest 

i Masters of Metal “ Scovill office listed below. 

W ; 
Scovill Manufacturing Company, 
NORTH, SOUTH, EAST AND WES ; Re 
a Drug and Cosmetic Container Divi- 
... SCOVILL CONTAINERS fe : ; 
ARE SELLING BEST MANUFACTURING COMPANY | S102; 69 Mill St., Waterbury, Conn. 
WATERBURY, CONN. 

















Boston, Providence, New York, Philadelphia, Syracuse, Pittsburgh, Chicago, Cincinnati, San Francisco, Los Angeles 
IN CANADA: 334 King Street, East, Toronto, Ontario 
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DAGGETT & RAMSDELL 





ELENE OF VIENNA 


SHULTON 


For those men who prefer shaving 
creams, Shulton has created a brushless 
and a lather cream, packaged in utility 
tubes and simply decorated with early 
American trading ships. The brushless 
cream comes in a blue tube, the lather 
cream in red. Both creams contain the 
refreshing, spicy scent, so popular in the 
Old Spice shave-mug soap, after shave 
lotion, cologne and men’s talc. 


CHARLES OF THE RITZ 


Charles of the Ritz has captured the 
mood of the Gay Nineties soda fountain 
in its new line called Raspberry Ice. 
There are three items, Raspberry cologne, 
dusting powder and foam bath. The idea 
is very amusing with the cologne pack- 
aged in an old-fashioned phosphate 
bottle. Foam Bath comes in a replica of 
an ice cream soda glass, and the dusting 
powder in a replica of the ice cream can 
formerly used in old-fashioned soda 
fountains. Package design by Laurence J. 


Colwell. 


DAGGETT & RAMSDELL 


Daggett & Ramsdell now presents 
Elorda Cream in a gayer and more at- 
tractive guise, to harmonize more closely 
with the other packages in the cosmetic 
line. The beautiful and dignified black 
iar of classic design, which has been a 
distinguishing feature of Elorda cream, 
now appears with a charming pink and 


white bordered gold label. 


AMIE PRODUCTS INC. 


Amie Products Inc. offers ‘““Milk-N- 
Bubbles,” a package holding eight tiny 
individual cream bottles which in turn 
hold a bubbling bath preparation. Each 
bottle holds enough for one bath. 


ELENE OF VIENNA 


Elene of Vienna presents a pine closet 
cone, big, beautiful, natural, and daint- 
ily tied with a satin ribbon bow and 
hanger. The cone which brings a refresh- 
ing, clean woodsy fragrance to the closet 
comes in a black-and-gold package. With 
each package there is a bottle of Pine 
Air Freshener to renew the fragrance of 
the cone. 


CECILE D’AVRIL 


Cecile d’Avril’s interesting new series, 
“French 75’ cologne and body powder 
is being introduced; also the dynamic 
“Bombshell’’ perfume, all packaged as 
replicas of the famous French 75 shell. 
Intriguing in scent and presentation, the 
Cecile d Avril line is distributed by the 
Hunt Club Ltd. 
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TONE LABS. 


Tone Labs. announces the com- 
pletion of its line. Specialties of 
the Tone preparations are facial 
soap cream, complexion tint, which 
is a color accent for the face, and 
the Tone skin creams involving the 
basic Tone formula. 


JACQUELINE COCHRAN 


Jacqueline Cochran has created 
“Merry-Go-Round,” a rollicking, 
fun-loving, fresh fragrance. A gay 
new scent, it comes in cologne, 
body lotion, dusting powder. 
There is also a Merry-go-round 
lipstick and rouge. 


IMOGENE SHEPHERD LTD. 

In honor of Baby Skin Oil’s fifth 
birthday, a new combination pack- 
age of Baby Skin Oil and its com- 
panion product, Baby Skin Oil 
Soap, has been introduced by 
Mary Imogene Shepherd. 


CORDAY 


Corday’s Eau de Tzigane is a 
faithful reproduction of Tzigane 
perfume, the exciting, adventurous, 
gypsy fragrance. It is bottled in a 
tall, graceful, fluted-column flacon. 


YARDLEY 

The Pre-View Beauty Box by 
Yardley contains three essential 
aids for a brighter skin—cleansing 
cream, toning lotion, and English 
complexion powder. The Pre- 
View Beauty Box is a simple, 
economical introduction to the 
Yardley simplified beauty treat- 
ment. 


LENTHERIC 


Lentheric’s Confetti perfume is 
now companioned by a complete 
series of related accessories, all as 
sparkling and scintillating as the 
perfume itself. Vari-colored bows 
and spangled dots contrive a gay 
decor for the Confetti packages. 


CHARBERT 


Smartly attired in checks, Char- 
bert’s ““Expressly Yours’ eau de 
cologne makes a grand entrance, 
packed in the drum-bottle, deco- 
rated with a blue-checked or red- 
checked gingham band. 


SEAFORTH 


Seaforth has created a mens 
hair-dressing packaged in the same 
familiar jug which characterizes the 
other preparations in the Seaforth 
men’s line. 


SUTTON 
Sutton offers its Wonderland 
Bubbling Bath, a bubble bath pack- 
age especially for children, deco- 
rated with nursery rhyme figures. 


REVLON 


A cute trick for the cosmetic 
display case is Revlon’s miniature 
dressing table. It is an exact replica 
of the frilly kind—pale pink, 
skirted in white eyelet embroidery 


and bedecked with a pink bow. 


HOUSE OF LILI 
The House of LiLi, has broad- 


ened its line to include for the 
first time this spring, its famous 
Easter lily fragrance in a toilet 
water, which has been released for 
nation-wide distribution. This 
new toilet water is identically 
bottled in the distinctive LiLi 
flacon which simulates a Bermuda 
Easter lily blossom. 


HARRIET HUBBARD AYER 


The freshness, the glow and 
gaiety of spring, all have been 
translated into a fragrance by 
Harriet Hubbard Ayer called 
Tuliptime. The packages are gay, 
bright with flowers. here's a 
Bouquet in a tulip-shaped bottle 
crowned with the gay colored 
flower which lends the scent its 
name; a cologne, sachet, talcum, 
soap, bath powder and make-up. 


LEIGH COSMETICS 


Leigh Cosmetics offers a gay new 
triplet of old southern scents— 
Virginia Clover, fresh and dewy 
or morning; Kentucky Lymint, for 
noon, outdoors, and the cool fresh- 
ness in the midday heat; and 
Georgia Honeysuckle, for evening. 
Each scent is packed with its own 
individual atomizer. 


SEVENTEEN, INC. 


Seventeen, Inc. presents a de- 
lightful package. Its purpose is to 
help keep the home fresh and 
sweet-smelling. It contains a bot- 
tle of North Woods Pine Spray 
(with atomizer attachment), and a 
fragrant pine cone closet sachet. 


MAYFAIR SALES, INC. 


Mayfair Sales, Inc. offers what 
it calls the ‘Mayfair Nail Culture,’ 
for the purpose of encouraging the 
correction of brittle, split finger- 
nails and exess cuticle. The treat- 
ment consists of two preparations. 
One acts as a cuticle softener and 
the other is used in conjunction 
with it as a nail conditioner. 
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Specifications 
Methyl Salicylate Monsanto 


Appearance: water-white liquid. 


Odor: characteristic winter- 
green, pure, sweet. 

Specific gravity: (at25°C.) 1.180 
— 1.185. 

Solubility in alcohol: 1.7 com- 
plete. 


Heavy metals: negative. 


WINTERGREEN FLAVOR 









FOR A TRUE 






OR AROMA 








honsanto 


Would a high quality, dependably uniform flavoring or aromatic in- 
gredient step up the sales appeal of your products? 

Then here’s an opportunity you can’t afford to miss! 

Methyl Salicylate Monsanto is available at an extremely favorable 
ptice, and stocks are ample to take care of all requirements. 

Long known for its true wintergreen flavor and aroma, Methyl 
Salicylate Monsanto has established itself as the standard of quality 
and uniformity with a large and ever-growing number of users in a 
wide variety of products—from pharmaceuticals to insect sprays! 

See for yourself how much Methyl Salicylate Monsanto can add to 
the sales appeal of your products. For a four-ounce sample and a quo- 
tation on your requirements, inquire: MONSANTO CHEMICAL COMPANY, 
Organic Chemicals Division, St. Louis, 
U.S. A. District Offices: New York, Chicago, 


MONSANTO CHE MICALS Boston, Detroit, Charlotte, Birmingham, Los 


SERV 


ING 





INDUSTRY WHICH SERVES MANKIND 


Angeles, San Francisco, Montreal. 
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ADMINISTRATIVE 
PROBLEMS 


AS A RESULT OF THE WINTHROP ACCIDENT 
which resulted in Sulfathiazole tablets containing 
phenobarbital, the Food and Drug Administration will 
probably place greater restrictions around all manufac- 
turers in an attempt to avoid similar mistakes being 
made. Such occurrences deeply affect the entire in- 
dustry. It must be remembered that Massingill’s 
Elixir of Sulfanilamide was responsible for the new 
drug provisions being written into the Food, Drug, and 
Cosmetic Act, and was also largely responsible for the 
law being finally enacted after many years of discus- 
sion. 

Since the accident occurred in the manufacture of a 
product’ being marketed under the New Drug pro- 
vision of the Food, Drug, and Cosmetic Act, the F.D.A. 
can strengthen its regulations for enforcement of this 
section if it so desires. It is possible that the F.D.A. 
might require that a complete record of lot numbers 
of such products to be kept by manufacturers, whole- 
salers, and retailers. This would mean that the manu- 
facturer would keep records of the lot numbers of all 
such products sold to wholesalers, retailers, physicians, 
or hospitals. Also wholesalers would keep the lot 
numbers of all sales to retailers. Retailers likewise 
would keep the lot numbers of all goods which they 
dispensed on prescription. If such a method were em- 
ployed in the Winthrop case, all of the contaminated 
tablets could have been traced immediately. 

Another step that might possibly be asked for is an 
amendment to the act setting up heavy penalties for 
any manufacturer making a mistake and failing im- 
mediately to notify government officials and other 
health agencies. 


NOTHER THING THAT MIGHT HAVE A 
SERIOUS EFFECT upon the industry is the 
hydrogen sulfide permanent wave that caused at least 
one death and is now ordered off the market by the 
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F.D.A. The danger to the industry from this occurrence 
is that someone might get the idea that a ““New Cos- 
metic” provision should be added to the law. 


ALTER G. CAMPBELL, COMMISSIONER 

OF FOODS AND DRUGS, has issued the regu- 
lations for the naming of habit-forming drugs. These 
are the regulations under which the F.D.A. claims that 
trade-marked names might be the common names in 
some instances. After hearings and arguments over the 
claim that the F.D.A. was trying to destroy trade- 
mark rights by such a requirement, we pointed out 
last month that the effect of this provision might be to 
build up a monopoly for the owners of the trade-marks. 
This is for the reason that the F.D.A. would not allow 
the products to be called by other than their trade- 
marks, and the courts would let none other than the 
owner of the trade-mark use the trade-mark. 

Now Commissioner Campbell arrives at the same 
conclusion, and says that the officials of the F.D.A. 
were worried all the time for fear that they would be 
charged with protecting trade-marks rather than being 
charged with tearing them down. We fail to under- 
stand why he did not express this view when the hear- 
ings were held. 

But we hope that manufacturers realize that Com- 
missioner Campbell, by declaring trade-marks as com- 
mon names, takes the first step to destroy a trade-mark 
completely. For when he takes this step, he opens the 
way for a court attack upon the trade-mark to have it 
declared the generic name which is the property of the 
public. We do not think that Commissioner Campbell, 
in his official capacity, can afford to be placed in the 
position of fostering monopolies for trade-mark owners, 
and we do not believe that he means thus to aid trade- 
mark owners by these regulations. Rather do we think 


that he would like to quiet manufacturers with this 
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pleasing thought, knowing full well that if manufac- 
turers accept this state of affairs they are admitting 
that their trade-marks are public property and that 
after just so long they will lose them in a court battle. 


NDICTMENTS AGAINST MANUFACTURERS 

AND EXECUTIVES because of the fact that 
these manufacturers operate under patents controlled 
in Germany probably make interesting reading for the 
average person who does not know anything about the 
business principles involved. Anyone with any knowl- 
edge of business as it must be carried on under existing 
law knows that patent rights must be respected since 
they are property rights even if owned by citizens of 
foreign countries. During the last war, we seized all 
property in this country which was owned by citizens 
of those countries with which we were at war. This was 
the case with rights to German chemical patents and 
trade-marks which were mostly sold to the Chemical 
Foundation. We have not declared war against Ger- 
many and therefore have made no seizure of patents 
and trade-marks belonging to citizens of Germany. Still 
our Government gets all upset and starts investiga- 
tions and secures indictments against those who can do 
nothing but obey the laws as they exist. 

And take the case of England and Germany. They 
are engaged in as bitter and vicious a war as has ever 
been fought. But they are respecting each other’s 
patent right in the midst of this barbaric conflict. Re- 
ports state that they are even making unofficial ex- 
changes of royalties on existing patent rights in both 
directions with an eye to conditions as both countries 
would like to have them after the war is over. But the 
public in this country will probably never read of this. 
They will only read the charges brought against Ameri- 
can citizens who are charged with being un-American 
or pro-Nazi because they are respecting property rights 
under the laws of this country as they are written, and 
because they are doing what the English are doing in 
the midst of the war. 


PROPOS OF THE DISCUSSION OF PATENT 

RIGHTS between the warring nations abroad is 
the report which we find in the February issue of the 
Manufacturing Chemist (London) of a discussion in the 
House of Commons with reference to the control of 
manufacture of Vitamin B,;. It seems that an agree- 
ment, effective April 1939, was drawn between the 
British Milling industry and Roche Products, Ltd., 
which gave that company exclusive rights to manufac- 
ture for fifteen years Vitamin B, for British millers. 
The company erected a plant for this purpose. Since 
Hoffmann-La Roche Co., of Basle, Switzerland, is the 
parent company of Roche Products, Ltd., the members 
of the House wanted to know if any of the payments 
for the Vitamin B, were being transferred to the Ger- 
man concerns of Bayer or I. G. via Switzerland. The 
reason for this inquiry was that the production of the 
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Vitamin B, was based on the use of patents No. 471,416 
and 475,595 covering inventions made by the I. G. and 
owned in England by Bayer Products, Ltd. 

The interesting point in the discussion, was that 
there was no question of not respecting the patent 
rights, nor was there any attempt to indict, or in any 
way harrass the four British directors of the company. 
The only concern is that exchange might be finding its 
way to Germany. 


HE WHOLESALE DRUG TRADE CONSISTS 

OF 297 HOUSES which sold $363,621,000 in 1939, 
compared with $305,386,000 sales in 1935 by 294 
houses, says the Bureau of the Census. These houses 
had operating expenses of $47,410,000, in 1939, which 
was 13.0 per cent. of sales. And although payroll ex- 
penses increased from $7.17 per $100 in 1935, to $7.56 
per $100 in 1939, operating expenses in terms of sales 
$13.10 per $100 in 1935, 
Inventories were valued at 





remained about the same, 
against $13.04 in 1939. 

$56,734,000, equal to approximately nine and one-half 
weeks sales. They were valued at 15.6 per cent of sales 
in 1939, compared with 17.2 per cent. in 1935. These 
297 houses are full line wholesalers including the 


cooperatives. 


HE PLAN FOR THE REORGANIZATION OF 

McKESSON & ROBBINS and the statement of 
the SEC approving the plan reveal some interesting 
facts regarding the profits of the company. 

The drug wholesaling operations of the company 
account for approximately seventy per cent. of the 
profits of the company. Drug manufacturing opera- 
tions of the company’s products, such as Calox Tooth 
Powder, Albolene Cleansing Cream, Yodora, and 
staple products as Aspirin, Milk of Magnesia, etc., 
account for five per cent. of the profits. The liquor 
operations—wholesaling, importing, and ageing, ac- 
count for about twenty-three per cent. of the profits. 

The SEC disregards the earnings of the liquor di- 
vision in its estimate of the future earnings of the com- 
pany. This is for the reason that war conditions might 
curtail supplies of the many brands for which McKesson 
is agent, and also because state liquor stores might be 
extended to many other states, sharply curtailing the 
amount of business that can be done by this division. 
The Company operates four exclusive liquor wholesale 
branches. Of the sixty-five drug wholesaling branches 
of the Company, thirty-two also handle liquor, while 
thirty-three handle only drugs. 

Of the divisions that are certain to continue, the 
SEC considers the following estimates of future earn- 
ings as reasonable: Wholesale Drug Division, $4,010,- 
000; Drug Manufacturing Division, $317,000; Heavy 
Chemical Department, $100,000; Export Department, 
$21,000; Other Drug Units, $40,000. This gives a total 
of $4,488,000. From this figure is substracted $516,500 
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tor general overhead which leaves an estimated net of 
$3,971,500. 

As an indication of how reasonable these estimates 
are, it is pointed out that the Wholesale Drug Division 
earned $4,571,887 on sales of $108,113,863 in 1940, 
and the estimate for 1941 is earnings of $4,864,362 on 
sales of $112,494,383 in 1941. The Drug Manufacturing 
Division earned $290,538 on sales of $4,000,514 in 1940, 
and it is estimated that it will earn $356,252 on sales of 
$4,190,020 in 1941. The Heavy Chemical Department 
earned $144,638 on sales of $2,797,953 in 1940, and it is 
estimated that it will earn $125,933 on sales of $2,486,- 
000 in 1941. The Export Department earned $36,666 
on sales of $558,062 in 1940, and it is estimated that it 
will earn $33,244 on sales of $520,320 in 1941. 


NGLAND NOW HAS A PLAN FOR CONCEN- 
TRATION OF INDUSTRY. Under this plan, 
two-thirds of Britain’s non-essential industries will be 
mobilized. “This means,” according to “Soap, Per- 
fumery, and Cosmetics,’ (London) “that two-thirds of 
the factories in this country now engaged in the produc- 
tion of perfumery and cosmetics are to be closed down. 
They will manufacture, at cost price, for their closed- 
down competitors. We are told that the labor thus 
freed will be either (a) made available for military 
service or (b) mobilized in the new war factories.” 
After the war, according to the account, the closed- 
down factories will be permitted to resume business. 
New entrants into these industries will be severely re- 
stricted. Only those with licenses from the Board of 
Trade will be permitted to start up until a reasonable 
period has enabled the old firms to get on their feet 


again. 


I ANY OPINIONS HAVE BEEN GIVEN RE- 
GARDING DANGEROUS DRUGS that must 
be sold only on prescription, and regarding permitted 
dosages of certain potent ingredients. These opinions 
have been based upon action taken by the Food and 
Drug Administration. Now for the first time, The 
F.D.A. has issued an official statement concerning this 
phase of enforcement of the Food, Drug, and Cosmetic 
Act. The statement, dated April 24, 1941, follows: 
“In answer to requests, the Administration has 
pointed out that the Food, Drug, and Cosmetic Act 
places upon the manufacturer and the distributor the 
responsibility for properly safeguarding the marketing 
of drugs which may be dangerous to the purchaser if 
distributed without restriction. Obviously, it is im- 
possible to list all drugs which may be dangerous since 
not only the composition but also the directions for use 
and the conditions in which their use is recommended 
may have a very definite bearing on the question of 
safety or danger. As examples of drugs which are con- 
sidered dangerous when distributed for use otherwise 
than on prescription, the following have been men- 
tioned: 
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Aconite Colchicum 


Aminopyrine Emetine 
Barbiturates Phosphides 
Benzedrine sulfate (internal Phosphorus 
use) Radium 
Cantharides (internal use) Sulfanilamide 
Chrysarobin or goa powder Sulfapyridine 
Chrysophanic acid. Sulfathiazole 


Cinchophen, Neocinchophen, Tansy, Tansy Oil 
and other cinchophen Thiocyanates 
derivatives Thyroid 

Colchicine 

“The anthelmintic drugs: 

Carbon tetrachloride 

Tetrachlorethylene 

Male fern (aspidium) 

Santonin 

Wormseed oil (chenopodium oil) 

Thymol 

“It is our opinion that preparations containing 
bromides should not be sold without prescription if the 
dosage provided involves the consumption of more than 
30 grains per day or more than 15 grains during any 
3-hour period. 

“The same is true of acetanilid, in the case of medi- 
cines that provide a total daily intake of more than 5 
grains or more than 21% grains during any 3-hour 
period. 

“For bromide-acetanilid combinations, we have sug- 
gested that preparations for lay use should not provide 
more than a total daily dose of 15 grains of sodium 
bromide and 5 grains of acetanilid, or more than 74 
grains of sodium bromide and 21% grains of acetanilid 
during any 3-hour period. Comparable amounts of 
other bromide preparations should, of course, be sub- 
jected to the same restrictions. 

“There is ample scientific evidence to support the 
view that preparations providing a daily dose of more 
than 15 grains of acetophenetidin or more than 15 
grains of antipyrine are dangerous within the meaning 
of section 502(j) when distributed for indiscriminate 
lay use. Investigations which are currently in progress 
strongly suggest the probability that somewhat smaller 
daily doses of these drugs may likewise be dangerous 
when consumed indiscriminately. After public notice, 
our regulatory program will, of course, include actions 
based on sales of acetophenetidin and antipyrine under 
circumstances providing for a somewhat smaller daily 
dose if scientific opinion becomes available to establish 
the illegality of such sales. 

“In our judgment, epinephrine in solution of 1% or 
stronger cannot safely be indiscriminately used, and 
the same is true of ipecac in daily dosage greater than 
10 grains, as well as of strychnine in a daily dose 
greater than 1/20 grain. 

“We have also expressed the opinion that products 
containing therapeutically effective proportions of 
digitalis, squill, strophanthus, or other pharmacologi- 
cally related drugs may not be safe for indiscriminate 
distribution.” 
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LustEROID rigid cellulose vials and tubes 
really have a luster which means more sales. 
Their smooth surfaces give a depth to color 
and decoration which can usually be achieved 
only through lamination or some expensive 
finishing process. 


And their smooth look is not all—they feel 
smooth in the hand, another reason for their 
wide acceptance for both sales and sample 
packaging. And they offer many economies as 
well as advantages: they are extremely light- 
weight and practically unbreakable, beating 
glass on both counts. They come transparent 
or opaque, in any color, shade or tint you 
wish. And multicolor labels are applied in- 
tegrally with the package during the manufac- 
turing process. Thus, Lusteroid saves on 
packing, shipping, labelling. 

A note or phone call will bring an answer to 
your packaging problem. 


LUSTEROID CONTAINER CO., INC. 


Formerly Lusteroid Division of the Sillcocks-Miller Company 


Parker Avenue, West e South Orange, New Jersey 
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B.T.C. ACTIVITIES 


Complaints 


Paraphenylene Hair Dye 

Casimiro Muojo, trading as Alvi Co. 
and as Alvi, Inc., New York, seller of 
“Vitale Instantaneous Hair Dye’ has 
been cited by the F.T.C. 

The complaint charges that respond- 
ent represents that his preparation is 
scientific, safe, and free from harmful, 
dangerous and injurious chemicals; will 
end premature gray hair; will produce a 
permanent, natural, uniform shade; will 
give the hair the warmth, color, luster 
and glint of youth, and will have no ill 
effects upon the body. However, the 
complaint further alleges that the re- 
spondent’s product is a chemical dye 


. incapable of affecting the hair in any 


way other than as a dye, and will not 
accomplish the results claimed. 

According to the complaint, the re- 
spondent’s preparation contains para- 
phenylene-diamine, a toxic coal tar 
derivative, in sufficient quantity to 
cause in some cases skin irritation and 
other harmful effects, if used under the 
conditions prescribed in the advertise- 
ments, or under customary and usual 
conditions. 

The complaint charges that the ad- 
vertisements contain neither warnings 
against the use of the preparation on the 
eyelashes or eyebrows, nor adequate 
warnings as to the necessity of a proper 
skin patch test before each application 
so as to determine the user’s toxic re- 
action. Consequently, the complaint 
alleges, the respondent’s advertisements 
constitute false advertisements in that 
they fail to reveal that use of the prepa- 
ration under customary conditions or 
under conditions prescribed in the adver- 
tisements may result in injury to health. 


Asthma and Hay Fever 

The F.T.C. issued a complaint charg- 
ing W. K. Sterline, Sidney, Ohio, dis- 
tributor of preparations for hay fever 
and asthma, and Mumm, Romer, Rob- 
bins & Pearson, Inc., Columbus, an 
advertising agency handling the Sterline 
advertisements, with misrepresentation 
in the sale of such preparations. 

The complaint alleges that by means 
of circular matter distributed in various 
States, the respondents advertised that 
“W. K. Sterline’s Compound,’’ some- 
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times referred to as “Double Strength 
Hay Fever Compound,” and by other 
similar names, is a cure, remedy or 
effective treatment for hay fever; will 
fortify one’s system against that ailment 
and enable one to avoid it, and will 
check sneezing and discharging from the 
nose, when such are not the facts. 

According to the complaint, the re- 
spondents also represented that “Ster- 
line’s Combination Home Treatment” is 
a cure, remedy or competent treatment 
for asthma and that it will restore one 
to health and prevent the return of 
asthma. The respondents, according to 
the complaint, further represented that 
this treatment is a cure or remedy for 
bronchitis when that disease is asso- 
ciated with asthma. 

The complaint alleges that the re- 
spondent’s combination asthma treat- 
ment and the individual preparations 
which constitute it (““W. K. Sterline’s 
Compound,” sometimes referred to as 
“Sterline’s Asthma Compound”; “W. 
K. Sterline’s Elixir,’ sometimes referred 
to as “‘Sterline’s Bronchial Elixir’; and 
“Korona”’ or “Asthma Powder’’), used 
separately or in any combination, have 
no generally recognized therapeutic 
value in the treatment of asthma or 
bronchitis in excess of affording tempor- 
ary relief from the paroxysm usually 
associated with asthma. 

The complaint further charges that 
W. K. Sterline’s Compound contains 
the drugs potassium iodide and fluid 
extract of lobelia and that its use as thus 
constituted may be harmful to those 
suffering from active or latent tuber- 
culosis; that this product also contains 
sodium bromide and that use of the 
preparation as thus constituted over a 
long period is likely to cause mental de- 
rangement; that the advertisements dis- 
seminated by the respondents contain 
no warnings concerning the safe and 
proper use of this preparation under the 
circumstances; and that consequently 
such advertisements constitute false 
advertising in that they fail to reveal 
that use of this preparation under cus- 
tomary conditions or under conditions 
prescribed in the advertisements may 
result in serious injury to health. 

Alleging violation of the Federal 
Trade Commission Act, the complaint 
grants the respondents 20 days for filing 
answer. 
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Dr. Gordon's and Dupree Pills 

Charging misrepresentation of medic- 
inal preparations, the F.T.C. issued a 
complaint against Ben Gordon and 
Louis Gordon, trading as Bengor Prod- 
ucts Co. and as Golf Products Co., New 
York. The respondents sell two prepa- 
rations, one known as “Dupree Pills” 
and as “Dr. Gordon’s Single Strength 
Pills,’ and the other as “Dupree Pills 
Double Strength” and ‘Dr. Gordon’s 
Double Strength Pills.” 

According to the complaint, the re- 
spondents represented their preparations 
as constituting competent treatments 
for amenorrhea and dysmenorrhea. The 
complaint further alleges that respond- 
ents disseminated false advertisements 
in that they failed to reveal therein that 
use of their preparations under custom- 
ary conditions or under conditions pre- 
scribed in the advertisements, may re- 
sult in serious injury to health. 

Respondents’ preparations contain 
certain drugs in such quantity that use 
of the preparations under the customary 
or prescribed conditions may result in 
gastro-intestinal disturbances and other 
conditions leading to serious injury. 


Scientific Mfg. Co. Cited 

Scientific Manufacturing Co., Inc., 
Scranton, Pa., and Howard J. Force, the 
corporation’s president, have been 
charged with disseminating false adver- 
tisements in which they represent that 
‘*Pheno-Isolin” and ‘‘Pheno-Isolin Oint- 
ment” constitute competent and effec- 
tive antiseptics and germicides, and 
possess substantial therapeutic value in 
treating skin infections generally, and 
about 20 specific ailments or conditions 
including ulcers, carbuncles, abscesses, 
athlete’s foot, eczema, gangrenous con- 
ditions, diphtheria and influenza. 

The complaint further charges re- 
spondents with representing that ‘*Dia- 
lin’ constitutes a remedy and effective 
treatment for diabetes; effects a chem- 
ical change in the blood so as to reduce 
the quantity of sugar in the blood; 
assists the pancreas to produce insulin 
in the natural way; eliminates the un- 
natural thirst of diabetes victims, and 
corrects other abnormal conditions 
caused by diabetes. 

Respondents circulated leaflets cap- 
tioned ““What the Profession is Doing 
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with Pheno-Isolin” and ‘“What They 
Say About Dialin,”’ such literature con- 
taining purported testimonials of physi- 
cians recommending the respondents’ 
preparations. The complaint alleges 
that respondents’ preparations are not 
used or recommended by the medical 
profession generally. 


Stipulations 
Grover Graham Claims 


S. Grover Graham Co., Inc., New- 
burgh, N. Y., agrees to cease certain 
representations of “Grover Graham 
Remedy” and “Graham’s Butternut 
Pills.’ Hevenor Advertising Agency, 
Inc., Albany, N. Y., agrees to cease cer- 
tain representations in advertisements 
disseminated on behalf of S. Grover 
Graham Co., Inc., for its preparation 
“Grover Graham Remedy.” 

Both the corporation and adver- 
tising agency agree to cease employing 
the word ““Remedy” or similar words as 
a part of the trade name of Grover 
Graham Remedy or in any other man- 
ner implying that the preparation is 
anything more than a treatment to 
neutralize temporarily excessive gastric 
acidity and to relieve temporarily the 
pain caused thereby. 

Hevenor Advertising Agency, Inc., 
further stipulates that it will cease 
advertising that Grover Graham Reme- 
dy will afford relief from acid indiges- 
tion in five minutes or any specified 
time and enable an individual to eat 
food without fear of stomach distress; 
that the preparation corrects or cures 
excessive stomach acidity and stops the 
pain or symptoms of acid indigestion, 
and that its formula was originated or 
used by a European specialist. 

S. Grover Graham Co., Inc., also 
stipulates that it will cease advertising 
that the product ““Graham’s Butternut 
Pills’’ consists of a vegetable ingredient, 
without disclosing that it contains only 
the extract from a vegetable, and that 
it will discontinue representing that the 
product is a tonic, or isa remedy for any 
disease or dysfunction or for habitual 
constipation, headache, biliousness, and 
all disorders arising from inactivity of 
the liver or torpidity of the bowels. 


Melrose Eldredge Stops 

Alton W. Eldredge, trading as Mel- 
rose Eldredge Co., Melrose, Mass., 
agrees to cease representing, by use of 
the terms “Doctor,” “Dr.” or ‘‘Ap- 
proved,” as a part of the brand name 
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of “Dr. Eldredge’s Approved Rectal 
Jelly,” that the preparation has the 
official recommendation of any group 
of doctors or pharmacists or that it was 
formulated by a physician. The re- 
spondent further agrees to cease adver- 
tising that the preparation is a cure for 
piles or has any therapeutic effect upon 
the symptoms of that ailment except to 
the extent that it may act as an astrin- 
gent, provide some antiseptic action, or 
afford the soothing effect of an emol- 
lient. 
Respirine Claims Modified 

Newby, Peron & Flitcraft, Inc., 
Chicago, an advertising agency, stipu- 
lates that in advertisements dissemi- 
nated on behalf of Albert Laboratories, 
Inc., Chicago, concerning ‘‘Respirine,” 
it will cease representing that product 
as comprising a competent treatment or 
effective remedy for asthma, bronchial 
coughs or bronchitis, or as doing any 
more with respect to these conditions 
than affording some temporary relief 
from the accompanying symptoms. The 
respondent agency also agrees to cease 
representing that the preparation re- 
lieves symptoms accompanying hay 
fever; that it promotes healing, and 
that it is unique or distinctly new or 
represents a discovery. 


Donna Lo Cosmetic Claims 

Donna Lo Laboratories, Inc., St. 
Louis, agrees to cease advertising that 
Donna Lo preparations, or any one of 
them, provide a new kind of skincare 
or are effective as an aid in correcting 
skin ailments generally; and that they 
permit the skin or its pores to breathe, 
decrease the size of the pores, and cause 
the blood stream to circulate through 
inactive areas of the face. The re- 
spondent corporation also agrees to 
cease representing by use of the word 
“Circulation” in the brand name of 
“Circulation Emulsion” that that prepa- 
ration stimulates circulation and to 
cease representing that ‘Donna Lo 
Face Powder” is made in France or 
from a French formula, and that face 
powders sold by its competitors con- 
tain ingredients which close or seal the 
pores of the skin. 


Mack Brothers Cosmetics 

Eleanor H. Mack, trading as Mack 
Brothers Products, San Diego, Calif., 
agrees to cease using the word “Resus- 
citator’’ as a part of the brand name for 
the cosmetic preparation “Revel No. 9 
Resuscitator Oil;” from otherwise rep- 
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resenting that the use of this product 
restores life or the appearance of youth 
to skin, and to cease employing the 
phrase “Pore Cleansing” as a part of 
the brand name of “Revel No. 1 Pore 
Cleansing” or from otherwise repre- 
senting that it will remove all foreign 
matter from the pores. The respondent 
also agrees to desist from representing 
that “Revel No. 6 Lipid Cream” is of 
any appreciable benefit in the treat- 
ment of aged or crepey skin, and that 
“Revel No. 16 Mouth Creme” is of 
value in treating bleeding or receding 
gums. 


Cheney's Nerve Products 

G.S. Cheney Co., Boston, agrees that 
in the sale of ‘“‘Cheney’s Nurve Phos- 
phates” and “Cheney’s Nerve Phos- 
phates” it will cease representing, by 
use of the words “nurves” or ‘“‘nerve” 
or other similar words in the prepara- 
tion’s name, that it is of any value for 
bodily ailments caused hy nervous dis- 
orders; that it is a food o- 3¢.n2!.at for 
nerves, or is beneficial in the relief of 
sleeplessness and fatigue, and that its 
lecithin content will add to the phos- 
phorus constituent of brain and nerve 
substance. The respondent also agrees 
to cease representing that “Cheney’s 
Vitamins Complete” is a valuable ac- 
cessory to one’s daily diet, unless the 
advertisement clearly explains that the 
product is valuable only in cases where 
there is a deficiency of the vitamins and 
minerals which it contains. 


Requa’s Ear Oil 

Requa Manufacturing Co, 
Inc., Brooklyn, agrees to cease repre- 
senting that the use of ““Requa’s Oil for 
the Ear” will result in immediate relief 
for stuffed-up ears; will cause wax accu- 
mulations in the ear to quickly dissolve 
or almost instantly soften; will do away 
with ear discomforts which may result 
in permanent deafness, or will be of any 
appreciable value as a massage oil for 
muscular pains and congestion when 
applied to skin surfaces, as the neck or 
chest. The respondent further stipu- 
lates that it will desist from representing 
that irritations of the outer ear result 
from head colds. 


Hangover Remedy 

Morris W. Hillinger, trading as Hilly 
Medicinal Products, Pasadena, Calif., 
agrees to discontinue representing that 
“H R 5”, constitutes an effective treat- 
ment for the condition caused by exces- 
sive indulgence in alcoholic liquors. The 
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respondent further stipulates that he 
will cease disseminating any advertise- 
ment which fails to reveal that there is 
potential danger in the use of such 
preparation by persons afflicted with 
organic heart trouble or high blood 
pressure and that it should not be used 
by such persons except upon the advice 
ofa physician. The stipulation provides, 
however, that the advertisement need 
contain only a statement that the 
preparation should be used only as 
directed on the label if and when such 
label either contains a statement warn- 
ing of the consequences of the use of the 
product under certain conditions or 
specifically directs attention to a similar 
caution statement in the accompanying 
labeling. 


Foot Preparation 

Redolent Products Co., West Palm 
Beach, Fla., agrees to cease advertise- 
ments which tend to convey the impres- 
sion that the local application of its 
product “‘Cur-A-Ped,” a foot treatment, 
would have therapeutic effects other 
than those resulting from the prepara- 
tion’s analgesic properties, or that it 
would be of significant value in destroy- 
ing the deep burrowing fungi or ring- 
worm or have value other than as a 
rubefacient or emollient to afford 
temporary relief for tired, aching, burn- 
ing, itching, tender, perspiring feet, and 
sore, cracked, inflamed toes or to over- 
come superficial infection of athlete’s 
foot. The respondent corporation also 
agrees to desist from representing that 
such specific bodily ailments as acute 
rheumatic fever, Bright’s disease, di- 
abetes, cirrhosis of the liver, and other 
ailments are attributable to bad feet, or 
that treatment of foot 
correct such ailments. 


disorders will 


Depilatory Claims Modified 


Louis B. Frohlich, trading as Frohlich 
Laboratories; Frochlich 
Inc., and David F. Griff, trading as 
Frohlich Distributing Co., Seattle, agree 
to cease representing that “Dr. Froh- 
lich’s Z’Out Hair Destroyer” will per- 
manently destroy hair or prevent the re- 
growth of hair, or that its use will result 
in the permanent removal of hair. They 
also agree to cease employing state- 


Laboratories, 


ments which cause the impression that 
their preparation possesses any marvel- 
ous qualities or that its development is 
the result of seven years work or of any 
amount of work, effort, experimentation 
or research greater than that actually 
used or performed in its development. 
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Fairystone Claims to Stop 

Ray G. Maloney, trading as Fairy- 
stone Manufacturing Co., and Willard J. 
Dungan and Arthur E. Maloney, trad- 
ing as Fairystone Distributing Co., 
Detroit, agree to cease representing that 
their emollient cream “‘Fairystone”’ is an 
“absolute sunburn protection” and that 
it filters out the burning or ultra-violet 
rays of the sun and permits other sun 
rays to gain access to the skin. The re- 
spondents also agree to cease represent- 
ing, unqualifiedly, that their prepara- 
tion will effectively cover or conceal 
scars, birthmarks or other skin blem- 
ishes, and to discontinue representing 
that by its application users will look 
years younger. The respondents further 
stipulate that they will cease making 
statements tending to create the impres- 
sion that their preparation is an effective 
treatment or competent remedy for 
pimpled or blotched skin. 


Garlic Pearls 

Fred Miller, trading as The Miko Co., 
Long Island City, N. Y., agrees to cease 
advertising that “Circulin Garlic Pearls’ 
are rich in body-building materials such 
as manganese, sodium, calcium, iodine 
and phosphates; that they have value in 
relieving symptoms of nervousness, 
dizziness and tiredness in 
temporarily relieving such symptoms 
when associated with high blood pres- 
sure, and that they are effective in treat- 


excess of 


ing coughs, bronchitis or bronchial 
asthma. 


Grace Donohue to Stop 

Grace Donohue, Inc., New York, 
agrees to cease advertising that ““Grace 
Donohue Cleanser” is a healing agent 
and constitutes an efficient method for 
preserving a clear, smooth or attractive 
complexion. The respondent also agrees 
to cease representing that the product 
is a remedy or cure for blackheads or 

and is beneficial in the 
of acne, crow’s feet, lines 


whiteheads 
treatment 

under eyes, ““jowls’’ and other skin con- 
ditions, or is beneficial to oily or dry 
skin. The respondent further agrees 
to cease stating in its advertising that 
excess fatty acids or waste products 
impede normal elimination of the skin. 


Buellene for the Hair 

S. D. Cates, operating as Buel Co., 
Chicago, agrees to cease representing 
that ““Buellene”’ is effective in treatment 
of falling hair or of dandruff, unless the 
representation is limited to assistance in 
the removal of accumulated dandruff 
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scales; that his ‘Hot Oil Treatments” 
make the hair healthy or stop brittle, 
breaking hair, or that any of his products 
will increase the growth of hair or is a 
hair grower. 


Herb Tea Claims 

Emanuel Kaucky, trading as 
Kaucky’s Pharmacy, Berwyn, IIl., 
agrees to cease advertising that 
“Kaucky’s Formula Herb Tea” will 
cause one to have a clean body or a 
clear mind; will cause the system to re- 
turn to normal; will relieve rheumatism, 
and will have any therapeutic value in 
the treatment of headaches in excess of 
affording relief from headaches due to 
constipation. The respondent also will 
cease representing that his preparation 
has any therapeutic value in the treat- 
ment of constipation or stomach, in- 
testinal, bladder or kidney ailments in 
excess of that afforded by a laxative and 
diuretic. 
Grace McLendon to Stop 

Trading as Grace McLendon’s Hair 
Products, Grace McLendon, Pleasant- 
ville, N. J., agrees to cease advertising 
that ‘“‘“Mme. Grace McLendon’s Hair 
Grower” will stop falling hair, remove 
dandruff, prevent hair from turning 
gray, restore gray hair to its natural 
color, or cause hair to grow. The re- 
spondent also stipulates that she will de- 
sist from representing by use of the 
words “Hair Grower” in the designation 
of her preparation, that it will grow hair. 


Walker's Tooth Powder 

James J. Walker, Jr., Chicago, agrees 
to cease advertising that ‘Walker's 
Famous Tooth Powder’’ stops receding 
or bleeding gums, makes gums firm or 
sound or heals them, tightens loose 
teeth, or makes the teeth white. The 
respondent also stipulates that he will 
desist from representing that millions 
of people use Walker’s Famous Tooth 
Powder, when such is not a fact. 


Electro-Mask to Stop 

Inspire, Incorporated, San Francisco, 
and Edgar D. Sloat, its president, agree 
to cease advertising that ‘‘Deep-Skin 
Electro-Mask,” will re-establish natural 
functions of the underskin, glands, cir- 
culation or nervous system; will normal- 
ize the skin or revitalize the tissues; is 
an effective remedy for wrinkles, crow’s 
feet, lines, enlarged pores, pimples, 
blackheads, dry skin or oily skin, and 
that the device accomplishes all the 
benefits of the most extravagant salon 
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facial and is a sure means of attaining 
beauty. The respondents also agree to 
cease using the words “Deep Skin” as 
part of the brand name for their prod- 
uct; to cease representing in any manner 
that the effect of the device extends 
deeply into the skin; that it has any 
effect directly upon the dermis, or that 
it acts from the inside outward. 


Alda Tablets Claims 

The Adlerika Co., St. Paul, Minn., 
agrees to cease representing that ‘‘Adla 
Tablets” will bring about neutralization 
of hyper-acidity, bring relief from ‘“‘acid 
stomach’, protect irritated parts or 
membranes of the stomach in any man- 
ner, or form a protective coating over 
the stomach parts or membrane. 


Nix Bleach Cream 

The Nix Cosmetics Co., Memphis, 
Tenn., agrees to cease advertising that 
“Nix Bleach Cream” affects the skin in 
a new way, or in a way different from 
that of other preparations; to desist 
from representing that any girls are 
“wanted” for sales work. 


Agency to Stop Ads 

Burton G. Feldman and Associates 
Incorporated, Chicago, an advertising 
agency, agrees to cease advertisements 
on behalf of Gellman Manufacturing 
Co., Rock Island, Ill., which represent 
that that company’s vapor-electric bath 
cabinets known as “Beauty Builder and 
Beauty Fount’? have a direct value in 
the permanent reduction of excess 
weight; that such cabinets, by means of 
vapor-heat, infra-red, or ultra-violet 
rays, help eliminate excess fat, or that 
the use of the cabinets will ‘“‘cure’’, 
“banish” or “erase” fatigue. 


Urine Tester Claims 

Alfred Muller, trading as Diatest 
Laboratories, New York, agrees to 
cease advertising that a device known as 
“Diatest Tester” is the only tester for 
determining the sugar content of urine 
which does not use or require flame, and 
that it is the most accurate tester avail- 
able for determining such sugar content. 


Orders 


Hydral Claims Must Stop 


Hyral Distributing Co., and Wallace 


G. Clark and Norman A. Dodge, of 


Fort Worth, Tex., have been ordered to 
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cease misrepresentations of ““Hyral,” a 
dental preparation. 

The order directs the respondent cor- 
poration and Clark and Dodge to cease 
representing that ““Hyral” is a new dis- 
covery, has germicidal properties, is a 
cure or remedy for bleeding gums or 
other mouth disorders, or constitutes an 
effective treatment for such conditions 
in excess of that afforded by a mild 
antiseptic. 

Respondents also are ordered to cease 
representing that their preparation is a 
cure or remedy for trench mouth or an 
effective treatment therefor in excess of 
temporarily inhibiting the growth of the 
bacteria causing trench mouth. 

The order further prohibits the repre- 
sentation that Hyral has therapeutic 
value in the treatment of pyorrhea or is 
a remedy for pyorrhea; that it will make 
the gums firm, hard or healthy; that its 
use will prevent loss of teeth; that the 
preparation will remove tobacco stains 
or tartar formations, or that it will have 
any effect on unpleasant breath odors in 
excess of temporarily masking them. 


Fink Claims Must Stop 

Fink & Co., Inc., New York, has been 
ordered to cease misrepresentations of 
“Mi-Vit-Ine” and “Vi-Min-Ex,” and 
“Muriel Joan Beautifier.” 

The order directs respondent to cease 
advertising that Mi-Vit-Ine is a cure, 
remedy, or competent treatment for 
lowered vigor and vitality, constipation, 
colitis, stomach disorders, neuritis, or 
nerve disorders; that it is a dietary cor- 
rective or is composed of a different 
kind of wheat germ, or that the prepa- 
ration has any therapeutic value in the 
treatment of alcoholism in excess of 
stimulating the appetite, which may 
have been affected by reason of over- 
indulgence. 

The respondent is further ordered to 
cease representing that Vi-Min-Ex is a 
cure, remedy or competent treatment 
for colds, constipation, spastic colitis, 
digestive disorders, neuritis, nerve dis- 
orders, anemia, loss of appetite and 
weight, lowered vigor and vitality, or 
tooth decay, or that this preparation, 
under conditions of use, will supply all 
the essential vitamins and minerals re- 
quired by the body, or that it constitutes 
the best source for the supply of such 
minerals and vitamins. 

The order also directs that the re- 
spondent discontinue representing that 
Muriel Joan Beautifier will beautify or 
transform the face, cause skin blemishes, 
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pimples or blackheads to disappear, or 
bring about a beautiful complexion, or 
that this preparation has any properties 
which would cause blemishes or other 
skin conditions to disappear, or have 
any other permanent effect upon any 
skin condition. 


Kongolene Order Amended 

The F.T.C. has amended a cease and 
desist order which, as announced 
January 5, 1941, it issued against Kongo 
Chemical Co., Inc., New York, manu- 
facturer of ‘‘Kongolene,”’ a cosmetic for 
the hair. 

The original order directed respondent 
to cease advertisements of its product 
which represented that its use was safe 
and harmless, and which advertisements 
failed to reveal that use of the prepara- 
tion may result in severe caustic action 
upon the skin and scalp, with resulting 
burns. 

The modified order is the same as the 
original order in prohibiting such dis- 
semination, but adds the proviso that 
the advertisement need contain only a 
statement that the preparation should 
be used only as directed on the label 
when such label contains a warming that 
use of the product may result in severe 
caustic action upon the skin and scalp 
with resulting burns, and certain direc- 
tions for the safe and proper use of the 
preparation which are detailed in the 
Commission order. 


Dr. Blanchard Must Stop 


Jane Blanchard Geary, trading as Dr. 
Jane Blanchard, Pittsburgh, has been 
ordered to cease misrepresentation of a 
preparation called “Dr. Blanchard’s 
Female Compound and _ Regulator,” 
“Dr. Jane Blanchard’s Compound Reg- 
ulator” and “Dr. Blanchar d’s 
Regulator.” 

The order directs the respondent to 
cease representing that her preparation 
is a competent or reliable regulator of 
conditions peculiar to women, possesses 
therapeutic value in the treatment of de- 
layed or suppressed menstruation, is a 
tonic or a blood purifier or is safe or 
harmless. 

The respondent is further ordered to 
cease using the term “Dr.” or “Doctor” 
as a part of the respondent’s trade name 
or as a part of the name of the prepara- 
tion or which otherwise represent that 
the respondent is a medical doctor; or 
which advertisements fail to reveal that 
use of the product may cause colitis and 
other serious consequences. 
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A Quality Source 
for Quality Products 


A reputation earned through 20 years, and re-earned every 


day — that’s the story of Sherwood ... and the reason why 


Sherwood’s roster of customers reads like a ‘‘Who’s Who” 
of the industry’s drug, cosmetic and package houses. 


Next order, specify Sherwood ... and you specify results! 


WHITE OILS 


U.S. P. AND TECHNICAL 


PETROLATUMS 


U.S. P. AND TECHNICAL 


CERESINES 
AMORPHOUS WAXES 
BRILLIANTINES 
CREAM BASES 
SUNTAN OILS 
OIL SHAMPOOS 


For further information write DCI-5 












THE REFINERY OF CONTROLLED SPECIALIZATION 


Pe | | | TAM LULU, 


REFINERY ,;WARREN, PA. MAIN OFFICE ENGLEWOOD, N. J. 
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Companies 


Winthrop Permits Cancelled 

The effectiveness of the “new drug” 
applications for the distribution of sul- 
phathiazole by the Winthrop Chemical 
Co. and the Alba Pharmaceutical Co. 
have been cancelled by the Food and 
Drug Administration. 

The action was taken on the grounds 
that the Winthrop Chemical Co. did not 
exercise sufficient control to assure the 
purity of the product since some batches 
were contaminated by phenolbarbital 
during manufacture. Action was taken 
against Alba Pharmaceutical Co. be- 
cause in its application it mentioned 
Winthrop as its source of sulphathia- 
zole. 

The action will have no effect on new 
applications if they show that adequate 
control methods will be used to insure 
purity. 


Merck Buys in Rahway 

Merck & Co., Rahway, N. J. has pur- 
chased the land and buildings formerly 
owned by the Royal Manufacturing Co. 
on East Grand Ave. adjacent to the 
Merck property. It consists of build- 
ings occupying five acres of land and 
containing 60,000 square feet of floor 
space. Merck & Co. will make extensive 
repairs to the Royal property which will 
be used for packaging and warehousing. 


Lederle Takes Over Cerevim 

Lederle Laboratories, Inc., has taken 
over the selling and distribution of 
Cerevim, a pre-cooked cereal food, 
formerly distributed by the Cerevim 
Products Corp. Lederle has empha- 
sized the fact that it will continue to 
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follow the policies established by the 
Cerevim Products Corp. of detailing 
physicians and selling through retail 
drug channels only. 


Dr. McCartney Joins Warner 

Dr. James Lincoln McCartney has 
joined the staff of William R. Warner & 
Co., Inc. as medical director. Dr. 
McCartney is a graduate of the Univer- 
sity of Chicago and Rush Medical Col- 
lege and taught at the University of 
Chicago and the Peking Union Medical 
College in China for the Rockefeller 
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Foundation. He then did staff work for 
the Federal Hospital for Nervous and 
Mental Diseases (St. Elizabeth Hos- 
pital) in Washington, D. C., held a 
fellowship in psychiatry at the Institute 
for Child Guidance in New York City, 
a directorship with the Bureau for Men- 
tal Hygiene, Connecticut State De- 
partment of Health, and devoted several 
years to private practice. 

He is a fellow of the American College 
of Physicians, the American Psychiatric 
Association, and the American Medical 
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Association. He is a member of the 
County and State Medical Societies in 
Pennsylvania and the Courtesy Staff of 
the Germantown Hospital and the 
Chestnut Hill Hospital. He is a Lieu- 
tenant Commander in the United States 
Naval Reserves and served in the army 
during the World War. 


Dr. Meeker Joins Murray Breese 

Murray Breese Associates has an- 
nounced that D. Olan Meeker, B.S., 
Chem. Eng., M.D., joined its staff April 
1. Dr. Meeker has been in active 
medical practice in New York City for 
a number of years. After his graduation 
from Washington College, he was staff 
bio-chemist at Clifton Springs Sani- 
tarium, later graduating in medicine 
from the University of Rochester, and 
still later, holding a two-year surgical 
appointment on the Cornell Division of 
Bellevue Hospital. He is a diplomat of 
the National Board of Medical Examin- 
ers, author of a number of papers on 
historical and clinical laboratory medi- 
cine and has done considerable original 
research work in both physics and 
chemical subjects. 


Whalen Elected Chairman 

Grover A. Whalen, a director since 
1936, has been elected chairman of the 
board of Coty, Inc., and of the Coty 
International Corp., which has sub- 
sidiaries in many foreign countries. 
Philippe Cotnareanu has been reelected 
vice-chairman and H. L. Brooks, presi- 
dent. The elections took place at board 
meetings which followed the annual 
meeting of Coty stockholders at Wil- 
mington, Del., on April 7. 
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Tribble Named M. M. & R. V. P. 
Talmadge B. Tribble has been pro- 
moted to the position of vice-president 
of Magnus, Mabee & Reynard, Inc. Mr. 
Tribble continues as general manager of 
the mid-western area with headquarters 
in Chicago. His promotion comes after 
a three-year association with Magnus, 
Mabee & Reynard. Under his direction 





TALMADGE B. TRIBBLE 
the company’s Chicago facilities have 
been expanded for the third successive 
year. The latest move to new and 
larger quarters at 221 N. LaSalle st. 
provides complete servicing facilities for 
the entire mid-western area. 

On a recent trip to Chicago and the 
middle west Percy C. Magnus, president, 
visited the new Chicago headquarters 
and held a sales conference with the 
augmented staff. 


J. & J. Protects Name 

A suit for infringement of trade-marks 
and other acts of unfair competition 
brought by Johnson & Johnson, New 


Brunswick, N. J., against Johnson 
Wholesale Perfume Co., Inc., New 


Haven, Conn., came up for trial in the 
United States District Court for the 
District of Connecticut, April 14, 1941. 
April 18, a settlement agreement was 
reached and a decree was signed and 
entered in the court records. 

The decree preserved to Johnson & 
Johnson the exclusive right to the name 
“Johnson” or “Johnson’s”’ in script or in 
any other form or manner, alone or in 
conjunction with any other words, in the 
advertising, offering for sale, or sale of 
surgical dressings, and baby toilet or 
baby external medical products. 

The decree further preserved to John- 
son & Johnson the exclusive right to the 
name “Johnson” or “Johnson’s’” in 
script or in any other form or manner, 
alone or in conjunction with any other 
words in the advertising, offering for 
sale, or sale of medical or hospital sup- 
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plies other than “surgical dressings,” 
drugs or toilet articles, patent or pro- 
prietory medicines or household reme- 
dies, or any other similar or related 
products; except, however, that it per- 
mits the defendants to use, but only 
within the territorial limits of the states 
of Massachusetts, Connecticut, and 
Rhode Island, the name “Johnson 
Wholesale Perfume Co., Inc.” or the 
name “Johnson Products Co.” with re- 
spect to these classifications of products, 
provided that each word of the names 
“Johnson Wholesale Perfume Co., Inc.”’ 
or “Johnson Products Co.” shall be in 
vertical block letters of the same size, 
type, character, color and prominence, 
and also that the word “Johnson” may 
appear on one line and the rest of the 
name immediately thereunder in which 
case the size of the letters in the words 
“Product Co.” or “Wholesale Perfume 
Co., Inc.”” shall be not less than 7-8 the 
size of the type in the name “Johnson,” 
and provided further that on each label 
and container the address, ““New Haven, 
Connecticut” or “Hamden, Connecti- 
cut” shall plainly appear. 

The present suit is merely one in a 
series of many commenced by Johnson 
& Johnson as part of a consistent policy 
in the history of the company in the pro- 
tection of its trade-marks and trade 


” 


names. 


Vita-Seltzer Not Allowed 

Assistant Commissioner Leslie Frazer 
of the U. S. Patent Office has issued a 
decision that Vita Seltzer Co., San 
Francisco, is not entitled to register 
“Vita-Seltzer” as a trade-mark for an 
effervescent preparation for upset 
stomach, headaches and_ similar ail- 
ments. Mr. Frazer reversed the decision 
of the examiner of interferences in the 
Patent Office and supported the claim of 
Miles Laboratories, Inc., Elkhart, Ind., 
that Vita-Seltzer might be confused 
with Miles’ Alka-Seltzer. 

Assistant Commissioner Van Arsdale 
dismissed an opposition filed by T. 
Charles, Inc., New York, owner of 
“L’exo” trade-mark to prevent the 
registration of ““Loxol’’ by Inecto, Inc., 
New York. Mr. Van Arsdale in dis- 
missing T. Charles’ opposition said that 
T. Charles had been guilty of such de- 
ception and misrepresentation as to re- 
quire dismissal of the opposition. He 
pointed out that T. Charles Inc. had 
used labels showing that its product was 
made in Paris when such was not the 
case and that its labels indicated that 
the product was distributed by Hyman 
& Oppenheim. 
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Kramer With Evans Chemetics 

Robert A. Kramer, manager of the 
chemical department of the Th. Gold- 
schmidt Corp., New York, has resigned 
from that company to assume the posi- 
tion of sales manager of Evans Chemet- 
ics, Inc., 33 West 46 st., that city. Mr. 
Kramer had been associated with the 


Goldschmidt organization since 1926 
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and since 1929 had been secretary of the 
company as well as manager of the 
chemical department. He is well known 
in cosmetic and drug manufacturing 
circles throughout the country for he has 
made regular trips in all territories in 
connection with the sale of the prod- 
ucts of his department. He brings to his 
new association a wide experience and 
the good wishes of a host of friends in 
the chemical industry. 


Huisking Offers Oleovitamin 

Chas. L. Huisking & Co., New York, 
has placed on the market two new prod- 
ucts, both known as oleovitamin A and 
D. One is an odorless, tasteless product 
and the other has a flavor similar to cod 
liver oil. An authorized base fortified 
with natural fish liver vitamins A and 
D is used. Oleovitamin A and D has 
been authorized by the U. S. Pharma- 
copoeia as a substitute for cod liver oil. 


Sharp & Dohme Names Dr. Burbidge 

Dr. Earl L. Burbidge has been ap- 
pointed to the staff of the medical- 
research division of Sharp & Dohme. 
Dr. Burbidge received his degree in 
medicine at the Washington University 
Medical School, St. Louis, and has been 
engaged in post-graduate studies in 
pathology since the completion of his 
academic work. At the same time, he 
was house officer at the City Hospital of 
St. Louis in the department of gynecol- 
ogy and obstetrics. 


May ’41: 48, 5 





_— —  —_ov 





E. M. Tysdal Joins Goldschmidt 

John A. Livingston, president of the 
Th. Goldschmidt Corp., announces the 
appointment of its mid-western repre- 
sentative, Even M. Tysdal, as secretary 
of the corporation and manager of the 
chemical department, with headquarters 
at the New York office, 153 Waverly 
Place. 

Mr. Tysdal has been closely asso- 
ciated with the chemical, cosmetic and 
essential oil industries for the past 
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thirty-one years. He was formerly with 
the National Aniline & Chemical Co. as 
head of the laboratory, and later in 
charge of sales of coal tar intermediates 
in Chicago. 

He is a World War veteran, having 
served in the United States Navy. 

Later Mr. Tysdal manufactured cos- 
metics and perfumes, and for the past 
eight years has been midwestern repre- 
sentative of the Th. Goldschmidt Corp. 
and Ungerer & Co. 

Elmer B. Tysdal, brother of Even M. 
Tysdal, will continue to supervise the 
production of Goldschmidt products and 
will assist in tendering technical service 
to the trade. 


Bristol-Myers Paging System 

A paging system using 165 loud 
speakers and operating more or less like 
a miniature radio network has been 
installed in the Bristol-Myers Co. plant, 
Hillside, N. J. The system will be used 
to locate executives and key men and 
also to broadcast music and news to 
employees. William M. Bristol, Jr., 
vice-president of the company, pointed 
out that the system would be valuable 
in an emergency such as a fire. Safety 
speeches and announcements of all 
kinds can be broadcast to all employees 
at their work stations and significant 
news broadcasts are also possible. Dur- 
ing the lunch hour music will be broad- 
cast. 
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Lyons Joins Sharp & Dohme 

Sharp & Dohme, Philadelphia, has an- 
nounced the appointment of Hubert W. 
Lyons to the staff of the engineering and 
maintenance division. He will super- 
vise and correlate the activities of the 
electrical, power, air conditioning and 
mechanical departments. 

Mr. Lyons, who is a graduate in elec- 
trical engineering from the University of 
Michigan, has been employed by several 
large industrial organizations in en- 
gineering capacities. 


American Almond Oil 

A new organization, known as Amer- 
ican Almond Products Co., started 
operations on March 10 in Glendale, 
Calif. The company will manufacture 
oil of sweet almond, oil of bitter almond, 
apricot kernel oil, avocado oil and allied 
products for the drug, cosmetic and food 
trades. Earle E. Risley, president of the 
company has stated that 98 per cent. of 
all almonds grown in the United States 
come from California orchards and so 
the plant is ideally situated. 


Fischman Organizes Lysanda, Inc. 

David Fischman has organized Ly- 
sanda, Inc., with offices at 30 Rocke- 
feller Plaza, New York, for the purpose 
of distributing a line of cosmetics ex- 
clusively for the body. Mr. Fischman 
announced his resignation as_ toilet 
goods buyer of Saks Fifth Ave., Saks 
Chicago, and Saks Beverly Hills, in 
October, 1940. Seymour Fischman, 
formerly purchasing agent for the Prince 
Matchabelli Perfumery Corp., is secre- 
tary of Lysanda, Ine. 


Edward Ermold Awards 

Twelve employees of the Edward 
Ermold Co., won $1,000 in cash prizes 
in a “betterment ideas’ contest con- 
ducted by the company. The awards 
were made by E. B. Bischoff, president, 
at a meeting of company executives and 
employees. 

The contest invited suggestions for 
the improvement of constructional de- 
sign, materials and shop methods, for 
new equipment, and miscellaneous ideas. 
First prize of $300 went to William H. 
Breyer; second prizes of $100 each were 
won by John Cattonar and Albert C. 
Tess; first divisional cash awards of $75 
each were received by Paul Bante, 
Otto Helbing, Eda Polacco. The other 
winners were: Kurt Schwilski, Carl 
Feibel, Ernst Krafft, Frank Holer, Jr., 
Harold Lin, and Herman G. Weber. 
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Davis & Geck Buys Building 

Davis & Geck, Brooklyn, manufac- 
turer of sutures, an affiliate of American 
Cyanamid Co., has purchased the six- 
story building at 57-59 Willoughby st., 
Brooklyn. It is expected that the com- 
pany’s manufacturing activities will be 
located there after the first of July. 


Gelatin Products in Canada 
Gelatin Products Co., Detroit, has 
appointed M. Frank Brobst as sales 
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manager of Gelatin Products Ltd., 
Windsor, Ont. Mr. Brobst was formerly 
sales manager of Gelatin Products Ltd., 
England, and remains a director of the 
latter company. 
Coty in Radio City 

Maison Coty will open about June 1 
in Rockefeller Center, New York. A 
competition for the contract to decorate 
the new show place has been won by 
Dorothy Draper, Inc. The ground floor 
of the new Maison Coty, opening from 
the promenade side of the Maison 
Francaise in Rockefeller Center, will be 
arranged as a spacious lounge and shop. 


Stephenson with Aromatic Products 

J. H. R. Stephenson, buyer of essen- 
tial oils and aromatic products for Col- 
gate-Palmolive-Peet Co., has resigned 
from that company to become asso- 
ciated with Aromatic Products, Inc., 
New York. He had been with Colgate 
for 19 years. 


Heavy Tale Demand 

W. J. Thorn, in charge of Innis, 
Speiden & Co.’s tale department, is on a 
trip to the Pacific coast. He is inspect- 
ing several properties from which Innis, 
Speiden & Co. secure their talc supplies. 
Increased production of talc has been 
made necessary by the heavy demand 
for it made by the Defense Program. 
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BOUQUET 
ST #3 


AN IDEAL 
SUNSCREEN 
PERFUME 





Suntan preparations must have ‘odor’ appeal as well as 


sunscreen effectiveness. The odor appeal problem is com- 
pletely solved by the adoption of this delightfully light, 
refreshing perfume. . .. . Priced at $4.00 per pound. 


Samples and suggestions for use available 
to interested manufacturers. 


PRODUCTS CORPORATION 
215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N.J. 


CHICAGO PHILADELPHIA BOSTON MEMPHIS, TENN. 
831 N. Wabash Ave. 610 Brown Bldg. 89 Broad Street 1620 Carr Ave. 



















Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 

Filter Paper Stearic Acid Oleo Resins Food Colors 

Aromatics Essential Oils Perfume Bases Quince Seed 
Rice Starch Zine Oxide French Olive Oil Irish Moss 
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United Drug in Chicago 

A building is being constructed on the 
southwest corner of Pershing rd. and 
Claremont ave., Chicago, for the United 
Drug Co. which will move to the new 
structure upon its completion. It will 
contain 70,000 square feet and is being 
built at an approximate cost of $250,000. 
H. B. Storm is general manager of the 
division. 


United Drug Builds in Pittsburgh 

United Drug Co. will build a ware- 
house at an approximate cost of $250,- 
000 on a site which it has purchased in 
Pittsburgh. 


Dreyer Opens in Boston 

A Boston office has been opened by 
P. R. Dreyer, Inc., at 10 High st. 
F. Omo Snyder, who has long been ac- 
tive in essential oil circles in Cincinnati 
and Chicago, is in charge of the New 
England territory and will make his 
headquarters at the new Boston office. 


Tone Laboratories 

Tone Laboratories, Long Island City, 
N. Y., will open wholesale headquarters 
at 685 Fifth ave., New York, the end of 
May. 


Penick Moves to Larger Quarters 

S. B. Penick & Co. is now located in 
new offices in the Hudson Terminal 
Building, 50 Church st., New York. 
The new offices are on the sixteenth 
floor and are equipped with a modern 
interdepartmental communication sys- 
tem. Provision has been made for the 
company’s commercial herbarium and 
collection of historic pharmaceutical 
jars and mortars. 

The company now has ample room for 
its present needs and space for future 
expansion. 


Howe and Osborne Move 

W. Russell Howe and E. Dewitt 
Osborne have moved their office to 
larger quarters at 41 Maiden Lane, New 
York. Mr. Howe, an import agent 
representing various foreign houses in 
the sale of gums and botanicals, estab- 
lished his own business in 1933 and has 
been connected with the drug industry 
since 1919. Mr. Osborne is an importer 
and exporter of essential oils and chem- 
icals. For many years he was associated 
with Thomas A. Hedley and prior to 
that was with the National Drug and 
Chemical Co. 
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George Lueders’ new branch office in 
Mexico City, where the company has been 
established 40 years. The manager is Jose 
Arellano. 


Lemke Moves 


B. L. Lemke, manufacturer and dealer 
in fine and rare chemicals, has moved to 
new quarters at 248-250 West Broad- 
way, New York, where it occupies the 
entire fifth floor of a modern building, 
comprising about 4,000 square feet. 
The telephone number remains WAlker 
5-9870. 


Bristol-Myers in San Francisco 

The western branch of Bristol-Myers 
Co. has been moved to larger quarters at 
141 King st., San Francisco. 
A. Gross Moves 

A. Gross & Co. moved its New York 
office to 295 Madison ave. late in April. 
The new quarters provide necessary in- 
creased space. The telephone remains 
the same—AShland 4-8251. 


Milkmaid Moves in N. Y. 
The New York office of Milkmaid, 
Inc., has been moved to 647 Fifth ave. 


Union Carbide Expansion 

J. J. Ricks, president of Union Car- 
bide & Carbon Corp., has announced 
that the company will spend approx- 
imately $35,000,000 for new facilities in 
1941. During 1940 expenditures for 
new facilities amounted to about $20,- 
000,000. 


Fitch Buys in Calif. 


A three-story building at 8th st. and 
Santa Fe ave., Los Angeles, has been 
purchased by the F. W. Fitch Co. 
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New Perfume 

Richard Salomon, president of Charles 
of the Ritz, is also president of the new 
Couturiers Perfumes, Inc. The first 
products to be presented are Shantung 
perfume and cologne, which were intro- 
duced by Bonwit Teller & Co., New 
York, on Easter Saturday. The com- 
pany is located at 9 University Pl., New 
York. 


Noll Heads Pinex 

William F. Noll, who for the past ten 
years has been managing the Pinex Co., 
which was founded and owned by his 
father, the late William H. Noll, will 
continue as active manager. The firm 
will now be owned by Mr. Noll’s three 
children. 


National Can Succeeds McKeesport 

The National Can Corp. has 
succeeded McKessport Tin Plate Corp. 
in accordance with the vote of stock- 
holders at the annual meeting held in 
Pittsburgh. 

At a meeting of the board of directors, 
G. F. Doriot was re-elected president of 
the corporation. Three vice-presidents 
were elected. E. D. Murphy, who has 
been for many years in charge of general 
lines sales, is vice-president and general 
sales manager. S. Carle Cooling, who 
has been associated with the firm and 
its predecessor companies since 1915 and 
for the past several years has been sales 
manager of the sanitary can division, is 
vice-president and directing manager of 
the sanitary can sales. A. G. Hopkins, 
formerly chief engineer, is vice-president 
in charge of manufacturing and en- 
gineering. 


Prahman Joins Koehl 

C. E. Prahman has joined William 
Koehl Co., Cincinnati, as sales manager 
of the drug box and label division. Mr. 
Prahman had been for the past six 
years director of promotion and mer- 
chandising at Drug Package, Inc., St. 
Louis. 


Package Machinery Patents 

Two new patents which have been 
granted to Package Machinery Co., 
Springfield, bring to 178 the number of 
active patents held by the company. 
Patent No. 2,210,734 has been granted 
on intermittent drives for wrapping 
machines and No. 2,218,691 on a method 
for wrapping cigarette packages with 
easy opening tapes. 
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Controlled atmosphere booth recently in- 
stalled in plant of George Lueders & Co., 
New York, N. Y., showing Dorex Adsorber 


unit. 


Canadian Sales Agent 

Central Drugs Limited, 440 Notre 
Dame Ave., Winnipeg, manufacturers’ 
agent selling to drug stores in western 
Canada from the Great Lakes to the 
Pacific coast would be interested in act- 
ing as representatives for companies 
which have specialties for sale in the 
drug store field. 


Stokes Expands 

The F. J. Stokes Machine Co., Phila- 
delphia, has completed construction at 
its Tabor rd. plant of a new brick and 
concrete addition which increased the 
floor space more than 50 per cent. and 
provided needed room and equipment 
for greatly increasing production of 
tablet machines and other Stokes phar- 
maceutical manufacturing machinery. 
At present this plant is operating 20 
hours a day, six days a week. 

Both the new and original plants have 
been equipped with additional overhead 
travelling crane systems to facilitate 
materials handling and with the latest 
fluorescent lighting. Many new machine 
tools have been installed to increase pro- 
duction and improve accuracy in manu- 
facture. The tool room has been en- 
larged and completely re-equipped with 
the latest model machines and a greatly 
expanded punch and die department has 
been set up as a separate manufacturing 
division. A new boiler plant was in- 
stalled to provide heat and processing 
steam and a considerable amount of 
additional floor space was provided for 


office and engineering staffs. 
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No Calif. Perfume Flowers 

C. C. Concannon, chief, chemical divi- 
sion, Bureau of Foreign and Domestic 
Commerce, Washington, has stated that 
plans for the growth of perfume flowers 
in Southern California as a project of 
the WPA have been dropped because of 
the cost of the project. 


Dreyer Moves Denby to N. Y. 


George T. Denby, former St. Louis 
representative for P. R. Dreyer Inc., 
is now calling on the trade in the metro- 
politan area and making his head- 
quarters at the company’s New York 
office. 


Minimum Wage at Forty Cents 

At an oral hearing before Administra- 
tor Philip B. Fleming on the proposed 
minimum wage of 40 cents an hour for 
employees of the drug, medicine and 
toilet preparations industry, Harry B. 
Solmson, speaking for the smaller manu- 
facturers of drugs and cosmetics, main- 
tained that the 40 cent. wage would 
place them at a disadvantage and asked 
a lower minimum for the manufacturers 
of products with a unit retail price of 25 
cents or less. Mr. Solmson spoke as 
attorney for Capital Chemical Co., 
Dolly Dimple Laboratories, Gibson 
Products Co., Golden Peacock Co., 
Howell Co., Joubert & Cie., Lander Co., 
Leading Perfumers & Chemists, Lucky 
Heart Co., Newbro Manufacturing Co., 
Plough, Inc., Scotch Tone Co., J. Strick- 
land Co., Superior Products Co., and 
William A. Webster Co. Mr. Solmson’s 





arguments were supported by Frank W. 
DeFriece, attorney for the S. E. Mas- 
sengill Co. 

The large companies were not repre- 
sented but the 40 cent minimum was 
supported by Samuel E. Hill, economist 
for the American Federation of Labor, 
speaking for the Council of Chemical 
and Allied Industries Unions, and Her- 
man Edelsberg, representative for 
United Mine Workers of America, Dis- 
trict 50. It was their contention that 
while 23 per cent. of all employees in the 
industry now receive less than the 40 
cent. minimum, only 1.79 per cent. of 
these employees are in the plants asking 
for a lower minimum. 


Weber Sales Moves 

Weber Sales Co., Inc., New York, 
distributors of Egofoam shampoo and 
Egogroom, has moved to new offices at 
724 Fifth ave. E. F. Sheaton, president 
and general manager of the company, 
who also handles the advertising and 
sales promotion for the Weber Sales Co. 
has moved his agency, Wheaton-Adver- 
tising, to the new address, 724 Fifth ave. 


Casey Resigns 

John J. Casey, with 
Schnefel Bros. Corp., Newark, N. J., 
for twenty-one years, has resigned as 


associated 


vice-president. 
Jergens Expands in Calif. 

A $5,000 addition is being made to 
the Burbank, Calif. office of Andrew 
Jergens Corp. 





Corner of assembly room. New Stokes plant. Single-punch Tablet Machines, several 
sizes, and in background a number of Rotary Tablet Machines being assembled. 
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George Smith Opens Office 

George F. Smith, has opened his own 
office in the Lincoln Building, New 
York, and will do business as distributor 
and manufacturers’ agent in chemicals 
and various other products. 

In order to establish his own company 
he has resigned as vice-president and 
manager of the chemical department of 
Philipp Bros., Inc. Prior to his associa- 
tion with Philipp Bros., Mr. Smith was 
assistant works manager for McKesson 
& Robbins, and before that was con- 
nected with Charles Pfizer & Co. and 
Lehn & Fink, Inc. 


La Cross Appoints 

Herbert O. Deininger has been ap- 
pointed general manager of the Schnefel 
Bros. Corp., Newark. R. C. Allen, 
formerly manager of the nail polish 
division, has been named general sales 
manager, with Carl W. Gardiner as 
assistant sales manager. 


Revson Product Listing 

R. F. Revson Co., New York, has this 
year substituted for the price list usually 
published at this time a listing of prod- 
ucts which the company has available 
but, owing to the unsettled conditions 
brought about by the war, no prices are 
quoted this year as the inclusion of 
prices might soon make the list obsolete. 

The company has also issued several 
circulars. They deal with odorless cocoa 
butter substitute, Cremogene A, Cos- 
metic Ochre R, Emulsifiers, finger wave 
lotion formulation and Sorbitol. Copies 
of the list or circulars are available upon 


request. 


Ertel Issues Catalog 

Ertel Engineering Corp., Kingston, 
N. Y., has issued a new catalogue of its 
liquid handling equipment. The booklet 
is generously illustrated with photo- 
graphs of the equipment and copies are 
available upon request. 


Dreyer Catalog 

P. R. Dreyer, Inc., New York, has 
issued a new Catalogue “‘A’’ which con- 
tains a complete listing of the com- 
pany’s essential oils and aromatic chem- 
icals. Of particular interest is a section 
devoted to artificial and synthetic essen- 
tial oils. Copies of the new Catalogue 
“A” are available upon request. 
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Standard Synthetics Catalog 

Standard Synthetics Inc. has issued a 
new catalogue for 1941, covering its 
stocks of essential oils, aromatics, per- 
fumes and flavors. Owing to fluctuating 
prices, none have been quoted in this 
issue of the catalogue. Copies of the 
booklet are available upon request. 
Owens-Illinois Promotions 

J. Preston Levis, president of Owens- 
Illinois Glass Co. and Owens-Illinois 
Can Co., has announced important pro- 
motions in top management positions. 
Randolph H. Barnard, executive vice- 
president, and Faustin J. Solon, vice- 
president, will now devote their time to 
general management, production and 
sales problems. 

Garland Lufkin, who has been general 
manager of the closure and_ plastics 
division, has been made general manager 
of the glass container division. Smith L. 
Rairdon, formerly vice-president and 
general sales manager of Owens-Illinois 
Can Co., succeeds Mr. Solon as general 
sales manager of the glass container 
division. 

Stanley J. McGiveran, who has been 
general manager of the insulux products 
division, will succeed Mr. Rairdon as 
vice-president and general sales man- 
ager of Owens-Illinois Can Co. 

Ray R. Washing, plant manager of 
Glassboro, N. J., has gone to Toledo 
to take over the position of general 
manager of the closure and_ plastics 
division, formerly held by Mr. Lufkin. 

Hugh Paul, former sales manager of 
the insulux products division, has been 
made manager of that division and his 
position as sales manager has been taken 
over by Edward P. Lockart, who has 
been manager of the architectural 
department. 


People 


Lauzon 25 Years with Lueders 
Charles Lauzon, in charge of the olive 
oil department, George Lueders & Co., 
New York, became a member of the 
company’s Twenty-five Year Club on 
April 18. Mr. Lauzon is the thirtieth 
member of the club. 
Coutlee Heads New Department 
Douglas W. Coutlee, Jr., is heading a 
new industrial and trade-paper depart- 
ment of Charles W. Hoyt Co., New 
York, with whom he became associated 
last year. Mr. Coutlee is the son of 
Douglas W. Coutlee, director of adver- 
tising of Merck & Co., Inc. 
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Portrait of Dr. Bogert Presented 

A portrait of Professor Marston T. 
Bogert, painted by Irving Wiles, was 
presented to Columbia University by 
the Ph.D. graduates of Professor Bogert 
at a dinner held at the Chemists’ Club, 
New York, May 2. George D. Beal 
acted as toastmaster at the dinner which 
was arranged by a committee composed 
of Ralph L. Evans, E. G. McDonough 
and Foster Dee Snell. 


Hackney-Chilcott 


Mrs. Robert Henry Hackney has 
announced the marriage of her daughter, 





JAMES C. CHILCOTT 


Ruth, to James C. Chilcott April 5 at 
Fox Point, Milwaukee, Wisc. Mr. 
Chilcott is president of the Maltine Co. 


Reynolds-Huisking 

Lillian Pat Reynolds was married 
April 22 to Charles L. Huisking Jr. in 
Washington. Mr. Huisking is the son of 
the president of Charles L. Huisking & 
Co., New York. 


Murray Breese Talks 

Murray Breese addressed the drug 
group of the Advertising Club of New 
York, April 15. His subject was “The 
Growing Importance of the Physician in 
the Advertising of Drug Store Products” 


Associations 


Proprietary Assn. Meeting 

The regular annual meeting of the 
Proprietary Association is held at the 
Biltmore Hotel, New York, Monday, 
May 12 through Wednesday, May 14. 
Monday, May 12, is devoted to meet- 
ings of the scientific group, foreign trade 
section and the veterinary section. 
Tuesday, the 13th, and Wednesday, the 
14th, are taken up with general business 
sessions. 
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PETROHOL 
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AN EXCELLENT PROCESS SOLVENT 


PETROHOL is an excellent solvent for oleoresin ex- 


@ 
traction in the preparation of insecticide concentrates. 
THE ORIGINAL seein : 
SYNTHETIC SOLVENT It is also used as a moistening agent for tablet stamping 
MANUFACTURERS operations. 
s Recrystallizing and purifying of salts are best done 


with PETROHOL. 
PETROHOL BOOKLET and SAMPLES AVAILABLE 


STANDARD ALCOHOL COMPANY 
26 BROADWAY, NEW YORK, N. Y. 
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Flavoring Extract Meeting 

The annual convention of the Flavor- 
ing Extract Manufacturers’ Association 
of the United States will be held at the 
Hotel Traymore, Atlantic City, N. J., 
June 16 to 18. 

The executive committee and the con- 
vention committee will hold meetings at 
the Traymore on the 15th. The program 
this year is being built around the pres- 
ent food, drug and cosmetic laws. The 
speakers will include, Dr. J. W. Sale, 
senior chemist, Food Division, Food and 
Drug Administration, and Ole Salthe, 
consultant to the U. S. Department of 
Agriculture. 

Ray Schlotterer, 
Vanilla Bean Association will discuss 
the vanilla bean market. Paul T. Truitt 
of the Bureau of Foreign and Domestic 
Commerce will speak on trade barriers 
and Dr. Allen A. Stockdale of the Na- 
tional Association of Manufacturers will 
also speak. 

Dr. F. J. Cullen, executive vice-presi- 
dent of the Proprietary Association will 
address the opening session of the con- 
vention on the 16th. 


secretary of the 





D.C.A.T. Fall Meeting 

The sixth annual fall meeting and 
golf tournament of the Drug, Chemical 
and Allied Trades Section of the New 
York Board of Trade will be held at 
Skytop Club, Skytop, Pa., October 23 
and 26 inclusive. John J. Toohy, E. R. 
Squibb & Sons, chairman of the section 
has appointed the following program 
committee for the meeting: Victor E. 
Williams, chairman; J. P. Remem- 
snyder, S. B. Penick, Jr., and John C. 
Ostrom, secretary of the section. 





D.C.A.T. Appoints C. G. Frailey 

The Drug, Chemical and Allied 
Trades Section of the New York Board 
of Trade has appointed Carson Gray 
Frailey, Albee Building, Washington, to 
handle certain Section affairs pertaining 
to the Federal Government. 

Mr. Frailey is a graduate of Johns 
Hopkins University, holds a law degree 
from the University of Maryland, and is 
at present lecturing on pharmaceutical 
law at Temple University. He is the son 
of Carson P. Frailey, executive vice- 
president and secretary of the American 
Drug Manufacturers’ Association. Mr. 
Frailey has already taken up his new 
duties. 





Chicago Association Meeting 

Chicago Drug & Chemical Associa- 
tion will hold its spring party in the Red 
Lacquer Room at the Palmer House, 
Saturday, May 24, 1941. 
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N.W.D.A. Meeting 


The sixty-seventh annual meeting of 
the National Wholesale Druggists’ Asso- 
ciation will be held at the Greenbrier 
Hotel, White Sulphur Springs, W. Va. 
The convention will run from September 
29 to October 2. 


Canada Cosmetic Meeting 

The Toilet Goods Manufacturing 
Association of Canada will hold its 
annual convention at the Seignory Club, 
Lucerne-in-Quebec, June 16 and 17. 
T.G.A. Plans Suppliers’ Symposium 

\ feature of the Toilet Goods Asso- 
ciation convention to be held at the 
Waldorf-Astoria, New York, June 9-11, 
will be a symposium of raw material 
suppliers on the afternoon of June 11 at 
which the present and future of sup- 
plies will be discussed with special 
reference to the shortage of many ma- 
terials. A large attendance of buyers, 
perfumers and production men from 
the outstanding companies of the indus- 
try has already been assured. At the 
same time, a sales symposium will hear 
representative beauty editors discuss 
consumer attitudes towards cosmetics. 

The first day, June 9, will be oc- 
cupied with the annual reports of H. L. 
Brooks, president; Hugo Mock, coun- 
sel; and 8S. L. Mayham, chairman of the 
board of standards. In the evening a 
“Gay Nineties to Naughty Forties” 
party will be held in the hotel. The fol- 
lowing day, a golf tournament will be 
held at the Ridgewood Country Club, 
Ridgewood, N. J. The executive meet- 
ing for active members only will be 
held the morning of June 11, while the 
annual banquet will be held that 
evening. 

Due to uncertainty concerning raw 
materials and supplies of all kinds, it 
has been decided to drop for this year 
the exhibit of these materials which had 
been planned. 


Scott Heads Chicago Assn. 

At the annual meeting of the Chicago 
Drug & Chemical Association, held at 
the Morrison Hotel, March 27, officers 
and directors were elected for a year. 
John A. A. Scott, Merck & Co., Inc., 
was elected president succeeding C. L. 
Drum who served most successfully 
during the past year. Other officers 
elected were: vice-president, M. F. 
Charley, Standard Pharmacal Co.; sec- 
retary, Gerald F. Pauley, Monsanto 
Chemical Co.; and treasurer, F. Dean 
Hildebrandt, Prior Chemical Corp. 

New directors elected were: C. M. 
Black, S. B. Penick & Co.; T. J. Glenn, 
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Murine Co., Inc.; Wilson I. Doan, Dow 
Chemical Co.; Irwin E. Smith, Victor 
Chemical Works; and Walter R. Nay, 
Mallinckrodt Chemical Works. 


A.Ph.A. Chicago Branch 

At a meeting of the Chicago branch 
of the American Pharmaceutical Asso- 
ciation held April 15, Charles F. Lan- 
wermeyer, pharmaceutical research de- 
partment, Abbott Laboratories, was 
elected president of the branch. The 
meeting was held jointly with the Con- 
ference on Modern Pharmacy which 
was conducted at the University of TIli- 
nois College of Pharmacy, April 15, 16 
and 17. 
Plastic Association 

An association known as the Plastic 
Materials Manufacturers’ Association 
has been formed to facilitate coopera- 
tion in the use of plastics for defense 
purposes. Fifteen of the larger plastics 
manufacturers are represented in the 
association and the following officers 
have been elected: president, Arnold E. 
Pitcher, general manager of the plastic 
department of E. I. du Pont de Nemours 
& Co., Inc.; vice-president, L. M. Rossi, 
vice-president of the Bakelite Corp.; 
and secretary-treasurer, John E. Walker. 

Mr. Rossi was appointed chairman of 
a committee which will act as a contact 
between the association and the Army 
and Navy Munitions Board, or any 
other Government agency interested in 
the organization’s activities. 


Financial 
Abbott Earns More 


Abbott Laboratories report for the 
March quarter a net profit of $1,060,483, 
compared with $909,885 in the same 
quarter last year. 

American Home Income 

American Home Products Corp. and 
subsidiaries report for the March quar- 
ter a net profit of $1,233,163, equal to 
$1.53 each on 806,857 shares and com- 
paring with a net of $1,234,116, or $1.53 
a share in the March quarter last year. 





Anchor-Hocking Earnings 

Anchor Hocking Glass Corp. reports 
for the twelve months ended March 31 a 
net profit of $917,520 after a loss of 
$463,506 realized on the sale of the com- 
pany’s plant in Long Island City. This 
is equivalent to $1.03 a share on the 
common stock. 
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Comm. Solvents Reports Profit 

Commercial Solvents Corp. reports 
for the March quarter a net profit of 
$556,992, or 21 cents a share, against 
$513,580, or 19 cents a share in the first 
quarter last year. 


Crown Cork Earns More 

Crown Cork & Seal Co., Inc. and 
wholly owned domestic subsidiaries re- 
port for the March quarter unaudited 
net profit of $526,636, equal to 77 cents 
a share on 517,614 shares of common 
stock against a profit of $405,455, or 54 
cents a share, in the same quarter last 
year. 


Coty Earnings Steady 

Coty, Inc. and domestic subsidiaries 
report for the March quarter, a net 
profit of $281,388, equal to 18 cents a 
share on 1,537,435 shares and compar- 
ing with $282,197, or 18 cents a share 
for the first quarter of 1940. Sales for 
the first quarter were 11 per cent. ahead 
of those for the first quarter of last year. 


Dow Earnings Up 

Dow Chemical Co. and subsidiaries 
report a net profit of $5,819,127 for the 
nine months ended February 28. This 
was equal to $4.92 a share on the 1,- 
135,187 shares of common stock and 
compares with $5,495,945, or $5.11 a 
share on 1,031,988 shares for the nine 
months to February 29, 1940. 

Profit for the quarter ended with 
February was $2,234,112, or $1.90 a 
share against $2,050,835, or $1.91, the 
year before. 


Hazel-Atlas Earnings 

Hazel-Atlas Glass Co. and subsid- 
iaries report for the March quarter an 
unaudited net profit of $472,473, or 
$1.09 each on 434,409 shares of $25-par 
capital stock against $467,534, or $1.08 
a share last year. 

For the twelve months to March 31 
the net profit was $2,602,754, or $5.99 a 
share against $3,056,225, or $7.04 a 
share for the preceding twelve months. 


Monsanto Quarter Up 

Monsanto Chemical Co. reports for 
the first quarter of 1941 a net income of 
$1,354,291, or 98 cents a share. Sales 
during the quarter amounted to $14,- 
442,926 which represented an increase of 
40 per cent. over sales the previous year. 
Provision for first quarter income taxes 
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amounted to $2,146,000, including a re- 
serve of $350,000 for additional taxes. 

During the first quarter of 1940 earn- 
ings were $1,642,037, or $1.23 a share. 
Retroactive income taxes adjusted the 
earnings of the quarter to 88 cents a 
share. 
National Drug of Canada 

National Drug and Chemical Co. of 
Canada Ltd. report for 1940 a net in- 
come of $164,465, equal to 39 cents a 
share and comparing with a net of $184,- 
017, or 50 cents a share in 1939. 


National Oil Earns More 

National Oil Products Co. reports for 
the March quarter a net profit of $203,- 
628, or 94 cents each on 215,794 capital 
shares, against $157,703, or 88 cents on 
179,827 shares last year. 


Norwich Earnings Steady 

Norwich Pharmacal Co. and subsid- 
iary report for the quarter ended March 
31, 1941, a net profit of $194,623, equal 
to 24 cents per share on 800,000 shares of 
capital stock. This compares with a re- 
vised net of $192,640, or 24 cents a share 
in the first quarter of 1940. 


Schettler Drug Income 

Schettler Drug Co. reports for 1940 a 
net income of $5,284, against $4,726 in 
1939. 


Vadsco Earns More 

Vadsco Sales Corp. and subsidiaries, 
exclusive of Vadsco Realty Corp. and 
Malor Realty Corp., report for 1940 a 
net profit of $77,813, against $71,505 in 
1939. Net sales for the year were $1,- 
867,227 against $1,768,606. 


Obituaries 


William H. Noll 

William H. Noll, founder and owner 
of the Pinex Co., Fort Wayne, Ind., died 
suddenly at his home in Miami Beach, 
April 9. He was sixty-five years old. 


Clarence F. Booth 


Clarence F. Booth, perfume chemist 


and director of the perfume division of 


Fritzsche Brothers, Inc., New York, 
died at his home in Floral Park, L. L., 
on May 2 at the age of 49. He was born 
in Brooklyn, N. Y., educated at Brook- 
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lyn Polytechnic Institute, and began 
his career with his father, Emory T. 
Booth, also a perfume chemist. He 
became associated with Fritzsche Broth- 
ers, Inc., about 15 vears ago. A brother, 
Edwin T. Booth, is secretary of Aro- 
matic Products, Ine. 


Mrs. lone Daggett 

Mrs. Ione Daggett, wife of Volney C. 
Daggett, a founder and director of Dag- 
gett & Ramsdell, Inc., New York, died 
April 25 at her home in Kew Gardens, 
N. Y. She was eighty-one years old. 

Mrs. Daggett was born in Rockland, 
Mass., and was married to Mr. Daggett 
in 1883. Griswold T. Daggett of Dag- 
gett & Ramsdell was her son. 


John H. Taft 

John H. Taft, vice-president and 
treasurer of the Dr. Pierre Chemical Co. 
and of Partola Products Co., Chicago, 
died suddenly April 17 as he stepped 
from a train on which he was returning 
from a business trip to Denver. He was 
seventy-nine years old. 

Mr. Taft was formerly president of an 
Evanston bank and for the past several 
years had been president of the board of 
trustees of Ohio Northern University. 


Mrs. Adelheid Welcke 

Mrs. Adelheid Welcke, mother of Wm. 
A. R. Welcke, vice-president and treas- 
urer of Fritzsche Brothers, Inc., died 
April 15 at her home in Mt. Vernon, 
New York. 

Mrs. Welcke was in her ninety-third 
year, having been born in lower New 
York City, November 1, 1847. She was 
the daughter of John Trageser who 
owned and operated the old John Tra- 
geser Steam Works on West 26th st. 
where all of the copper apparatus, stills 
and equipment were manufactured for 
the first factory maintained by Fritzsche 
Brothers in Hoboken, N. J. 


George W. White 

George W. White, of the New York 
office of Mallinckrodt Chemical Works, 
died suddenly of a heart attack April 26 
at his home in East Orange, N. J. He 
was seventy-two years old. 

He was connected with the old 
McKesson & Robbins house and started 
with the New York office of Mal 
linckrodt in 1900. He was later made 
manager of the city department which 
position he still held at the time of his 


death. 
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Any book reviewed in this section can be pur~ 
chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher’s price. 





Packaging Catalog 1941, 13th Ed., 586 pp., Illus., 

Packaging Catalog Corp., New York, $2.50. 

This volume is the thirteenth successive edition of 
the Packaging Catalog. The book has been completely 
revised and contains much new matter never heretofore 
published in any form. Under fifteen separate sectional 
classifications, every phase and aspect of packaging is 
covered, planned to aid the packager confronted with 
problems of design, merchandising, production, package 
law or shipping. The sectional breakdown covers the 
following broad subjects: Design Principles; Packaging 
Law; Paper Containers; Transparent Containers; 
Wrappings and Ties; Bags; Metal Containers; Glass & 
Closures; Labels, Seals, Tags; Plastics; Displays; 
Machinery; Adhesives; Printing and Shipping. Com- 
pletely new are two sections dealing respectively with 
package law and adhesives. Over 500 new illustrations 
have been incorporated into the 13th Edition as well as 
many basic charts and diagrams. Needless to say, this 
new edition of the Packaging Catalog should be in the 
hands of everyone who has or may have a packaging 
problem. 


Corner Druggist, by Robert B. Nixon, Jr., 291 pp., 
Prentice-Hall, New York, Cloth, $2.50. 

This is the biography of Robert B. Nixon, corner 
druggist, who began his apprenticeship in the 1880’s. 
Corner Druggist is more than a biography of a fiery, 
lovable man. It is a picture of the American way of 
life as seen through the windows of the neighborhood 
drugstore—the tragedy, the comedy, the aspirations 
and disappointments that are a part of every day’s 
experience. 

Utilization of Corporate Profits in Prosperity and 
Depression, by O. J. Curry, 131 pp., University of 
Michigan, Ann Arbor, Paper bound, $1. 

This study is an inductive approach to the problem of 
income administration. The author’s particular con- 
cern was to discover how the income distribution policies 
followed by corporations during periods of prosperity 
influenced their dividend policies during periods of 
depression. It has long been an accepted doctrine 
among businessmen that corporate savings accu- 
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mulated during prosperous years provided a source 
of dividend payment during years of inadequate 
earnings. Among experts on business theory this 
doctrine has had both exponents and opponents. This 
study, however, for the first time analyzes the question 
on the solid basis of statistical evidence. 

Strategy In Selling, by J. C. Aspley, Seven Pocket 
Size Vols., Dartnell Corp., New York, Cloth, boxed 
$6. 

These pocket size books contain the experience of 
America’s most successful sale producers boiled down 
and arranged in seven handy brevity volumes. Strategy 
in Selling has been written to help salesmen close more 
business, get better interviews, handle price objections, 
make more calls, etc. Vol. I—Planning the Sale; 
Vol. Il—Getting Better Interviews; Vol. [[[—Making 
the Presentation; Vol. [V—Disposing of Objections; 
Vol. V—Closing the Sale; Vol. VI—Managing Your 
Time; Vol. VII—The Way to Leadership. A distinct 
advantage of these brevity books on selling is that they 
can be slipped in a salesman’s brief case or pocket and 
read at odd moments while traveling or waiting for 
interviews. 

Patent Fundamentals, by Leon H. Amdur, 305 pp., 
Chemical Publishing Co., New York, Cloth, $4. 
One of the chief purposes of this work is to enable the 

layman and the student to attain a rapid, yet sound, 

understanding of the U. 8. Patent System. This would 
include enlightenment as to what can be patented 

(Chapter I), the purpose and operation of Letters 

Patent, including a discussion of statutory bars (Chap- 

ter II), and what innovations and improvements con- 

stitute invention (Chapter VI). The preparation and 
prosecution of an actual U. S. patent, with reproduc- 
tions of all papers and memoranda, is fully set forth in 

Chapter IV. The layman, inventor or student should 

find much information in Chapter III concerning the 

manner in which patents are classified and how patent 
searches are conducted. Chapter V explains briefly the 
function and drafting of patent claims, and Chapter 

IX explains incidental matters such as assignments and 

licenses, sho-rights, patent markings, etc. 
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Plastics In Industry, by “Plastes,’’ 241 pp., Illus., 

Chemical Publishing Co., New York, Cloth $5. 

The purpose of this book is to define the wide and 
varied field of plastics, as well as to explain its limita- 
tions. This work will clarify the many confused ideas 
regarding plastics and the plastics industry and will 
present a comparatively new series of materials of con- 
struction. Contents: Thermo-Plastic and Thermo- 
Setting Resins; Specifications; Moulding and Fabrica- 
tion Technique; Engineering and Chemical Machinery 
and Plant; Electrical Industry; Aircraft Construction; 
Motor-Car Manufacture; Textile Industry; Building 
Industry; Synthetic Glues; Synthetic Rubber; Fancy 
Goods Trade; Furniture Manufacture; Packaging and 
Display; Design. 


Veterinary Bacteriology, by I. A. Merchant, D.V.M., 
Ph.D., C.P.H., 628 pp., The Iowa State College 
Press, Ames, Cloth, $7. 

Essentially this textbook which is to serve as an 
introduction of bacteriology to students in Veterinary 
Medicine emphasizes the general morphological and 
physiological characteristics of bacteria and is con- 
cerned primarily with the species of bacteria, yeasts, 
molds, and filtrable viruses which are pathogenic to 
animals. An elementary introduction to the principles 
of infection and immunity is also included to establish 
a working basis for the study of pathogenic forms. 
Although this textbook is intended primarily for under- 
graduate students, it is believed that the information 
given will be of value to research workers, livestock 
disease control officials, and to those who are engaged 
in the field of private practice. The book is divided 
into four main parts as follows: Part One: General 
Biology of Microorganisms—Part Two: Infection, Re- 
sistance, and Immunity—Part Three: Classification and 
Characteristics Of Pathogenic Bacteria—Part Four: 
Filtrable Virus Diseases. 


Modern Practice In Leather Manufacture, by 
John Arthur Wilson, Sc.D., 744 pp., Illus., Reinhold 
Publishing Corp., New York, Cloth, $9.50. 

Since there is no reliable single source of information 
available to which one can turn to learn all the details 
of operation involved in making each of the many 
different types of leather and the fundamental prin- 
ciples underlying each operation, this work will fill 
the gap in the literature on this subject. The pro- 
cedures for making some types of leather are given in 
minute detail so as to illustrate the fundamental prin- 
ciples involved in making all types of leather. Similar 
detailed descriptions were not possible for every type of 
leather because of lack of information or available space 
in the book. However, it is believed that the funda- 
mental principles have been sufficiently well covered to 
assist an experienced tanner to work out for himself 
the details of operation necessary to make any of the 
more important types of leather in common use. Con- 
tents: Hides and Skins and Their Histology; Preparing 
Hides for the Market; Domestic Production and Im- 
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ports of Hides and Skins; Government Regulations on 

Imported Hides and Skins; Hide Damages; Purchasing 

Hides and Skins; Handling Raw Stock as Received at 

the Tannery; Unhairing; Bating; Vegetable-Tanning 

Materials and Their Properties; Vegetable Tanning; 

Chrome Tanning; Miscellaneous Tannages; Light 

Leathers from Tanning to Fatliquoring and Mold 

Control; Fatliquoring, Stuffing and Dyeing Light 

Leathers; Drying Light Leathers and Mechanical Op- 

erations; Finishing Light Leather; Sole and Heavy 

Leathers; The Properties of Leather. 

Useful Drugs, by Robert A. Hatcher, Phar. M., 
Se.D., M.D., 12th Ed. 268 pp., Pocket Size, American 
Medical Assn., Chicago, Cloth, 75c. 

This is a selected list of essential drugs with brief dis- 
cussions of actions, uses and dosage edited under the 
direction and supervision of the Council on Pharmacy 
and Chemistry of the American Medical Association. 
Useful Drugs is designed to supply the demand for a 
selected materia medica and to serve as a basis for both 
instruction and state board examination in materia 
medica and therapeutics. 

Introduction to Medicine, by Don C. Sutton, 
M.S., M.D., 642 pp., Illus. C. V. Mosby Co., 
St. Louis, Cloth, $3.25. 

The writing of a textbook of medicine primarily for 
nurses requires a careful consideration of the material 
to be presented and of the manner of its presentation. 
It is obvious that the subject must be presented to the 
nurse from a standpoint somewhat different from that 
for the medical student. The present volume has been 
written with this in mind as well as the fact that the 
instructor can control the amount of material that is 
really used in the classroom. Part I is written with the 
view of giving the student a quick survey of the funda- 
mental background of medicine. Part IT is a descrip- 
tion of disease entities, including those required by the 
standards of the Committee on Curriculum of the 
National League on Nursing Education. The symp- 
toms, diagnosis, and treatment are covered with a 
minimum of detail. Treatment, whenever possible, 
stresses especially nurses’ relation to such care. The 
drug therapy is discussed without consideration of 
variations may be used by different physicians. 

The Theory of Organic Chemistry, by G. E. K. 
Branch and M. Calvin, 523 pages, Prentice-Hall, Inc., 
New York, $4.00. 

Not by any means an elementary text, this work at- 
tempts, successfully we believe, to coordinate purely 
organic chemical theory with many aspects of physico- 
chemical and physical theory, especially in the fields of 
atomic structure, molecular structure, and chemical 
reactions. As the authors freely admit in their intro- 
duction, their own opinions have been frequently em- 
phasized in order to keep the book from being merely a 
compilation and to bring some unity into the subject. 
The field is covered thoroughly, embracing atomic and 
molecular structure, physical properties of compounds, 
reactions, equilibria, ete. 
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Community Hygiene, by L. B. Chenoweth, A.B., 
M.D., and W. R. Morrison, A.M., M.D., 317 pp., 
Second Ed., F. 8. Crofts & Co., New York, cloth, 
$2.60. 

This book has been written in the hope that it might 
fill a need for a textbook in some of the broader aspects 
of hygiene. Minute detail has been avoided, the authors 
having included selected references to each chapter 
which should serve as a guide for more extended read- 
ing in the various subjects considered. Contents: 
Introduction; Extent of Illness and of Physical and 
Mental Defects in the United States; Types and Causes 
of Disease; Transmission of Communicable Diseases: 
Diseases Usually Contracted from the Soil; Water and 
Water Borne Disease; Diseases Usually Transmitted by 
Food; Waste Disposal; Diseases Spread by Animals; 
Diseases Spread by Insects; Insecticides; Principles of 
Contact Infection and Diseases Usually Spread by 
Contact; Diseases Spread by Contact Infection; Dis- 
eases Spread by the Human Carrier; Disinfectants: 
Quarantine and Isolation; Immunology; Relation of 
Air to Health; Public Health Administration. 

The Chemical Action of Ultraviolet Rays, by 
Carleton Ellis and Alfred A. Wells, Revised Ed., by 
Francis F. Heyroth, M.D., Ph.D., 961 pp., Tllus., 
Reinhold Pub. Corp., New York, Cloth, $12. 

The common need of workers in theoretical and in- 
dustrial chemistry, biology and medicine for a modern 
reference work on photochemistry has led to the prepa- 
ration of this revision of the familiar work of Ellis and 
Wells, The Chemical Action of Ultraviolet Rays. Re- 
cent theoretical advances have so altered the interpre- 
tation of many reactions as to require the rewriting of a 
large portion of the text. Incorporation of the results 
of the great recent activity in this field has necessitated 
considerable expansion. Certain explanatory chapters 
regarding the modern viewpoint have been added for 
readers who may not have had the advantage of recent 
advanced courses in physical chemistry. These chapters 
(1, 2, 12, 13, 14, 15 and 16) are intended to convey in 
non-mathematical fashion an understanding of the 
manner in which certain wave-lengths may supply the 
activation energies of chemical reactions. The types of 
apparatus available for the production of ultraviolet 
rays are described in considerable detail in Part I. Par- 
ticular attention is given to the influence of the op- 
erating conditions upon their outputs of energy. In 
dealing with photochemical reactions in Part II, a few 
representative reactions are at first discussed at length 
to illustrate the manner in which the mechanism of a 
reaction may be studied. Then, in subsequent chapters, 
the literature of a wide variety of photochemical 
processes is summarized. The effort has been made to 
include citations to all work subsequent to the first 
edition (1925), and in some instances references to the 
earlier work have been amplified. At many points it 
has been necessary to broaden the scope beyond the 
limitation implied by the title by including for com- 
parison data on reactions due to visible light. In Part 
Ill, the effects of light on industrial products are 
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treated in a somewhat more empirical manner, since as 
yet but few investigators in this field have made full 
use of the current theoretical advances. In reviewing 
the biological effects (Part IV), the emphasis has been 
placed upon the photochemical changes occurring in the 
compounds present in living cells and their resultant 
effects upon visibility and function. A detailed his- 
torical account is given of the manner in which the com- 
bined efforts of physicists, organic chemists, _bio- 
chemists and medical investigators have advanced our 
knowledge of the action of ultraviolet radiations in the 
formation of the D vitamins. The engineering and 
public health aspects of this work have not been ne- 
glected. The scope and limitations of irradiation 
therapy in conditions other than rickets have been con- 
sidered, but the details of treatment have been left for 
medical monographs. Recent applications of ultra- 
violet energy in the sterilization of various materials 
are mentioned. 

Health, Mental, Moral and Physical, by Horace 
Wendell Soper, M.D., F.A.C.P., 109 pp., Christopher 
Publishing House, Boston, Cloth, $1.50. 

Good health is usually considered a physical prob- 
lem, but Dr. Soper believes that mental and ethical 
principles are also indispensable in the formation of an 
ideal concept of good health. He presents briefly and 
clearly the fundamental elements that are necessary 
in the campaign for the prevention of disease; proper 
conduct and mode of life. The book is written in a 
style that can be easily comprehended by the intelligent 
layman. A few of the subjects that are treated in the 
book are: exercise; sleep; tobacco and alcohol; mal- 
nutrition; milk; first aid; longevity and immortality. 
Health and Longevity, by Charles M. Baird, 157 pp., 

Christopher Publishing House, Boston, Cloth, $1.75. 

The growing, repairing, and proper functioning of all 
parts of the body are dependent upon a sufficient intake 
of nature-balanced food elements. Conversely, their 
insufficiency or excess may eventually result in im- 
pairment and disease. There is, says the author of this 
book, only one disease, regardless of the medical name 
of any specific disease, and that is basically caused by 
prolonged nutritional excesses, bad combinations of 
nourishing foods, and unhygienic living habits which 
gradually degenerate the body at its weakest part or 
parts. 





As a service to our subscribers who may not 
find a bookstore convenient we offer for sale 
any book published in the United States at 
regular publisher’s price. 


DRUG AND COSMETIC INDUSTRY 
101 W. 31st Street New York, N. Y. 
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N LIGHT 


for new 


Packaging Ideas 


With a Model FA Wrapping Machine 1n your plant, you have a “green 
light’ to go ahead with new packaging ideas for your product. Ex- 
tremely versatile, the FA affords wide scope for ingenuity . . . handles 
a great variety of types of packages, including extension-edge boxes, 
turned-up-side trays and open boats, as well as regular cartons. 
The machine is easily and quickly adjustable for a wide range of 
sizes. This means that you can change your package size or propor- 
tions at will. (Change-over takes only one-third of former time 





required.) 

No restrictions on wrapping material either—the FA may be 
equipped to use transparent cellulose, glassine, foil, waxed paper, 
or plain paper wrappers. Printed material may be fed from a roll 
and registered accurately by Electric Eye. 

Note the variety of shapes and styles of packages shown at right; 
these are but a handful of the many products wrapped by the FA. 

This remarkable machine is doing a fine wrapping job for manu- 

facturers in many different industries. In the drug 
* field, it is far and away the most popular wrapping 
machine of its kind. 











DEFENSE Be sure you have all your facts up-to-date about 
WORK our latest FA model. Consult our nearest office. 
Write for complete information 
We, as well as other 
| machine makers, are PACKAGE MACHINERY COMPANY 
| filling heavy demands . 
for defense work. You Springfield, Massachusetts 
will help your Nation, : 
ada aah we tes eax New York Chicago Cleveland LosAngeles Toronto 
ticipating your own Mexico, D. F.: Agencia Comercial Anahuac, Apartado 2303 
requirements for ma- Buenos Aires, Argentina: David H. Orton, Maipu 231 
chines or service as far Melbourne, Australia: Baker Perkins, Pty., Ltd. 
in advance as possible. Peterborough, England: Baker Perkins, Ltd. 











PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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PRODUCTION 


FORUM 


By FRANCIS CHILSON 


Production Engineer 


BUYING NEW EQUIPMENT 

There is an element in buying new equipment which 
is not always carefully considered at the appropriate 
moment; namely, the effect of the new equipment on 
the flexibility and stability of the working force. The 
usual practice in purchasing new equipment, espe- 
cially packaging equipment of a higher capacity than 
that hitherto used, is to calculate the net saving which 
the machines will produce. Even this is not always done 
carefully. The fact that a new equipment line will 
eliminate ten operators does not mean that the full 
time of this ten operators is saved. The only accurate 
way of arriving at a labor saving is to list the items that 
the machines will be required to turn out and to de- 
termine the present labor cost of this production. Then 
take the number of operators that will be required to 
operate the new equipment and calculate the cost of 
the same amount of production under the new setup. 
In doing this be sure to overestimate the number of 
operators required to run the new line by at least 20% 
so as to provide for relief operators. The difference 
between the two figures will give you the gross labor 
saving. 

In order to arrive at the net saving, it is necessary to 
deduct from the gross saving the cost of depreciation 
and maintenance of the new equipment. The depre- 
ciation figure can be arrived at conservatively on a 
10% basis. It is hard to arrive at the repairs and main- 
tenance figure but I have always used 1/50 of the 
installed cost of the equipment as being a fair charge 
for annual repairs and maintenance. This figure covers 
normal operation. If the equipment is to run sixteen 
or twenty-four hours a day, it should be increased pro- 
portionately. At this point, having deducted from the 
gross labor saving the cost of depreciation, repairs, and 
maintenance, the net saving is reached. The ratio of 
this net saving to the installed cost of the equipment 
gives the percentage return on the investment involved. 
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However, the job of evaluating the new equipment 
is now only partially done. The question then to be 
decided is how it will effect the flexibility of the re- 
maining operating crew. If the new equipment can be 
operated throughout the year, no problem is involved, 
but if it is so much faster than predecessor equipment, 
the problem arises as to how to balance the labor force 
during periods when the new automatic equipment is 
not in operation. You may find, as I did in one case, 
that the installation of new automatic equipment was 
enormously profitable, but it created a personnel prob- 
lem because the entire production involved could be 
turned out in three months of operation with a very 
small crew. The crew, in fact, was so small that the 
company could have afforded to let them play pinochle 
for the balance of the year and the saving that the 
automatic equipment made possible still would have 
been justified. In this instance it took quite a while to 
solve the problem because the company did not wish 
to run the equipment full speed and then lay off the 
operators when there was no work for them to do. It 
would have been possible, of course, by using semi- 
automatic equipment to have kept a larger crew work- 
ing during an entire year, but then the net labor saving 
would have been negligible. In this case the problem 
was solved by the addition of other products which had 
to be turned out by hand because of limited volume. 

In still another instance it was possible to use a 
single crew to run several packaging lines, the crew 
being moved from one line to the other as required. 
Fortunately in this instance there were enough items 
which could not be handled on automatic equipment to 
justify the existence of one semi-automatic line which 
took a large crew because of the number of hand opera- 


tions involved. Therefore, when this large crew was 
shifted to the automatic lines, it was large enough to 


permit the operation of two lines simultaneously. 
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for Users of Distibled Water 


@ How much steam is required to make 
100 gallons of pure distilled water 
---ina Single-Efiect Still? Double- 
Effect? Triple-Effect? 

@ What is the cost per gallon of dis- 
tilled water ... electrically-heated 
Laboratory Still? Steam-heated? 
Gas-heated? 


@ Why is the operating cost of a 
Multiple-Efiect only one-half to one- 
eighth that of a Single-Effect Still? 


@ When is it advantageous to use a 
Vacuum Type Still? 


@ Why does a properly-designed Mul- 
tiple-Effect Still produce distillate of 
even higher quality than a Single- 
Effect Still? 


Pe 





5932 Tabor Road 


PHARMACEUTICAL EQUIPMENT 


We’ve just published a complete 24-page Water 
Still Catalog that answers these questions, and 
many more. It tells and illustrates how stills 
operate, shows stock model Laboratory and 
Industrial stills from 1/2 to 100 gals. capacity, 
also many installations of Multiple-Effect stills 
of larger capacity. You'll find information on the 
purity of distillate, pyrogen-free and conduc- 
tivity water, etc., operating cost figures, many 
facts about water distilling that should be of very 
real value to you. We believe you'll want to study 
this catalog and keep it for reference. Write for 
your free copy. 


F. J. STOKES MACHINE CO. 


Olney P. O. Philadelphia, Pa. 


Representatives in New York, Chicago, Cincinnati, St. Louis, 
Cleveland, Detroit 


Pacific Coast Representative: L. H. Butcher Company, Inc. 





TABLET MACHINES 
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HAULING MULE 

The adjacent photograph illustrates a very clever 
idea in handling equipment. The device is called the 
Unit Tractor and it costs from $275 to $300, depending 
upon whether or not a hydraulic lift is built into it. It 
is used for the purpose of conveying barrels, drums, or 
skids around the plant or warehouse. It consists of a 
wheel driven by a small gasoline engine and a back 





HAULING MULE 


platform on which a man can stand. By providing the 
necessary couplings on factory trucks, it can be used to 
haul a whole train of these trucks or it can be used to 
pick up skids or any other hauling job. The nice 
feature about it is that you can also use it outdoors 
around the plant for various hauling jobs that might 
come up. It is made by R. D. Eaglesfield, 301 S. 
LaSalle St., Indianapolis, Ind. 


CHANGE CAN MIXER 

The unit illustrated in the photograph is a recent 
development for mixing and dispersing of a wide va- 
riety of products in removable containers or cans with 
capacities from 5 to 50 or more gallons made by Abbe 
Eng. Co. 

The application of the patented Abbe Lenart dis- 
persing arrangement with the ribbed mixing disc 
rotating at the bottom of the container and the sta- 
tionary baffle cylinder above it, results in a combined 
disintegrating and dispersing action which produces a 
completely homogeneous mixture. 

This unit accomplishes in one operation that which 
generally requires separate equipment for grinding and 
subsequent mixing. It is thus evident that savings in 
time of from 20 to 80% are easily possible with full 
assurance of uniform product quality. 

In the manufacture of colors, dyes, chemicals, gums 
and resins, drugs, lotions, emulsions, pastes, etc. the 
combined kneading and grinding dispersion and thin- 
ning action in one operation makes it possible to pro- 
duce a finished product readily. In tinting operations 
the color can be thoroughly dispersed in from 5 to 10 
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CHANGE CAN MIXER—ABBE 


minutes and in dissolving of solids in liquids, savings up 
to 75% in time can be effected over ordinary mixers or 
dissolvers. In the manufacture of syrups, jellies, choco- 
late mass with milk or other liquids, pectin and other 
food materials it is evident that uniform distribution of 
material and time savings are an important factor espe- 
cially where a great number of relatively small batches 
of different products must be prepared. 

By turning the handle the mixing element is readily 
raised from the container and the latter is easily re- 
moved and a new container put in its place. Cleaning 
of the mixing element is accomplished by rotating it in 
a container of water or other solvent. Where the nature 
of the material requires it, the container, outlet valve 
and complete mixing element including all supporting 
rods and shafts are made of stainless steel, Monel metal 
or other alloys best suited for the purpose. 


KOOLSHADE 

This is the name of a sun screen made by Borg- 
Warner Corp., 310 S. Michigan Ave., Chicago. Kool- 
shade is a sun screen made of metal fabric consisting of 
tiny horizontal flat bronze strips or louvres, rigidly held 
at an exact 17° angle by bronze vertical wires spaced 
14” apart. It is strong and durable as well as being in- 
conspicuous. According to the Pittsburgh Testing 
Laboratory, this fabric will keep 80% of the sun’s heat 
from reaching the window. Because of the construction 
of the fabric, the screen mounted on the outside of the 
window reflects most of the heat, while admitting more 
of the light. It does not interfere with vision through 
the window. Koolshade is also insect proof so that it 
serves a double purpose. It is obviously better to use 
this than Venetian blinds on the inside of the windows 
especially in air conditioned areas. 
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A Kiefer machine will “turn the trick” 
quickly, thoroughly, economically. 


Functioning in either case is smoothness 
itself . . . Kiefer's 50 years’ experience 
enables furnishing you a real air-cleaning 
SERVICE .. . speedy and thrifty 
operation ...an absence of trouble from 
smashed bottles ... all day long and 
throughout the year. 


ROTARY AIR CLEANER 
“BOTTOMS DOWN” 


Will synchronize perfectly with your filler 


ROTARY AIR CLEANER 
“BOTTOMS UP” 


Will synchronize perfectly with your filler 


Kiefer builds completely automatic... 
semi-automatic ... hand-fed equipment 
to clean, fill, close and convey bottles, jars 
and collapsible tubes. 


FILTERS + PUMPS ~ PERCOLATORS 


mH KARL KIEFER MACHINE co. 


SAN FRANCISCO 


NEW YORK 
Bost CINCINNATI, U.S.A oan 
9 ° e e LOS ANGELES 


CHICAGO 








LONDON, ENGLAND 
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ELEVATING & REVOLVING TABLE 

Lyon Iron Works, Greene, N. Y., have introduced 
another rather unique design of elevating table truck. 
This truck has a revolving elevating table arranged to 
revolve with stops at each 90°. When in its standard 
position, the table extends about one foot beyond the 
edge of the wheels so that the table may be put close toa 
shelf or machine. This arrangement is also very con- 
venient when taking barrels or boxes on and off shelves 
where the lower shelves may have containers stored on 
them that protrude beyond the edge of the shelves. 





PORTABLE LIFT TRUCK—LYON 


The table is equipped with a winch for pulling very 
heavy containers on and off the table. The truck shown 
in the illustration is of 1,000 lb. capacity, has a table 
24” x 35’’—31” to winch, lowered height of 12’, 
elevated height of 51’, elevation 39’’, with a two speed 
hydraulic hand pump. This can, however, be furnished 
with other capacities and specifications and witha 
motor driven pump instead of the two speed hy- 
draulic hand pump. 

Please note that while this device is intended for 
handling dies, it obviously can be used with equal 
facility for stacking barrels and cased goods in ware- 
houses or chemical stock rooms. 


LABORATORY WATER STILL 

An improved model, 3-gallon capacity, electrically- 
heated water still with complete automatic controls is 
announced by the F. J. Stokes Machine Co., Philadel- 
phia, Pa. The automatic controls start and stop the 
still and maintain a fixed level of water in a storage 
tank also, after each cycle, automatically flush out im- 
purities from the boiling chamber. 

The still has a heavy cast boiling chamber and con- 
denser housing, for added strength and durability, and 
is so designed that formations of scale may readily and 
thoroughly be cleaned. This feature is of particular 
value in hard water districts. The condenser tubes are 
of seamless brass, heavily tinned. Other parts coming 
into contact with the distillate are also heavily tinned 
to assure against metallic contamination. 
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F. J. STOKES LABORATORY WATER STILL 


The heating element in this still is of particular in- 
terest, with a patented, built-in, dual-purpose thermal 
safety switch and combined low-water cut-off, to pre- 
vent burn-out from over-heating in case of water supply 
failure or excessive accumulation of scale. This heating 
unit is said to be practically immune to burn-out under 
all conditions of service. 

It is stated that this will produce distilled water of 
exceptional purity, far better than U.S. Pharmacopoeia 
specifications, water which is suitable for the most ex- 
acting research or other laboratory purposes; that cost 
of operation is only a few cents per gallon of distillate 
and that particularly rugged construction makes these 
stills practically fool-proof and immune to damage. 

Complete details of stills, automatic control equip- 
ment and distilled water storage tanks may be ob- 
tained from the manufacturer’s home office or repre- 
sentatives in principal cities. Stokes incidentally has 
just issued a new bulletin on types of water stills 
which you should have. 


CONTAINER SPRAY-COATING MACHINE 

A machine to spray lacquer or other protective in- 
ternal coatings into collapsible tubes, cans or other 
types of metal containers, is announced by the F. J. 
Stokes Machine Company, Philadelphia. 

Recent legislation has made it necessary to apply 
such coatings to aluminum tubes and many other con- 
tainers used for packaging foods, cosmetics, shaving 
creams, etc., to prevent deterioration in the packaged 
products which might be caused by container metals. 

This patented machine applies coatings at the rate of 
40 to 50 per minute by means of an automatic spray- 
gun. It handles any of the many lacquers, varnishes or 
paints that are available for spray application. 

The tubes or containers are placed by an operator in 
holders or cups carried by an indexing dial from station 


The Drug and Cosmetic Industry 581 





582 








The Sanitair Automatic Rotary 
Cleaner is the most efficient 
method of air cleaning new 
containers. Compressed air is 
used as the cleaning medium in 
this machine, thus eliminating 
all traces of moisture in the 
cleaned container. 


Containers are cleaned in this 
machine in an inverted position, 
assuring the removal of all for- 
eign particles. Through the use of 
duplex cleaning stations, which 
are continuously and constantly 
in equal balance, the Sanitair is 
able to do twice the work in the 
usually required space. 


Although a complete change of 
parts is very rarely required, it 
can be accomplished in ten 
minutes, when necessary. 


This cleaner is extremely flexi- 
ble, and can handle a wide 


SOLUTION, BUT WITH 


AIR! 


gPFwWNDe 





RY oo YOUR 


. » » »« NOT WITH 


FIVE BASIC SANITAIR ADVANTAGES 


DOUBLE CLEANING TIME 
FLEXIBILITY 


. COMPACT DESIGN 


SMOOTHER OPERATION 
LONG LIFE 


range of containers whose fin- 
ishes may vary from the smallest 
of AGST to the largest of wide 
mouth finishes. 


A continuous and constant mo- 
tion in one direction is used to 
invert containers, insert and re- 
move cleaning tubes, and right 
and discharge containers from 
the machine. Speeds of up to 150 
cleaned containers per minute 
are available on the Sanitair 
Cleaner. 


For additional information about 
the cleaner, write for our Sani- 
tair Bulletin which describes it 
in complete detail. 


Camitecr made by 


U.S. BOTTLERS MACHINERY CO. 


4009 N. ROCKWELL ST fel lier \clomm ia 








ANUFACTUBERS OF CORKERS 
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CONTAINER SPRAYING MACHINE 


to station. There are sixteen holders, providing ample 
working space for efficient handling of the containers. 

Each container controls its own coating operation, 
an indexing device being provided which is actuated by 
each individual container as it passes into the coating 
station. This prevents waste of material and the 
smearing up of the mechanism in case the operator 
skips a cup. 

Containers are lifted to bring the spray nozzle to a 
suitable distance from the bottom, the control for 
starting and stopping the spray being adjustable and so 
arranged that a coating may be applied either as the 
nozzle enters or withdraws. 

If desired, coatings may be applied while containers 
travel in both directions, thus applying a double coat 
with additional assurance of perfect coverage. 

A feature of this machine is the high speed at which 
the container is rotated during the coating operation. 
This high speed tends to plaster the coating material 
onto the walls by centrifugal action, with resulting im- 
proved bond and uniformity of film. 

The machine illustrated is arranged for internal coat- 
ing only, but attachments are available for easy change- 
over to apply both the internal and external cement- 
rings as required by the Westite Hermetic collapsible 
tube seal. 


INTERCEPTOR 

Last month we mentioned a bulletin describing the 
Gale interceptor made by Gale Oil Separator Co., 405 
Lexington Ave., New York. We neglected to mention a 
couple of uses for this type of equipment. Since this 
device separates from fluids materials that are lighter 
or heavier than the fluid itself, it is obvious that you 
will find an application in soap plants for the treat- 
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ment of waste water which cannot be discharged di- 
rectly into adjacent streams. Plants located in the 
country which have either cesspools or septic tanks also 
will find it useful in preventing clogging of the pools 
or tanks. This device contains no mechanical part and 
it works entirely by gravity. 


SMALL EXPLOSION PROOF PUMP 

The Eastern Eng. Co., New Haven, Conn., an- 
nounces the addition of a new model to its rapidly 
growing line of midget size pumps. It is compact in 
size and construction and has a capacity for continuous 
duty operation. The pump can be used in all industrial, 
pilot plants, laboratory and experimental applications 


This 


where an explosion proof unit is necessary. 





EXPLOSION PROOF PUMP 


pump is centrifugal with a total internal volume of 
50 cc. It is adjustable to a high degree of accuracy. 
The motor armature and pump impeller are mounted 
on a single shaft, making coupling unnecessary and 
assuring perfect alignment. Pumps are manufactured 
in stainless steel, monel metal, brass, cast iron, chro- 
mium plated bronze, and other alloys. 


PAINTING 

The most complete and informative paint mainte- 
nance guide I have ever seen has just been prepared by 
Sherwin-Williams Co. The specifications are given for 
exterior and interior surfaces of all kinds of material 
including metal, wood, masonry, etc. Specifications are 
given for painting outdoor tanks, piping, hydrants, 
smoke stacks, doors, buildings, walls, etc. Similar in- 
formation is given for interior surfaces such as wooden 
doors, floors, side walls, dadoes, ceiling and walls sub- 
ject to various operation conditions, office furniture, 
machines, etc. This guide is of particular merit because 
S-W does not obviously plug its own products. 


CIRCULAR SIZES 

In working out sizes for circulars to be used in 
cartoned packages, it is a desirable thing always to use 
the same stock and the same size for all circulars. This 
is true whether or not the package is to be assembled 
on automatic equipment. The theory behind package 
construction always should be that eventually auto- 
matic equipment will be used for it. 
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ANOTHER FAMOUS PRODUCT 
ACCURATELY FILLED 


on the 


DUPLEX 
AUTOMATIC 


MACHINE 


POWDER FILLING 


























60 to 70 per 






As shown above and 
at left below: At 
Hudson Products, 
Inc., one operator 
feeds empty cans 
onto conveyor... 
cans are filled two 
at atime... opera- 
tor places lids on 
cans, machine 
presses lids firmly 
in place. 


minute! 


The S & S Powder Filling Machine here 
shows how speedily and accurately a 
powder or granular product can be filled 
... how a shade extra profit can be made; 
how competitive pricing can be met. 


Many satisfied customers testify to the 
excellence of S & S Fillers; your inquiry 


in no way obligates you. 


FOR ANY POWDER OR GRANULAR PRODUCT. 


SPEEDS TO SUIT YOUR NEEDS— 
15-30-60-120 PER MINUTE 


STOKE ITH © 






PACKAGING MACHINERY 


PAPER BOX MACHINERY , 


4912 Summerdale Ave., Philadelphia, U.S. A. 
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MIXING AND SOLVENT RECOVERY EQUIPMENT 

The combination stainless steel mixer and condenser 
illustrated was designed and built by L. O. Koven & 
Brother, Inc., Jersey City, to insure speedy and 
thorough dispersion of a mixture of colors in a volatile 
medium. Since the blending operation required heat 
for completion, the re- 
covery of the valuable 
volatile portion of the 
vehicle was imperative. 
No ordinary mixing de- 
vice would do because 
this particular mixture, 
while requiring heat to 
blend properly, could be 
damaged by overheating, 
particularly if localized 
on account of dead areas 
caused by accumulations 
of the thick mixture at 
the bottom of the mixer. 

The stainless steel mix- 
ing kettle is steam jack- 
eted and is built for 
vacuum operation. On 
the motor driven stain- 
less steel agitator shaft is 
mounted a bottom and 
side scraping paddle 





shaped to avoid causing 
the material to pack. 
Another mixing paddle on the same shaft set above the 
scraper at a 45° angle to the vertical, tends to create a 
down surge in the mix. 

Since the mixture tends to become quite thick at the 
end of the blending process, a unique type of discharge 
valve is used. The bottom of the agitator shaft is sup- 
ported on a tripod so located that there is ample open- 
ing below it to allow the fluid to drain out freely 
through the quick opening flush type plug valve, thus 
assuring not only speedy discharge but accessibility for 
quick cleaning. 

The volatile vehicle emitted from the heated mix 
passes into the condenser attached to the mixer. The 
condenser shell, heads, tubes and connections are all 
made of stainless steel. 

It is apparent that this kind of unit meets not only 
the requirements of the lacquer manufacturer for whom 
it was built, but offers possibilities of practical value in 
the processing of chemical mixtures of all kinds, phar- 
maceutical and cosmetic compounds, lacquers, paints; 
organic finishes for metal and paper coatings, etc. where 
there are similar problems of producing delicate and 
sensitive, intermediate or finished materials which re- 
quire not only safe, thorough and speedy mixing but 
also recovery of the valuable solvent. Provision for 
easy discharge from the kettle and accessibility for 
quick cleaning permit the processing of different mix- 


tures in successive batches in the same unit. 
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MARLITE VELVETEX 


A new low priced companion product to their Marlite 
Deluxe prefinished wall paneling is announced by 
Marsh Wall Products, Inc., Dover, Ohio. The new 
product is to be known as Marlite Velvetex, and will be 
competitive with low-cost prefinished wall boards now 
on the market. Its soft satin-like finish distinguishes it 
from Marlite Deluxe, which has a high polish mirror 
finish. 

Marlite Velvetex (velvet smooth finish) was de- 
veloped by the Marsh research laboratories in answer 
to the demand from architects, designers, builders and 
home owners who wanted a prefinished wall paneling 
with a velvet smooth finish. 

Marlite Velvetex is ideal for both new interiors, or 
modernization of stores, specialty shops, bars, grills, 
soda fountains, special departments in stores and many 
other places. 

It comes in wall-size panels that can be readily cut to 
size and applied directly to old walls of plaster, insula- 
tion board, and lathe, as long as they are reasonably 
straight. Under actual ““owner-test” for the past year, 
Marlite Velvetex has been shown to possess color 
stability, durability, and resistance to soaps, alkalies, 
mild acids, and other common deteriorants, not usually 
found in a low priced prefinished wall paneling. 

Marlite Velvetex will be available in three patterns: 
plain-colors; tile-patterns; and Horizontaline—a newly 
developed streamline design. 

Velvetex will be manufactured in 18 popular colors 
and patterns, and 5 standard sizes which meet most 





ordinary requirements. 


GLUE PROBLEMS 

In dealing with glue on labeling or wrapping ma- 
chines, cartoning machines, or any other device, you 
are dealing with a highly variable element which is ex- 
tremely difficult to control because its characteristics 
change so readily under changing atmospheric and 
temperature conditions. So much care has to be ex- 
ercised in controlling the glue that there is much truth 
in the general statement that the glue is always either 
too thin or too thick. It has been my observation that 
glue problems cause more trouble on all kinds of pack- 
aging equipment than any other single factor. 

Here is an idea which never, to my knowledge, has 
been worked out but seems worth playing with. In- 
stead of using glue mixed with water, use a solid glue 
roller with the water separate so that neither would be 
affected by change in atmospheric conditions or temper- 
ature. Every glue pot contains a brass or bronze roller 
and it seems to me that this could be replaced by a 
roller made of solid glue. This roller would be moistened 
with water by means of an offset transfer roller so that 
the moistened film of glue would instantly be trans- 
ferred to the label. The glue roller, of course, would have 
to be compressed around a metal shaft so that it could 


properly be mounted in the glue pot. 
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No. 3 Hand Paste Filler 


seal tubes for applying clips. 


suited for your purpose. 


2620 East Jefferson Avenue 








Hand Tube Closer 


Colton Hand Operated Machines 


No. 3 Collapsible tube filler (hand operated) for tubes up to 1” x 514” long. 
Hand operated tube closer made in two sizes and styles to seal tubes with the Colton Clipless Closure or to 


Foot operated crimper for applying final corrugation to the closed end of the Colton Clipless Closure which 
gives it a decorative appearance as well as greater rigidity to the closed end of tube. 

We also furnish this same machine without the crimping jaws for applying clips. 

Our catalog No. 11 illustrates a variety of fillers and closers to suit production required. Please make 
us acquainted with your requirements and capacity, and we will be pleased to recommend machines best 


ARTHUR COLTON COMPANY 


Established 1884 





Foot Power Crimper 


Zur 


Detroit, Michigan, U. S. A. 











LOOK AT THE 


ADVANTAGES 
OF THIS 


ALL-PURPOSE 


ASBESTOS 
DISK 
BENCH 
MODEL 
FILTER 


EBW BENCH MODEL . . for the small 
plant — also ideal for experimental work in large plants. 





.. Completely portable, with .. Capacity can be easily dou- 

built in pump and motor. bled by adding two additional 
rings. 

.- Three gallon a minute pump. . Plug to an electric socket, and 

capacity. the machine is ready to operate. 


For proof of this remarkable all-purpose filter send us a sample of 
your liquid for demonstration. Send it TODAY! 


E ere E noieerine Corpora TION 


EXECUTIVE OFFICES AND FACTORY AT 


42 MILL STREET, KINGSTON, N. Y. 
NEW YORK SALES OFFICE AND SHOWROOM 


40 WEST 48th STREET 


MANUFACTURERS OF LIQUID HANDLING EQUIPMENT 
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Faster--Cleaner Sifting 


with Space and Power Savings 


ABBE 
Blutergess 
Turbine Sifter 


No matter how lumpy or gritty the par- 
ticles or how fine the mesh desired, the 
Blutergess will sift drug and cosmetic 
powders from 2 to 5 times faster than is 
possible with other methods. Absolutely 
clean separation of ‘‘fines’’ and “‘tailings”’ 
is assured. 









With this high speed 
centrifugal sifting method 
there is no vibration—no 
shaking—no pulsating 
action—no brushes. No 
clogging of screens or 
tendency for material to 
ball up. You can feed dif- 
ferent materials or colors 
simultaneously and get 
both sifting and complete 
dispersion and mixing at 
the same time. 

Costs less to install and 
run. Easy to clean. Quiet 
—dustproof. 

Capacities from 30 to 
5000 lbs. per hour. Largest 
unit requires space only 
2’ 6’’ square. It may be 
arranged with automatic conveyors for feed 
and removal of material. 


, Write for Bulletin No. 41 
CH ST. 
ABBE ENGINEERING CO. fi von. ny. 
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No. 2 Double Tur- 
bine Sifter—capacity 
from 500-5000 Lbs./ 
Hr. 6 to 300 mesh. 


Midget Sifter—Single 
Turbine —capacity 
from 30-300 Lbs./Hr. 








in in « a. a. ae. a | 


=- = 











ROSS 6x14 THREE-ROLL MILL 


NEW MODEL - MOTOR DRIVEN 





QUIETNESS 
V - Belt 


drive. 


CONVENIENCE 


Apron adjust- 
ment permits 
quick release 
of apron ten- 
sion and reset- 
ting to insure 
same tension 
under all con- 
ditions. 





APPEARANCE 


Improved frame. 
Better than ever for fine color dispersion of lipstick bases; 
for milling shaving creams and tooth pastes; for grinding 
small batches of deodorant compounds and ointment bases. 


Send for Catalog No. 10A 


siamese toe ROSS & contd COMPANY 


“PLAC DE . 'B oe YN “N. eae "U. s. A 














Triple your 


Production 
WITH A 


POCOSS SF 





Three bottles at a time are filled 
quickly to a given point, with less 
effort and no spill, with a Horm 
Fast-Fill Bottle Filler. Wacuum 
principle. No liquid goes through 
the pump. Special hose supplied 
for special liquids. 

Low cost Horm Junior Fast Filter does 

a real filter job. 

Free samples of Horm Asbestos Filter Sheets sent on request, 
with catalog. 


F, R. HORMANN & CO., INC. 


127 Boerum Place Equipment Engineers Brooklyn, N. Y. 
FILTERS TANKS MIXERS FILLERS 

















NEW, LOW COST 
FILTER TECHNIQUE 


Now you can lick your 
toughest filtration problems 


The revolutionary use of a 
rigid, porous stone as a 
permanent support for the a 
filter-cake gives faster filtra- 
tion and brilliant clarity, 
with longer operating cy- 
cles. The mechanical sim- 
plicity of a LeVal Filter 
saves time, reduces labor. 
Furthermore, the unit can 
be cleaned and back in 
operation in a fraction of 
the time required to pre- 
pare other types of filters. 








UP T0 5 TIMES GREATER FLOW RATES 


Uniform porosity and self-sup- 
ported rigidity give flow rates as 
much as 500% higher. The 
“mesh” of LeVal Filter-stones 
does not change or break down 
regardless of filtering or back- 
washing pressures. 


Units equipped with this feature 
greatly speed up production. 
Cleaning is accomplished be- 
tween runs by simple valve con- 
trol, without opening the filter. 


INSTALLATION FOR FLOWS UP TO 30,000 
2° GALLONS PER HOUR 


LeVal Filters can be furnished in 
any capacity for any filterable 
liquid . .. to meet any chem- 
ical or physical requirements. 








Consult our engineering staff freely. It is qualified to de- 
sign a complete filter station. Write today for our informative 


booklet No. 41, “FILTERS AND FILTERING DATA.” 


LEVAL FILTER COMPANY 


1319 S. MICHIGAN AVE. .. . CHICAGO 
Eastern Sales Office 50 Church Street, New York City 
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EMPHASIS ON 


PROGRESS 


Typical of our progress in the development and manu- 
facture of pharmaceuticals is this recently completed 
equipment of Calco design for our Pyridine Plant. It is 
significant to users of Caleo Pharmaceuticals because 
it not only reflects the increased demand for these 
products, but because it also reflects our consistent 
development of new and better ways to produce 
chemicals of superior purity. 


SULFAPYRIDINEN.N.R. SULFATHIAZOLEN.N.R. 


(and Sodium Monohydrate) (and Sodium Monohydrate) 
Nicotinic Acid U. S. P. Aminoacetic Acid N. N. R. 
Nicotinic Acid Amide Mandelic Acid U.S. P. 
Diethylamide of Nicotinic Acid Methylene Blue U.S.P. 

(Nikethamide) (Powder—Crystals) 
Sulfanilamide U. S. P. Calcium Mandelate 
Cinchophen N. F. 


Guanidine Hydrochloride 


Neocinchophen U. S. P. Saligenin 
Glutamic Acid HCL = 2-Methyl-1,4. Naphthoquinone 
PHENOTHIAZINE 


(For Veterinarian Use) 
Certified Colors for Pharmaceutical Use 


INTERMEDIATES 


Tertiary Amyl Urea Tertiary Butyl Urea 


Pharmaceutical Department 


CALCO CHEMICAL DIVISION 


AMERICAN CYANAMID COMPANY 


Tol th po: Loley <C> NEW JERSEY 
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IN YOUR BUBBLE BATH PREPARATIONS 


MANuFAcTuRERS Of bubble bath preparations, who are 
already using Snowflake Crystals in their preparations, don’t 
have to be resold on its merits, Snowflake’s merits show up 


on the sales sheet! 
For the perfect bubble bath base, Snowflake has all these 


advantages: 
1. Instantly and completely soluble! 
2. Highly effective as a water softener! 
3. Has stability, will not change either physically or 
chemically in the package! 
4. Mild and non-irritating to the skin! 
5. Absorbs dyes readily! 
6. Excellent vehicle for perfumes! 
7. Free flowing properties make it ideal for use in 
packaging equipment. 
8. LOW COST! 
Snowflake Crystals have real utility plus 
real sales appeal! Remember, Snowflake 
softens the water—does not harden it! 
Write for Bulletin No. 207 “Preparation 
of Bubble Bath Crystals with Snowflake 
Crystals.” Fill in the coupon today! 














I SOLVAY SALES CORPORATION, 40 Rector St., NewYork, N.Y. I 
f Gentlemen: Kindly send me the literature checked off below: I 
i CZ Bulletin 207 ‘‘Preparation of Bubble Bath Crystals with Snowflake Crystals.”” i 
I [] The Solvay Products Book. j 
: CS ener aul 
I I 
j Affiliated with sani i 
Address : Scat Ste ee 
i City | —AD-541 ! 

od 
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DENTIFRICE FORMULAS 

As long ago as 1930, H. Johnson 
strongly advised manufacturers against 
the use of glycerin alone as a tooth paste 
excipient. It was his view that the most 
satisfactory method of ensuring a stable, 
homogeneous paste is to include colloids 
such as starch, gum tragacanth, and 
gelatin in the formula. Gelatin and 
tragacanth can only be used satisfac- 
torily in quite low proportions. Maize 
and wheat starches give excellent re- 
sults, if correctly manipulated, but 
starch added in the cold does not fully 
develop its colloidal properties. The 
type and quantity of excipient required 
depends a good deal upon the variety 
and grades of solid raw materials em- 
ployed. Two different kinds of chalk 
may, for example, give pastes of widely 
varying viscosities when made up with 
equal amounts of some standard ex- 
cipient or vehicle. A small proportion 
of mineral oil (and, of course, the flavor 
oils) frequently tends to improve the 
consistency and ease of extrusion of 
glycerin-free tooth pastes. 

Bearing these facts in mind, the fol- 
lowing basic (experimental) formulas 
are offered for consideration: 

1. Methyl cellulose (4% stock solu- 


(:1(10)) ae eae ener re mre 20 lb. 
OAR WALOR, foci ond sv a Stele 34 
Mineral oil (cosmetic grade). . 3 
Precipitated chalk........... 32 
Magnesium carbonate........ 10 
Perfume (approx.)........... 1 


The synthetic methyl cellulose deriva- 
tives are of considerable interest as 
binding agents. They are non-ferment- 
able colloids, highly resistant to chemi- 
cal and bacterial attack, constant, 
standardized, and neutral in reaction. 
Being tasteless, harmless, and notably 
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inert, they are of interest for practi- 
cally all types of tooth paste, whether 
alkaline or acid. 


2. Precipitated chalk........ 16.75 Ib. 
Bentonite (special) or other 
absorbent clay......... 5 (5 
Gum tragacanth mucilage 
SOA) Rane ee rere 3.75 
WEPRCEAU OURS. 5.650042 deo 1.50 
SACO MAREN so 6:0) 6 aah Wecti ge ies 0.5 oz 
Flavoring oil... .. 5.0 
WER ROIN eos sierra 15.0 Ib. 


When first published, this formula 
was criticized for its lack of glycerin, 
but it might well serve as a useful basis 
for experiment. The method of manu- 
facture is to take about one-third of the 
water, then add the chalk mixed with 
the binder (absorbent clay or bentonite) 
slowly, so that the mass remains smooth. 
Then add the gum tragacanth mucilage 
and saccharin dissolved in a little of the 
water. Afterwards incorporate the flavor 
and the lubricant (mineral oil). F. H. 
Sedgwick, S. P. C. 


DEPILATORY PATENT 


According to this invention, a human 
depilatory is provided comprising a 
mercaptan containing, as additional 
groups, a non-polar hydroxyl, ketone, 
aldehyde or ether group or a polar alka- 
line group such as amine or a sulfonic 
group, or derivatives, in an alkaline 
medium. 

The materials are used in alkaline 
medium, preferable in alkali metal or 
alkaline earth hydroxide medium, such 
as strontium hydrate. This last has 
been found particularly suitable as a 
vehicle for the depilatory substances, 
either alone or with calcium hydrate as 
an alkaline reservoir. 

A liquid depilatory can be formed by 
the addition of mercaptan compound 
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to a solution of an alkali metal hy- 
droxide. 

Liquid depilatories, however, are not 
convenient to use, being hard to localize 
and tending to irritate the skin more 
than the paste type. The addition of 
colloidal clay to the liquid depilatory re- 
sults in an evenly-spreading paste capa- 
ble of removing hair and easy to wash 
off after depilating the skin. Brit. Pat. 
521,240, R. L. Evans § E. G. Me- 
Donough. 


VANISHING CREAMS 


Vanishing creams, are emulsions (or, 
perhaps, it may be more correct lo say 
suspensions) of stearic acid in dilute 
soap solutions. The usual practice is to 
make the soap in sifu, the creams being 
made by the mixing at suitable high 
temperatures of stearic acid (plus, 
usually, other lipoids) with aqueous 
solutions of alkalis. 

The alkali is always much in deficit of 
the amount required to saponify the 
whole of the acid, and the balance of the 
free acid is emulsified by the soap which 
is formed. A very simple, typical 
formula, devoid of all complications, 
would he: 


NRCONIG RON so scones tua ges 18% 
Potassium hydroxide............. 1% 
Waters distilled, 3. s3.c2262e-.; 81% 


Various alkalis may be and are used 
for making vanishing creams, but, gen- 
erally speaking, potassium hydroxide is 
to be preferred, though good results can 
be got by using various alkalis in con- 
junction. Sodium hydroxide yields 
harder creams than potassium hydrox- 
ide. Ammonia yields soft creams, but 
they are apt to discolor on keeping. 
Triethanolamine yields very soft creams, 
and facilitates the production of a pearly 
effect. Borax may also be used, but is 
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EXCLUSIVE WITH HOPKINS 





HOPKINS’ FACTOLAC 


For permanent emulsions of both 
fixed and volatile oils. Insures com- 
plete, homogeneous mixture without 
trituration or special apparatus. An 
ideal, trouble-saving, money-saving 


HOPKINS’ PINEALCO 


To make a dependable Syrup of White 
Pine Compound, N. F., standardize 
on Hopkins’ Pinealco. Therapeuti- 
cally reliable, uniform in color, odor 
and flavor. So highly concentrated, 
a single pound of Pinealco will yield 








emulsifier. 








about 20 pints of Syrup. 


BASIC INGREDIENTS 


FOR TOILETRIES * COSMETICS * PROPRIETARIES 


HOPKINS’ EGYPTIAN 
HENNA 


Consists solely of choice Egyptian 
Henna leaves. Laboratory tested. A 
100% vegetable product. Milled on 
slow stone grinders assuring maxi- 
mum coloring content. For repackag- 
ing or sale in bulk, this is the Henna 
that will build a profitable, repeat, 
quality business. 








“Quality is remembered 





long after price is forgotten” 


HOPKINS’ NEUTRAL 
POWDERED WHITE SOAP 





FREE UPON REQUEST 


Samples and quotations for any 
of these Hopkins’ Specialties, 
upon request. We invite corre- 
spondence on any problems to 
which our technical staff can 
bring its expert cooperation. 


Assures snow-whiteness, neutral 
taste, absence of free alkali, low 
moisture content and very low resi- 
due of alcohol, water and sodium 
carbonate. Completely dependable 
uniformity and performance..- 














J.L.LHOPKINS E& COMPANY 220 Broadway NEw YORK 








PLYMOUTH WAXES /.: 
CREAMS 


PLYMOUTH Sun-bleached White Beeswax U.S. P. 
This is guaranteed to be a 100% Pure Beeswax and 
sun-bleached. It is refined by the centrifugal method 
which removes all and every trace of foreign matter: 
We will gladly send samples. 


PLYMOUTH Genuine Spermaceti U.S.P. 


This Spermaceti should not be confused with interior 
hydrogenated sperm oils which are sometimes offered 
as Spermaceti The Plymouth Brand is the finest 
which can be produced and is produced from Gen- 
uine Sperm Oil by the cold pressing method. It is 
a very white crystalline wax containing no free oil, 
has a very low Iodine number and is free of any 
offensive odors. 


PLYMOUTH White Cirine Wax 
A special grade of White Ceresin Wax prepared for 
the cosmetic trade Absolutely white and odorless. It 
has a melting point corresponding to that of Beeswax 
so that in using it in connection with Beeswax in 
cream any “lumpiness” is avoided. Its use will also 
produce a very glossy cream. 


PLYMOUTH Paraffin Waxes 


We offer all grades of the U S.P fully-refined Paraf- 
fin Waxes. 


PLYMOUTH Ozokerites 


We offer two grades One is the highest quality 
obtainable, 76°-78° C melting point and the other 
grade lower in price and of lower melting point 
66°-68° C. Both are guaranteed 100% Pure Bleached 
Ozokerites. 


A COMPLETE LINE OF COSMETIC RAW MATERIALS 


M. W. PARSONS 
59 BEEKMAN STREET J Telephone. BEEKMAN 3-3162—3163—3164 


NEW YORK, N. Y., U.S. A. and PLYMOUTH ORGANIC LABORATORIES, Inc. cable Address. PARSONOILS, NEW YORK 


Distributors—Thompson-Hayward Chemical Co., Kansas City, Mo. and branches 
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apt to give rise to trouble by the crystal- 
lizing out of boric acid, if present in too 
high an amount. Creams made from 
carbonates are light and fluffy when 
fresh, as they are liable to be puffed up 
with carbon dioxide, which, however, 
gradually escapes, with the result that 
the creams shrink. 

Although vanishing creams contain an 
alkaline substance, soap, the creams 
themselves are not necessarily, and 
should not be, of an alkaline character, 
the small quantity of soap present being 
more than counter-balanced by the 
large excess of free stearic acid. Vanish- 
ing creams which give an alkaline re- 
action to either litmus or phenolphtha- 
lein should be rejected as unsuitable for 
use. 

The function of a vanishing cream is 
to give the complexion a thin coating of 
stearic acid. This serves at once as a 
suitable protective coating, and a basis 
to which powder will adhere. 

Small quantities of vegetable or 
mineral oils, or better, of cetyl or stearyl 
alcohol, may be incorporated in vanish- 
ing creams to increase their unctuosity. 
Thus the above formula would be im- 
proved by adding, say, 1 per cent. of 
liquid paraffin, or, better, 0.4 per cent. 
of stearyl alcohol. 

To prevent evaporation of the water, 
many manufacturers incorporate gly- 
cerin in their vanishing creams. 

Mr. H. N. Cox, who published the re- 
sults of trials he had made to discover 
what type of vanishing cream women 
like best, came to three conclusions: 
“A pearly appearance is sometimes ad- 
mired, but does not affect the ultimate 
decision of a woman deciding the merits 
of a vanishing cream. No glycerin what- 
ever should be present in a vanishing 
cream. A certain amount of oily matter 
is absolutely essential.’ H.S. Redgrove. 


WAVE-SET CONCENTRATES 


The manufacture of hair setting 
preparations is well known to be bound 
up with certain difliculties. 

Only a limited number of materials 
are suitable for setting waved hair be- 
cause they must satisfy the following 
requirements: In relatively minute 
proportions they should be capable of 
forming an invisible, non-tacky film 
supporting the hair. The hair should 
not suffer injury nor should any flaking 
occur. No change should of course tahe 
place in the natural or artificial hair 
tint and the hair should not appear 
“dusty” even after some considerable 
time. 
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Hair-wave setting preparations also 
require to be put up in large packages 
which appreciably raise the cost. This 
factor in particular has given an impetus 
to the development of wave-set “‘con- 
centrates,”’ although these involve still 
greater difficulties in manufacture. Con- 
centrates in powder form are ruled out 
at once, because much skill is required 
in manipulation. We thus fall back 
upon the viscous or pasty semi-manu- 
factured concentrates requiring dilution 
with water before use. 

In considering the possible materials 
for the purpose in view, it is to be noted 
that tragacanth, karaya, carob gum, 
quince seed and other gums and related 
materials are only partially soluble or 
swellable in water. The water-insoluble 
or only sparingly soluble constituents 
vary considerably with the quality, and 
it is clear that the swellability is reduced 
with increasing proportions of insoluble 
matter. Certain agents can indeed be 
added to improve the swelling power, 
but completely effective swelling is 
never attained, except possibly when 
using a first-class gum. 

Another variety of concentrate is pre- 
pared without water by mixing in pow- 
der form with alcohol, followed by other 
ingredients. The conditions created are 
thus similar to those also required by 
the cosmetic chemist in the laboratory. 
The alcohol prevents unduly rapid swell- 
ing and lumping together of the in- 
dividual particles. In preparing a starch 
mucilage it is also an advantage to 
triturate the starch with glycerin and to 
pour the thin paste into hot water. 
Lump formation is thus excluded. 

But the gums used in wave-set con- 
centrates, as already remarked, are not 
homogeneous in character. On keeping 
a tragacavth mucilage under observa- 
tion it will in many cases be seen to 
separate a suspension which either 
settles in part to the bottom or remains 
partially distributed throughout the 
liquid. Karaya and other gums behave 
in a similar manner. These drawbacks 
are sharply accentuated when starch 
and the like are present as extending 
agents. By centrifuging the gum solu- 
tions and then precipitating, drying and 
powdering the gums, perfectly soluble 
products are obtained, no longer suffer- 
ing from the ahove-described disad- 
vantages. Many gumis are indeed re- 
fined in this manner, e.g., quince seed 
gum, pectin, etc. Gums can also be 
rendered soluble by chemical treatment 


but only in most cases at sacrifice of 
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yield. Heating with glycerin and pre- 
cipitation with alcohol has a favorable 
effect, the procedure resembling that in 
the production of soluble starch. 
Alcohol or isopropyl alcohol is indis- 
pensable in the preparation of anhy- 
drous concentrates. Accessory ingredi- 
ents are added as preservatives (e.g., 
salicylic acid) or to improve the flex- 
ibility of the gum film. The latter is an 
important point because the dry film is 
very brittle as a rule and readily dis- 
integrates to form a dusty, grey coating 
upon the hair. The plasticizer also im- 
parts a paler color to the film. Careful 
attention must be paid to the quality of 
the tragacanth, karaya, quince seed 
gum, ete. Good results may be obtained 
with the purified alginates which are 
readily soluble in water. Pectins (in- 
compatible with alkaline carbonates but 
stable in neutral or mildly acid media) 
also yield distinctly good fixatives, al- 
though their price is on the high side. 
With raw materials of good quality or 
which have been purified, fault-free 
hair-wave fixatives are obtained which 
do not form a sediment. S. P. Janna- 


way, S.P.C. 


NEW WETTING AGENT 


Anentirely new and absolutely unique 
wetting agent and detergent is an- 
nounced by Rohm & Haas Company, 
Philadelphia. Since it is a non-electro- 
lyte and non-ionic, it is compatible with 
all types of soaps, alkalis, acids, and 
even aluminum, calcium and magnesium 
salts. Known as Triton NE, the new 
material is a high molecular weight. com- 
plex organic alcohol, free from nitrogen, 
sulfur and any heavy metal salts; it 
ieaves no ash whatsoever on baking. 

Triton NE should be of interest in 
shampoos, liquid dentifrices, and cos- 
metic soaps. In conjunction with soap, 
it improves activity and solubility, in- 
creases detergent action and decreases 
scum formation and is recommended for 
use in salt or acid solutions or in hard 
water where ordinary surface active 
agents are salted out or inactivated. 
The new material is infinitely soluble in 
water, has the same specific gravity, is 
soluble in 50% glycerine, miscible with 
alcohol and it emulsifies oils and hydro- 
carbon solvents. 

The excellent dispersing and cleaning 
action of the new material is shown by 
the fact that in aqueous solutions inter- 
facial tension against mineral oil is re- 
duced from 48 to 2.4 dynes by a low 
concentration of Triton NE. 
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PERFUMING COSMETICS 


The manufacture of perfumes, lotions 
and colognes, the perfuming of soaps and 
the perfuming of cosmetic ingredients 
are three entirely different sections of 
perfumery, each with its highly in- 
dividual problems. 

Consider for instance the difficulties 
encountered in perfuming face powders. 
Not only must the perfume be of an 
attractive odor but it must also be a 
perfume not adversely alfected by the 
powder itself, which may produce a dis- 
agreeable musty odor in combination 
with certain perfume materials. The 
well versed perfumer has at his finger 
tips a variety of little tricks useful in 
improving the effectiveness of his per- 
fume combinations—-such as, for in- 
stance, the use of small additions of 
peppermint oil, anisic aldehyde, ete. 

The best method to perfume powders 
is to triturate the perfume oil with a 
comparatively small quantity of pre- 
cipitated chalk or magnesium carbonate 
and gradually add this to the powder 
mixture. Thorough and even mixing is 
of importance in this operation. Any 
coloring material used may also be 
added to the perfume oil. 

In perfuming face creams not only a 
pleasant perfume effect and the stability 
of the perfume itself is of importance, 
but care should also be taken that the 
ingredients used should not irritate the 
skin. For instance, essential oils such as 
oils bois de rose, cassia, orange, lemon, 
lavender, ylang ylang, and orris, are to 
be used with caution. Methyl heptine 
carbonate should be avoided, as well as 
benzylidene acetone, benzylaldehyde, 
phenylacetaldehyde, hydroxy-citronel- 
lal, eugenol, isoeugenol, bromstyrol, 
anisic aldehyde from paracresol (not 
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from anethol). Possibly irritating but 
to a lesser degree are heliotropin, aceto- 
phenone, citral, methyl cinnamate and 
the esters of salicylic acid. Also oil 
clove and oil sandalwood should be used 
with caution in cosmetic preparations. 
Detinitely to be avoided in perfuming 
face creams and shaving creams are 
vanillin, ethyl vanillin, methyl anthra- 
nilate, coumarin, oil cinnamon leaves, 
oil lemongrass and oil sage. 

It should also be noted, however, that 
in a great many instances it has been 


observed that the irritating effect of 


creams was due to the excessive quan- 
tity of perfume compound used or to 
its faculty of oxidizing, as well as to 
defects in the composition or manufac- 
ture of the cream itself. 

Terpenes and sesquilerpenes generally 
resinify under the influence of light and 
air, while under the same influences 
alcohols and aldehydes oxidize to odor- 
less acids. Also methyl anthranilate, 
bromstyrol, coumarin and thymol are 
changed under the influence of light. 
More resistant to light are anisic alde- 
hyde, benzaldehyde, benzyl alcohol, ger- 
aniol, indol, phenylethyl alcohol and 
cinnamic alcohol. Easily affected by 
light and air are anethol, citral, eugenol, 
isoeugenol, heliotropin, phenylacetic al- 
dehyde, terpineol and vanillin. 

Attention also should be drawn to the 
fact, well known to every perfumer, that 
the various ingredients of certain per- 
fume compounds react very differently 
in different mixtures. This is, of course, 
caused by the dilferent chemical re- 
actions of the various ingredients with 
each other. For instance, methyl an- 
thranilate will retain its characteristic 
odor in many perfume compounds, es- 
pecially if these are well fixed with 
natural resinoids and similar resinous 
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materials. On the other hand it will re- 
act with hydroxy-citronellal, cinnamic 
aldehyde, anisic aldehyde and other 
aldehydes forming — so-called - Schiff’s 
bases, some of which are characterized 
by a deep yellow color, Incidentally, 
vanillin and also ethyl vanillin may be 
used in small quantities in soap per- 
fumes which contain a liberal addition of 
resinous fixatives, without incurring the 
danger of discoloration. On the other 
hand, a mixture of vanillin with eugenol 
and isoeugenol would soon cause white 
soap to turn brown and the odor itself 
to turn definitely putrid. Creams based 
on beeswax with borax or lanolin, ete., 
are less apt to discolor in combination 
with perfume oils than do creams emul- 
sified with the help of alkalis. 

Another class of difficulties is met by 
the manufacturer who wishes to per- 
fume brilliantines and similar prepara- 
tions containing mineral oil. These, 
however, are difficulties which are more 
often over- rather than under-esti- 
mated. Modern science has provided a 
great many aromatics which are par- 
ticularly suited for such purposes, as for 
instance, linalool, terpineol, benzyl! alco- 
hol, benzyl ester, geraniol, citronellol, 
cinnamic alcohol, phenylethyl alcohol, 
eugenol, isoeugenol, alpha amyl cinna- 
mic aldehyde, ionones, heliotropin, syn- 
thetic musks, vanillin and coumarin not 
to mention old standbys such as oil 
lavender, oil spike, oil ylang ylang and 
oil storax. 

In compounding a perfume which is to 
be soluble in white oil, care must be 
taken that such products are to remain 
clear even after weeks of storage. As a 
general rule brilliantines and_ similar 
preparations should not contain more 
perfume oil than is sufficient to cover 
their fatty basic odor. 
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\Mlany a manufacturer of cosmetic 
preparations pays far too little attention 
to the matter of perfuming his products, 
in spite of the fact that the perfume 
plays so large a part in their sales appeal. 
One happy solution to this problem is 
offered by the 
houses who put up numerous ready-to- 
use perfumes for specific purposes, such 


various essential oil 


as for face lotions of low alcoholic con- 
tent, or for creams, powders, brillian- 
tines, suntan preparations, toilet soaps, 
bath preparations, bath salts, etc. Their 
use offers many obvious advantages, 
doing away with the uncertainties of the 
trial and error method. Schimmel Briefs, 


No. 73. 
HYDROXYCITRONELLAL 
ACETALS 


For the dimethyl acetal, hydrochloric 
acid gas is passed into 3 kilos methyl 
alcohol until the weight increases by 35 
erams, the time required varying with 
the intensity of the acid stream. There- 
upon one kilo hydroxycitronellal is 
added with thorough shaking and the 
product allowed to stand. when heat is 
spontaneously developed. If the temp- 
erature rise is excessive when working 
with large batches, this can be con- 
trolled by ice-cooling. The mixture is 
then left to stand for acetalization at 
room temperature for 70 hours, at the 
end of which period the acetal and also 
unreacted hydroxycitronellal are pre- 
cipitated with concentrated common 
salt solution containing the quantity of 
potassium carbonate required to neu- 
tralize the hydrochloric acid. The pre- 
cipitate is shaken up and washed twice 
with saturated common salt solution to 
remove, as far as possible, unreacted 
methyl! alcohol. Non-acetalized hydrox- 
ycitronellal—still present in the sepa- 
rated oil—is eliminated by prolonged 
shaking with about 2.5 litres of 10 per 
cent. barium sulfanilate. 

This is feasible, because the salt solu- 
tion at this concentration forms a liquid 
addition compound with hydroxycitron- 
ellal. It is not advisable to remove the 
aldehyde with sodium bisulfite solution, 
as even dilute solutions decompose the 
acetal. The yield of recovered hydroxy- 
citronellal also suffers in splitting up the 
bisulfite compound, whereas a quantita- 
tive recovery can be made from the 
barium sulfanilate. The crude acetal 
separated from the aqueous solution is 
subjected to vacuum distillation when a 
yield of 1.130 kilos pure acetal is ob- 
tained, which, reckoning the 130 grams 
hydroxycitronellal recovered from the 
barium salt solution, corresponds to 95 
per cent. of the theoretical yield. It 
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hardly needs emphasizing that when 
dealing with readily soluble substances 
of the present type, all wash waters 
must be exhaustively extracted with 
ether and the combined extracts again 
worked up. Other points essential to 
successful working and the above-men- 
tioned high yield are: (1) Methyl alcohol 
in 100 per cent. purity (if possible), and 
absolutely free from acetone, should be 
used, and under no circumstances should 
so-called wood spirit be used. (2) The 
hydrochloric acid should first be passed 
through a wash bottle containing con- 
centrated sulfuric acid to remove all 
traces of (3) The hydroxy- 
citronellal should be free from citronel- 
lal, isopulegol polymerized aldehydes 


water. 


and any impurities introduced during 
manufacture. This can be tested by the 
following simple and trustworthy pro- 
cedure: About 19 drops of hydroxy- 
citronellal are mixed in a test-tube with 
3 c.c. of freshly prepared solution of 10 
grams pure, dry sodium bisulfite in 90 
grams distilled water. After shaking 
vigorously, pure aldehyde should dis- 
solve up clear and no oily drops or flocks 
should be observable. 

The same method applies in principle 
to the preparation of the diethyl acetal, 
using 3.5 kilos absolute ethyl alcohol 
into which 40 grams hydrochloric acid 
gas are introduced. After working up in 
the above described manner a yield of 
1.215 kilos of the diethyl acetal is ob- 
tained, corresponding to 90 per cent. of 
the theoretical, if the 72 grams of re- 
covered hydroxy-citronellal are taken 
into account. S. P.C. 


PYRETHRUM 

Angevine states that a recent survey 
of prisoners revealed that nearly 7 per 
cent. suffer from one or more forms of 
parasitic infestation, and probably more 
than 2 per cent. from scabies. One of 
the orthodox methods of treating these 
conditions is by the application of mer- 
curial or blue ointment, a violent poison 
{0 man, whose vermicidal action is slow 
and cumbersome. To a 6 per cent. jelly- 
like oleoresin of pyrethrum the author 
added petrolatum to make a finished 
product containing 2 per cent. pyreth- 
rins. He called it A-200 compound. The 
ointment is nonpoisonous to man. Large 
oral doses to guinea pigs produced no 
toxic effects or changes in hemogiobin, 
urine and blood. Almost as soon as the 
A-200 compound was applied to prison- 
ers infested, the lice would die within a 
few moments. Even when it was spread 
lightly over infested areas the parasites 
which had burrowed into the skin would 
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back out from their retreats and might 
be seen to make convulsive movements 
with paralysis. Pyrethrum is a central 
nervous toxin to cold-blooded animals, 
and death is preceded by paroxysms. 
Ova, which are usually extremely tena- 


cious, immediately become detached 
from the hairs. The action is almost 


instantaneous and decisive. In more 
than 200 cases a single application was 
sufficient to delouse the patient, and this 
with no instance of contact dermatitis or 
cutaneous irritation due to the use of the 
compound. The success of the ointment 
for the treatment of phthiriasis sug- 
gested its use as a specific for scabies. 
The author treated 70 cases of scabies 
with the A-200 compound and found 
that scrubbing and bathing were not 
essential to successful treatment. Pustu- 
lar conditions did not contraindicate its 
use. The most severe cases required no 
more than three applications; usually 
lesions were found to heal after a single 
treatment. There have been no recur- 
rences, cases of dermatitis or cutaneous 
irritation. The rapid healing offers con- 
clusive evidence that the mites had been 
destroyed completely, thus removing the 
source of irritation. Med. Ann. D. C., 
vol. 10, p. 21. 


NICOTINIC ACID 

Scartozzi produced experimental frac- 
tures in young adult male rabbits, re- 
duced the fragments and immobilized 
the limb. The animals were kept on a 
normal diet. One group received 0.05 
Gm. of nicotinic acid every other day, a 
second group received 0.1 Gm., while a 
third group served as a control. Three 
animals of each group were killed on the 
sixteenth, thirty-first and forty-second 
day of the experiment. The results of 
microscopic studies confirmed those of 
roentgen studies previously performed. 
He found that nicotinic acid accelerated 
healing and stimulated formation of 
callus. The process of healing was more 
rapid and complete in the animals which 
received nicotinic acid than in the con- 
trols. Nicotinic acid stimulated also the 
function of the reticuloendothelial cells, 
especially in the liver and the spleen. 
The effects of nicotinic acid were the 
same for animals which received 0.05 
Gm. as for those which received 0.1 Gm. 
of the substance. Apparently the ad- 
ministration of doses of more than 0.05 


The effects of 


nicotinic acid were more evident during 


Gm. is not necessary. 


the first month of the experiment than 
in the later period. Med. Sper. Arch. 


Ital. vol. 6, p. 609. 
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ADVANCING THERAPY 


CHEMOTHERAPY OF 
PNEUMONIA 

According to Long and Haviland, over 
a period of two years the case fatality 
rate of pneumococcic pneumonia among 
adults has been reduced by two-thirds 
at the Johns Hopkins Hospital. It 
seems to have been stabilized at be- 
tween 7 and 8 per cent. Their ex- 
perience with sulfathiazole leads them 
to believe that it is as effective as sulfa- 
pyridine. One definite advantage of 
sulfathiazole is that it produces less 
nausea and vomiting in adults than does 
sulfapyridine. While sulfathiazole seems 
to produce more instances of drug fever 
and rash, it rarely causes anemia or 
eranulocytopenia, and the authors have 
not yet encountered patients in whom 
acute agranulocytosis developed in the 
course of its use. They are of the 
opinion that the importance of early 
treatment of pneumonia by chemo- 
therapeutic agents has not been suffi- 
ciently stressed and that every effort 
should be made to use either sulfa- 
thiazole or sulfapyridine as early as is 
possible in the course of pneumococcic 
pneumonia. They feel that every 
patient who is severely ill with pneu- 
monia should receive combined type 
specific antipneumococcus serum and 
chemotherapy. The administration of 
the serum should be controlled by the 
Francis cutaneous test. If this is not 
possible, an initial dose of 200,000 units 
of type specific serum should be given 
intravenously after it has been deter- 
mined that the patient is not sensitive 
to the particular serum to be employed. 
One hundred thousand units of serum 
should be administered every eight hours 
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until crisis occurs. The authors’ ex- 
perience leads them to believe that 
from 10 to 15 per cent. of patients re- 
quire combined serotherapy and chemo- 
therapy. Fewer patients may need the 
combined treatment if in the future 
specific treatment is started earlier. 
Am. Intern. Med. vol. 14, p. 1042. 


VITAMIN K 

Quick lists three important ways in 
which a serious depletion of prothrom- 
bin (prothrombinopenia) can occur; 
inadequate intake of vitamin K, faulty 
absorption due to lack of bile salts in 
the intestine, and impaired hepatic 
function resulting in a decrease of pro- 
thrombin synthesis. Because hypopro- 
thrombinemia is a common (or even 
normal) physiologic condition of the 
newborn, bleeding is exceedingly dan- 
gerous. Since this hypoprothrom- 
binemia responds quickly and effect- 
ively to vitamin K it is the duty of 
every physician to prescribe the vita- 
min immediately if signs of bleeding, 
even insignificant ones, appear. Also in 
the case of any difficult delivery in 
which the baby may have sustained 
cranial injury the prompt oral adminis- 
tration of vitamin K is indicated. Vita- 
min K must be part of the preoperative 
treatment of newborn infants and it 
should also be supplied during con- 
yalescence. Nebr. State Med. J. vol. 
26; pet 


VITAMIN B-1 TOXICITY 


Human studies indicating that vita- 
min B-1, may produce toxic symptoms 
in those who are deficient in the other 
members of the vitamin B complex, 
were reported at the New York Acad- 
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emy of Medicine by Professor Clarence 
A. Mills of the University of Cincinnati 
Medical School. Dr. Mills delivered the 
annual Herman Biggs Memorial Lec- 
ture on the subject “The Influence of 
Climate and Geography on Health.” 

It has been generally agreed among 
the authorities in the field that there is 
no danger of over-dosage in the vitamin 
B group. Recently, however, Professor 
Agnes Fay Morgan of the University of 
California reported studies on animals 
indicating that, where a general de- 
ficiency in the B vitamins existed, the 
administration of only one or two of 
these factors may result in harm to the 
animals. Dr. Mills’s studies indicate 
that this may also be the case with 
human beings. 

Previous investigations have indi- 
cated, Dr. Mills reported, that indi- 
viduals living in depressing warmth 
needed twice as high a vitamin B con- 
tent in their food as was needed in a cool 
environment. 

Professor Mills reported on his find- 
ings during a two-month investigation 
just completed in Panama under the 
auspices of the Gorgas Memorial Lab- 
oratory, Panama City. Referring to his 
studies dealing with the vitamin status 
of persons living there, both natives and 
others, Dr. Mills explained that he had 
given particular attention to the B vita- 
mins ‘“‘which are so intimately asso- 
ciated with the tissue utilization of the 
food we eat.” 

Although the inhabitants of Panama, 
because of the climate, need a higher 
vitamin B intake,’ Dr. Mills reported, 
“the foods were found to be very low in 
the B vitamins. Those eating native 
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meats and meat products exhibited a 
very evident vitamin B deficiency in 
their tissues. On the other hand, persons 
obtaining imported meats and other 
American foods from the Canal Zone 
commissaries showed no such deficiency 
state. 

“Persons in that area taking vitamin 
B-1 (thiamin) showed multiple evidence 
of toxicity. The toxicity symptoms re- 
semble closely those of hyperthyroidism 
and at times become quite acute. Since 
thiamin has been held to be entirely 
non-toxic, and since it has attained such 
wide usage. In both lay and medical 
hands, it seems that this matter of over- 
dosage toxicity should receive careful 
and immediate attention. 

“These findings further indicate the 
great need for a careful investigation of 
vitamin needs and vitamin availability 
for persons living under climatic condi- 
tions in different regions. They suggest, 
as did former findings, that man’s needs 
and capacities along many lines vary 
widely under different climatic condi- 
tions and that a better understanding of 
these variations is essential for the main- 
health in different 


tenance of good 


regions.” 


SULFADIAZINE 


Among the more promising of the 
newer sulfanilamide derivatives is sul- 
fadiazine, or sulfapyrimidine. 

This drug appears to be rapidly ab- 
sorbed from the gastro-intestinal tract 
into the blood stream and the blood 
concentration from a given dose is 4 to 5 
times higher than that produced by an 
equal dose of other sulfanilamide deriva- 
tives. Thus smaller quantities are re- 
quired to maintain adequate blood con- 
centrations. Furthermore, the blood 
level falls more slowly after the drug is 
discontinued than it does with the other 
sulfonamides. 

Apparently sulfadiazine is conjugated 
in the body to the extent of only about 
10 per cent. of the blood concentration, 
whereas sulfapyridine is conjugated to 
the extent of 50 to 75 per cent., and, in 
addition, its acetyl compound formed in 
the body is much more soluble in urine 
than the acetyl forms of other sulfanil- 
amide derivatives. 

In mice, this new drug has been found 
effective against pneumococcic, strep- 
tococcic, and staphylococcic infections 
and in Friedlander’s bacillus B_ in- 
fection. 

No nausea or evidences of kidney, 
liver, or peripheral nerve damage have 
been reported and it offers promise of 
being an effective sulfanilamide deriva- 
tive free from toxic side-effects. 
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The new drug has been administered 
to 100 patients at the Boston City 
Hospital without any evidence of severe 
toxic effects. The gastro-intestinal 
symptoms and mental depression fre- 
quently noted in sulfonamide therapy 
were absent. One interesting phase of 
the Boston study is the observation that 
with sulfadiazine in severely ill patients, 
marked subjective improvement usually 
precedes the fall in temperature and 
pulse rate. 


GASOLINE ANESTHETIC 

The high spirits and talkativeness in- 
duced by inhalations of alcoholic vapors 
are also elicited by inhaling the vapors 
of pure gasoline, Dr. A. C. Cornsweet, 
University of North Carolina psycho- 
physiologist, has found from  experi- 
ments made on himself. 

The opposite effects of sullenness and 
combativeness might also ensue from 
inhaling gasoline vapors, as alcohol has 
contrary effects on people. 

Dr. Cornsweet’s experiment were not 
done asa stunt. They are part of a long- 
time study he has been making of the 
effects of various anesthetics. 

As an anesthetic for white rats, puri- 
fied gasoline vapors, Dr. Cornsweet 
found, is superior to ether, chloroform 
and “laughing gas” in regard to time re- 
quirements for anesthetization and re- 
covery. The gasoline vapors anesthe- 
tized the rats with a rapidity second 
only to cyclopropane. 

Dr. Cornsweet’s report of the con- 
trolled experiment on himself with gaso- 
line is as follows: 

“The inhalation of the gasoline vapors 
seem to follow and elicit similar symp- 
toms to that of alcohol in its vaporous 
state, a hyperactivity, desire for con- 
versation, and euphoria. Like alcohol, 
or the other anesthetics, it perhaps will 
have contrary effects, as some people 
become combative, sullen, or boisterous 
and effusive. [ts predictive value over 
several ‘shots’ of alcohol is still in the 
experimental stage. It must be remem- 
bered that the gasoline is administered 
in a volatile state.” 

In the white rat experiments, Dr. 
Cornsweet found that after recovering 
consciousness the animals showed hearty 
appetites and absolutely no ill effects of 
their experience. 

Like other anesthetics, gasoline vap- 
ors caused unconsciousness to proceed 
from tail to head—a_ caudo-cephalic 
sequence—-with recovery in a directly 
opposite pattern, from head to tail. 

But the difference in effects of gaso- 
line from other types of vapor lay in the 
fact that the animals also lost and re- 
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covered consciousness ‘‘uni-laterally’’— 
one complete side losing and recovering 
consciousness before the other. 

In human beings, Dr. Cornsweet 
stated, recovery and induction is exactly 
the reverse of animals. 

Superiority of unleaded gasoline was 
also exhibited in the complete lack of 
nausea as an after-effect. All other 
anesthetics did produce nausea, as ex- 
hibited in a lack of appetite, “groggi- 
ness,” and other general symptoms of 
hangover.’ Science News Letter, April 5, 
1941. 


MERCURIAL BACTERICIDES 

Mercurial preparations are used for 
antiseptic and disinfecting purposes, but 
they cannot be expected to destroy 
spores after several hours’ exposure or 
even be relied on to destroy some non- 
sporulating bacteria. The organic com- 
pounds of mercury are claimed, in gen- 
eral, to be less irritating and less toxic 
than the older preparations of mercury, 
but their germicidal activity is in doubt 
in many instances, even though they 
may, and often do, have a highly bac- 
teriostatic value. Because of their bac- 
teriostatic ability the organic mercurials 
are of value as first aid prophylactic 
antiseptics and as preservatives of cer- 
tain biologicals for parenteral use. 
Claims for their ability to penetrate 
deeply into living tissue and to act as 
chemotherapeutic agents have yet to be 
adequately supported. 

Sterilization of contaminated instru- 
ments and dishes, whether by auto- 
claving, boiling water or live steam, is 
more simple, fairly rapid, inexpensive 
and more certain than by any chemical 
method known at the present time. 
Once the material is sterilized and kept 
dry in an airtight container, it will re- 
main sterile for a considerable period. 

It is thus apparent that the organic 
mercurials can be used for certain bac- 
teriostatic purposes and in some in- 
stances for bactericidal effects. How- 
ever, they cannot be expected to destroy 
pathogenic spores, and even their action 
on nonsporulating bacteria is limited. 
Skin sepsis is best prevented by a 
thorough cleansing with soap and water 
and a solvent such as alcohol and ace- 
tone before using any antiseptic agent. 
At present, ethyl alcohol (70 per cent by 
weight) appears to be one of the most 
reliable antibacterial agents. 

No safe organic mercurial compound 
has yet been offered which will guaran- 
tee destruction of spores in suture 
material. J. Am. Med. Assoc. vol. 115, 
p. 2083. 
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PENN-DRAKE OILS 


Add Brilliance 
TO YOUR PREPARATIONS 


Because of the purity achieved through our exclusive 
Karnsite Refining Process, Penn-Drake White Oils are 
crystal clear when they reach you...and stay that way! 

Keep your preparations safe from the blue, yellow or 
gray discoloring which would mar the appearance of 
your finished product, by standardizing on Penn-Drake 
White Oils. You’ll get plus values, too, 
for Penn-Drake White Oils are smoother, 
mix and blend well, stay odorless, color- 
less, tasteless indefinitely. 

And with all their proven advantages, 
Penn-Drake White Oils cost no more! | petreteum 
Write today for full details. products 





PENNSYLVANIA REFINING CO. 
BUTLER, PA, 


Makers of White Oils and Petrolatums, refined from the finest 
% pure Pennsylvania crude. 





598 The Drug and Cosmetic Industry 





CAMPHOR 
MENTHOL 
SPERMACETI WAX 
ZINC OXIDE U.S. P. 
COD LIVER OIL 
LANOLIN 


FINE CHEMICALS 
GUMS OILS 
WAXES 


FINEST MEDICINAL COD LIVER OIL 
GUARANTEED U.S.P. 


H. H. ROSENTHAL CO., Inc. 


25 EAST 26th ST. NEW YORK, N. Y. 


Tel. AShland 4-7500 














ABBOTT OF; DRUGS 


AND CHEMICALS.... 






ANESTHETICS 
Procaine Hydrochloride . . . Procaine Base . . . 
Benzocaine . . . Procaine Borate 


ANALGESICS 
Cinchophen . . . Neocinchophen 


ANTISEPTICS 

Acriflavine .. . Calcium Mandelate ... Mandelic Acid 
HYPNOTICS 

Barbital . . . Phenobarbital 

ALKALOIDS AND DRUG EXTRACTIVES 
Berberine . . . Colchicine . . . Ephedrine 


. . - Hydrastine . .. Lobeline Sulfate . . . Podophyllin 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 





May ’41: 48, 5 
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| comes to the minds of 





particular packagers 
when they think of finer 


finger nail enamels. 


a LACQUERS, Inc. 


DCI-5 aAinger i V/ a | rine ° | 
ENGLEWOOD NEW JERSEY | 























“Buy AMERICAN .... #t’s best” 


OIL OF SWEET ALMOND BASIC MATERIALS 


SWEET ALMOND MEAL | for Drugs and Cosmetics 
APRICOT KERNEL OIL | tay en nner 
APRICOT KERNEL MEAL 





\ rendered by the House of McKesson 
for more thana century is the import- 
ing and distributing of basic drug 
materials from all parts of the world. 
Improved, perfected and extended, 
this important service to the indus- 


: try is now used by scores of manufacturers to help 
Laboratory tests show these oils to be produce drug and cosmetic preparations which sat- 


the finest quality produced ... 100% isfy the exacting needs of millions of consumers. 
Inquiries welcomed. 


Agents and Distributors for: 





pure. The meal contains less than 


12% oil and can be supplied in any Solvay Sales Hawaiian Pineapple Co. 
F Corporation Citric Acid 
grade mesh desired. Oil or meal Alkali-Chlorine zi ait 
: Paradichlorobenzene "Galle ‘Acid oO. 
available unadulterated or blended to E. I. Du Pont de —. 
aie pe Nemours, Inc. a 
your specifications. Orders accepted Camphor, USP, XI Stauffer Chemical Co. 
3 . i Carus Chemical Co. yeam 1 aria 
for immediate or future delivery. pada es Tartaric Acid 
Soda Benzoate British Cod Liver Oil 
r Brown Company Producers _ 
Samples and Prices on Request Chloroform Cod Liver Oil 


Heavy Chemical Division 


A DEPENDABLE SOURCE OF SUPPLY MCKESSON & ROBBINS, Inc. 


AMERICAN ALMOND PRODUCTS CO. 155 E. 44th Street, New York, N. Y. 


524 WEST GARFIELD AVE. ¢ GLENDALE, CALIFORNIA 
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be Steer You Safely 


As the lighthouse guides the mariner, so the ISCO = 


trade-mark guides the careful buyer of Industrial 
Chemicals, Water Soluble Gums, Waxes and allied 
lines. 


When you specify ISCO Products you are on the safe 


course. Back of these products is the accumulated 
experience of a Century and a quarter, plus the 
ardent desire of every member of our organization to 


serve you as you want to be served. 




















At the start of the present war, anticipating restric- NEW SPRING and SUMMER SHADES 
tions bound to come, we stated our intention of ; jpat es : 2 | 
continuing to render this type of service. So far as NOW AVAILABLE | 
conditions have permitted, we have kept this promise i : ; 
faithfully. ABONITA FACE POWDER has long been | 
It seems in order at this time to express our thanks a style and quality leader for private brand 7 
to our customers for the confidence they have placed buyers. Send for new samples and discover for 
in us, and to reiterate that we will try to continue to yourself its high quality and sales possibilities. 
merit that confidence. 
Bulk or Packaged Matched Shades & 
Any Odor Reasonably Priced mi 
iScO A Reflection of Good Basic Judgment. ; , h 
A Domestic Tale of superior quality. Let nies also quote on ee for the cc 
TRINITY Comparable with the best. Send for a following guaranteed quality products: 
TA LC trial run and be convinced. Rouge (Handmade) Cream Rouge 
Lipstick Eye Shadow 
Mascara Eyebrow Pencils 


When you need WATER SOLUBLE GUMS, WAXES 
or Allied Products, you will be safe 
save time and money 


and you may FOUNDATION CREAM or POWDER BASE , 


by specifying ISCO Brand. 








A product with unusual sales possibilities. Can be 


furnished packaged or in bulk. Write for free 
INNIS, SPEI DEN & COMPANY sample of this powder base. 


Established 1816 


117-119 Liberty Street New York, N.Y. ABONITA LABORATORIES : 


BRANCHES: CHICAGO + CLEVELAND + PHILADELPHIA 28 Ss. Clinton St. Chicago, il. Cr 


BOSTON + GLOVERSVILLE, N. Y. 
FACTORIES AT Niagara Falls, N.Y. and Jersey City, NJ 
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MILLION 
DOLLAR — * CALCO - SQUIBB - 
& AMES DUPONT ° UNITED DRUG - 


COLGATE - MENNEN - 
ELI LILLY - POND’S - 
MAX FACTOR - 
LEHN & FINK + MALLINCKRODT - 
MONSANTO * HOUBIGANT - J. T. BAKER - 
ARMOUR - DOW CHEM. ° ALLIED PRODUCTS - OXZYN - 
PARKE, DAVIS - NEW YORK QUININE + WILSON LABS. - 
PROCTER & GAMBLE « JOHNSON & JOHNSON * CIBA - NORDA ° 
‘SHARP & DOHME - RICHARD HUDNUT - YARDLEY OF LONDON - 
FREDERICK STEARNS - HELFRICH LABS - GORDON GORDON - 
HEYDEN CHEM. + FELTON CHEMICAL + ELMO + Over 2,500 
MIKRO-PULVERIZERS are in use; more than 50% repeat? orders. 











These famous concerns have 
found the dustless MIKRO- 
PULVERIZER both efficient and 


economical in the preparation 





of their products. 


Investigate 











PULVERIZING Siw = 

* MACHIBERY COMPANY = 
108 VALLEY RD. /ROSELLEPARK,N.J Q 2 
your fortums: = 

FILTERING iT 


MATERIALS 


... for every filtering 
process and every filter- 
able substance in the drug 
and cosmetics industries 
... filter paper, asbestos 
pads, cloths, filter aids, 
etc. Large stocks, top 
quality, attractive prices. 
amples and technical 
suggestions gratis. The 
Filter Paper Company, 
53 East 24th Street, 
Chicago. 


FILCO 


CONSOLIDATED OFFERS: 


ayvannnnuuennntt 
monsoon 
putt 


¢ Consumer movements are educating your cus- 
tomers to know and demand quality. 


Keep their confidence by using mineral oils of 
unquestioned quality — Atlantic White Oils. 


All Atlantic oils are pure, uniform, dependable 


— and priced right. Atlantic Atreols meet every 
U.S.P. requirement. 

















For generous working samples and full infor- 

1—World Rotary Automatic Labeling Machine. ° . ° . 
1—Burt straight line duplex Atoumatie Labeler. mation, write to The Atlantic Refining Company, 
2—Pneumatic Scale 6-head Cappers, with automatic Cap rn wena 

Feeders. Technical Sales Division, 260 South Broad St. 
A ane PN in Machines. sina pies : 
—World and 1-Ermold semi-automatic labeling Machines. ° . 
1—Cherry-Burrell No. 500 Viscolizer. Philadelphia, Pa. 
1—75 gal. Pfaudler Glass Lined Mixer, stainless steel Whipper 

type agitator, motor driven. 


1—Colton worm type Tube Filling Machine. 
1—450 gal. jacketed Nickel Kettle. 
4—200 gal. Nickel Tanks. 


2—Single Punch and Rotary Tablet Machines; 1—Colton \ t E 
Rotary No. 2, 54”; 1—Stokes Rotary RD No. 1, 1”. 
1—50 gal. Nickel Jack. Agit. m.d. Vacuum Still. 
1—Colton No. 14 Auto. Tube Filler, Closer, Clipper. 
5—Dry Powder Mixers from 50 to 2000 Ibs. 
29—Aluminum, Copper, Glass Lined, jacketed and agitated 

Kettles. 

Low prices for quick sale. Act at once! 

CONSOLIDATED PRODUCTS COMPANY, Inc. 


20-21 Park Row New York, N. Y. 
Warehouse and Shops: 331 Doremus Ave.. Newark, N. J. 
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RE 


SHAVING CREAM STABILI- 
ZER: Can you suggest a_ stabilizing 
agent for use in a shaving cream made 
with hydrogenated cotton seed and coco- 
nut oils, the agent to be odorless and non- 
irritating? Providence. 

You do not specify what type of 
shaving cream you make and what 
= kind of stabilization you require, but 

the components you mention seem to 
indicate a lather shaving cream. The 
type of breakdown that can be guarded against is due either to 
air, in which case an anti-oxidant is used, or to bacterial 














action, requiring a preservative. Hydroquinone is a standard 
anti-oxidant but it is very likely to discolor shaving creams. 
You might try the addition of about one per cent. of sodium 
sulfite. Methyl parahydroxy benzoate to the extent of about 
one-tenth of one per cent. should be sufficient to prevent 
bacterial action. 


EVAPORATION: We have a preparation containing a 
large amount of ether and other ingredients, which is packed in 
14 oz. packages and which we are having difficulty keeping in 
container as the solvent (ether, etc.) leaks through various lined 
closures. We are looking for a sealing compound or a cap of 
some kind that will overcome this difficulty. Indianapolis. 

There are many types of closure liners and sealers from 
which one can undoubtedly be chosen that will answer your 
purpose. We suggest that you get in touch with the various 
closure manufacturers advertising in this magazine who will 
undoubtedly be able to give you the information you desire. 


SHAMPOO: In order to increase 
the gloss produced by our shampoo we 
have been adding about two per cent. 
of mineral oil to the original oils before 
saponification. By following this pro- 
cedure, we get a lot of smoke in the 
cooking process which we did not 
previously get. Will you tell us how 
we may avoid this? Minneapolis. 

In order to permit the shampoo to remain perfectly clear, 
the mineral oil must be thoroughly emulsified in the soap. For 
this reason we suggested mixing the mineral oil with the 
vegetable oil before saponification. Since the smoke is so 
troublesome, however, you will probably have to try mixing 
the oil with the soap after boiling. If the mixing is thorough 
enough the oil should be mixed homogeneously with the rest 
of the soap. 








IDLRN 





LIQUID LIP ROUGE. Have you a formula for a liquid lip 
rouge or can you tell me how a product of this type may be com- 
pounded? Hollywood. 

Liquid lip rouges consist of an alcoholic solution of bromo 
acid or other indelible, alcohol soluble, lipstick dye dissolved 
in alcohol and containing a film forming material. From two 
to five per cent. of ethyl cellulose may be dissolved in alcohol, 
from one-half to one per cent. of castor oil added as a plas- 
ticizer, the dye dissolved in the rest of the alcohol and the two 
solutions then mixed. Other type of plasticizers may be used 
as long as they are known to be non-toxic and non-irritating, 
but apparently ethyl cellulose is as satisfactory a film forming 


material as any now available. 


CALCIUM THIOGLYCOLATE: 
Can you help me with information about 
the manner in which calcium thioglyco- 
late is to be used in the formulation of a 
depilatory? Philadelphia. 

Calcium thioglycolate is one of the 
items mentioned in a fairly recent U.S. 
patent. At the moment we cannot 
locate this patent and you will have to 
check through your local library to get 
a copy and thus determine the manner 
in which this material is used in 
depilatories. 





GRAINY CREAM: You will find a formula attached for a 
cream that we have been manufacturing for several years. Can 
you tell us what causes a cream of this type to become grainy? 
We have received complaints from time to time on this condition, 
and we would like to know if it is possible to correct this. Our 
procedure for making this cream is as follows: The wazes, oils, 
lanolin, and petrolatum are heated in a jacketed tank to a 
temperature of 75°C. The water and borax are heated to a 
temperature of 77° C. This is then added slowly to the oil miz- 
ture, agitated by a paddle mixer moving at a rate of 30 R.P.M. 
We would appreciate any advice you could give us to help remedy 
this trouble. Cleveland. 

There is nothing apparently wrong with your procedure in 
manufacturing the cream. Your formula, however, does not 
contain nearly enough emulsifying agent, so that graininess 
may appear as a consequence of incipient breakdown as well 
as crystallization of the paraffin. We therefore suggest that 
the beeswax be increased from 5.0 to 9.5, the paraffin be 
omitted from the formula, and borax be increased from 0.25 


to 0.5. 
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COLD SORE OINTMENT: Can you furnish me with 
formulas for a baby cream containing Lassar’s zine paste, an 
antiseptic, perfume, and calamine? I should also like a formula 
for a cold sore ointment which would contain zinc oxide, a local 
anesthetic more effective than benzocaine, pink coloring matter, 
camphor, in a soft base. Brooklyn. 

According to a reference work we have consulted, Lassar’s 
white paste contains over two per cent. of salicylic acid which 
is wholly unsuitable for application to a baby’s skin. The cold 
sore ointment might contain 25 parts of zine oxide (or cala- 
mine) about one part of camphor, two parts of cycloform, 
which is an aminobenzoic acid derivative more effective than 
benzocaine, and 68 parts of petrolatum. 


ISOTONIC DEXTROSE: Please inform us as to the pro- 
portion of dextrose and water required to make an isotonic solu- 
tion. Lexington. 

According to a standard reference work, an isotonic solu- 
tion of glucose (dextrose) consists of 5.1 grams of glucose dis- 


solved in enough water to make 100 cc. of solution. 


BUBBLE BATH: I should very 
much appreciate receiving formulas 
for bubble bath tablets and powder. 








Chicago. 
a We know of no bubble bath tab- 
oO let mixture since a product of this 
~ ry > __ type would not disintegrate rapidly 
Oo” WO) enough to produce the proper 
7s 5 amount of bubbles. Bubble bath 


powders consist primarily of a suit- 
able synthetic wetting agent diluted with sodium carbonate or 
sodium sulfate to cut down the cost. From 20 to 40 per cent. 
of the wetting agent will be necessary to give the proper 
amount of foam. 


ROUGE PANCAKE: I should like your assistance in the 
formulating of a rouge pancake similar to those available on the 
American market. Rio de Janeiro. 

The pancakes such as you are interested in are protected by 
U.S. patents and the process is quite complicated. Briefly, the 
procedure is as follows. The proper powder pigment base 
material is mixed with a waxy cream containing little water, 
allowed to dry thoroughly and then very finely pulverized. 
This results in the coating of the individual powder particles 
with a waterproof wax film. This treated powder is then 
pressed into pancakes with the use of a dilute solution of a 
gum as a binder. 
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CUTICLE REMOVER: I make a cuticle 
remover consisting of potassium hydroxide 
with a small amount of oleic acid. Can you 
tell me how to transform this into a stable, milky 





( 

Tie solution? The present product works well and 

A yi \ | I do not wish to change it if possible. Chicago. 
ny a You can probably get the desired milky 
, 


effect by adding to the oleic acid you use 
about one-half its weight of mineral oil. 
When this is mixed with the potassium hydroxide solution, the 
potassium oleate formed will act as an emulsifier for the 
mineral oil to form a milky solution. 


PERMANENT WAVE-BLEACH OIL: I have read that 
an acid permanent wave solution can be made; I have also read 
notices of permanent wave lotions containing no metallic salts. I 
should like to experiment with lotions of this type and would 
appreciate any information you can give me that would act as a 
working basis for experiment. I am also interested in working on 
a bleach oil, which is a product dispensed in two bottles, one of 
which contains a solution of thirty volume hydrogen peroxide and 
the other an ammonia solution. The mized solutions are placed 
on the hair for bleaching. I should like a general idea of the com- 
position of these products. Jamaica. 

We have heard of the so-called acid permanent wave solu- 
tions, but have ever seen any formulas nor examined prepara- 
tions of this type. It is possible, however, to make a perma- 
nent wave solution without any metallic salts by the use of 
ammonia and monoethanolamine sulfite. The bleach oil 
preparation you describe is apparently a standard product 
which contains no oil at all. Peroxide is the active bleaching 
agent for the hair, enough ammonia being added to make the 
mixture alkaline and therefore speed up the oxidation. You 
should have little difficulty in making a mixture that would 
suit your purposes. 


HAIR STRAIGHTENER: We have 
been working with a formula for anti-kink 
hair pomade similar to the one described in 
the January issue of this magazine. It has 
one failing, it is lacking in gloss. We have 
tried both mineral and castor oil to remedy 
this but as soon as we incorporate enough to 
produce gloss, the product loses its fixing 
powers. Can you suggest a gloss material without this dis- 
advantage? Raleigh. 

Carnauba wax is used extensively in floor polishes and in 
lipsticks to produce a high gloss. A small amount of it in your 
hair straightening mixture may have the desired effect. 
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The Perfect 


WHITENESS 
and 


Outstanding Finenoss 


+ MD 


Established 1890 


PURIFIED TITANIUM DIOXIDE 











makes its use particularly desirable in high 
grade Cosmetics, Deodorants and allied prod- 
ucts in which ultra white color and extreme 
fineness are important @ So well is its purity 
controlled that we are able to guarantee in 
Whittaker Titanium Dioxide less than 20 
P. P. M. Lead. . . and less than 2 P. P. M. 


Arsenic. 


Samples for comparison will be sent, 


together with prices, upon request. 


WHITTAKER, CLARK 
& DANIELS, INC. 
260 West Broadway « New York 


CHICAGO: Harry Holland & Sons 
PHILADELPHIA: Peltz & Company 
TORONTO: Richardson Agencies, Ltd. 
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155 VARICK ST., NEW YORK, N.Y. 


QXiss; CHEM cy, , 





CHICAGO BRANCH: 561 E. Illinois St 


d | 
75 Pay ateanss®* 


Cable Address: “CELAITCH” 


COD LIVER OIL 


PEDER DEVOLD BRAND 
Pure Imported 


Stocks on hand 


CAMPHOR Domestic USP Dupont 
Powdered 1% oz. and 1 oz. tablets 


We solicit your inquiries 


IMPORTERS and EXPORTERS 
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BILE SALTS 
_ CHOLESTERIN 
IRON PEPTONATE 
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4221 So. Western Ave., Chicago, III. 
also 


816 First Ave., New York 
Drexel Bldg., Philadelphia 
869 Folsom St., San Francisco 
1608 E. 15th St., Los Angeles 
619 Clark Ave., St. Louis 


J poemememereeeeenezezeZeZeeBeneeeceeeTed 
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Look for the Symbol of 
Standardization”’ 


GUMS 


For over 75 years the recognized 
source of supply 


Arabic 
Tragacanth 
Karaya 








All powdered gums standardized by 
Laboratory Control 








THURSTON & BRAIDICH 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., INc. 





POWCO BRAND Neutral Soaps are ‘‘tops’’ 
in the trade because their chemical and physical 
characteristics are dependably uniform. Year 
| after year, the volume of Powco Soaps has grown 
| as Dentifrice and Toilet Requisite manufacturers 

















a eee 


| JOSH BILLINGS said... 
| | have switched to these American products. To- 
| “Consider the Postage Stamp, | day, this large quantity production makes it pos- 


| sible to offer air floated POWCO BRAND 
Neutral Soaps of the highest quality at an actual 
saving to you. 


its success consists in sticking 
to one thing ‘till it gets there.” | 








— ~~ is | Our laboratory will gladly work with you in 
| determining the Powco Soap with the chemical 
and physical characteristics required for your 
formula. 


principle that consistent quality, both in product and 
service, is the only way to win lasting recognition. 


An increasing list of nationally known advertisers , 
who depend upon Kelton as their source of supply DOW 0 





Kelton has persistently adhered to the 


BRAND 


inspires the confident assurance that you can be 
equally well served. 


Test and compare Kelton Lipsticks yourself. Samples 
are merely waiting for your green light. Rouge, Eye Tested Quince Seed : Powdered Neutral Soap 


Shadow, Mascara, Powder also, if you give the signal Cc ) Sian C B 
(on your business letterhead). oncentrate eving \1eem [ese 


KELTON 


Cosmetic Company 


43 West 27th Street 819 Santee Street 
New York, New York Los Angeles, Calif. 









JOHN POWELL & Co. 
112 East 32nd Street, 
New York City. 
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PURCHASING DEPARTMENT 


APRIL MOVEMENTS 





Up 





Alcohol 2c 
Almond oil, sweet 20c 
Arabic gum, sorts 4c 
Balsam Peru 5c 

Tolu 5c 
Benzoin gum, Sumatra 1c 
Bergamot oil $5 
Bois de Rose, Brazilian 20c 
Buchu leaves 4c 
Cade oil 10c 
Cajuput oil 28¢ 
Cananga oil, Native 50c 

Rectified 50c 

Candelilla wax 4c 
Caraway oil $2. 
Cardamom oil $2. 
Cassia oil, redist. 25c 
Cedar wood oil 1c 


Celery oil $7. 

Cinnamic aldehyde 6c 

Citral 25c 

Citronella oil, Ceylon 4c 
Java 2c 

Cod liver oil $8. 

Gamboge gum 3c 

Gentian root 2c 

Ginger oil 10c 

Golden seal root 50c 

Grape fruit oil 10c 

Ipecac root 30c 

Jalap root 6c 

Japan wax lc 

Lavender oil $2. 

Lemon oil, Italian 75c 

Lemon peel 7c 





Linalyl acetate 45c 





Musk ambrette 10c 

Musk ketone 10c 

Nux vomica buttons 2c 

Olive oil, edible 50c 

Orris root, Flor. 50c 
Verona 85c 

Patchouli oil 50c 

Petit grain oil, S. A. 10c 

Plantago seed, blond lc 

Quinine surcharge 114c 

Rosemary oil 21c 

Rue oil $1. 

Sarsaparilla root, Mex. 114c 

Stearic acid TP 14%c 

Vanilla beans Mex. cuts $1. 
Whole Mex. 50c 

Wormwood herb 60c 





Down 








Anise oil 5c 
Birch oil, Southern 5c 
Bismuth, Subcarbonate 23c 


Subgallate 28¢ 
Subniirate 28c 
Senega root 5c 


Spearmint oil 25c 
Valerian root 50c 
Wormseed oil 25c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926: 


=100. 
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The cosmetic raw materials index 
advanced to 90.6 from the previous 
89.7. Balsal Peru was higher by 5 
cents to 75 cents; Balsam Tolu was also 
up 5 cents to 85 cents; candelilla was 
advanced 14 cent a pound to 211% cents; 
all grades of alcohol were 2 cents higher; 
Japan wax was up 14 cent to 171% cents 
and stearic acid TP was up to 1514 
cents. 


The botanicals index advanced to a 
new high level of 227.2 from the pre- 
vious 211.2. Balsam Tolu was up 5 
cents to 85 cents; buchu advanced 4 
cents to 58 cents; gentian was 2 cents 
higher at 42 cents; ipecac was 30 cents 
higher at $1.55; nux vomica is now 8 
cents and orris root was sharply higher at 
$1.85. There were no weak spots in this 
market either from the supply position 
of foreign botanicals or from the produc- 
tion prospects of domestic goods. 
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50 Raw Materials—Weighted Price Index. 1926100. 
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The price index of fifty commodities for April 1941 increased to 123.1 
from the previous 115.7. Lifting of the ban on shipping in the Red Sea area 
has again brought within the range of American vessels products obtainable 
only in the Near East, previously closed by warfare in the Mediterranean. 
Just what ultimate effect this will have on the supply position of raw 
materials from that area it is as yet impossible to say. It must be taken 
into consideration that the sections in question are not pacified but rather 
are likely to become the zone of the most intensified violence yet witnessed 
in the present war abroad. 
The essential oil index was up to 15 Essential Oils—Weighted Price Index. 1926100. 
122.8 from the previous 109.2. Berga- 
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15 Medicinal Chemicals—Weighted Price Index. 1926=100. 


Medicinal chemicals index advanced 
to 106.4 from the previous 103.1. All 
grades of alcohol were up 2 cents a gal- 
lon, mercury advanced from $178 to -< 
$181 a flask and cod liver oil reached a Lr 
new high level of $78 a barrel. There 
were no declines in this group during the 7 
trading period under review. Of interest 
was the advent of oleovitamin oil which, 60 
by interim revision is now a U.S.P. 
product. ne 
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GELLOID 


(Pure Calcium Carragheen Sulfate) 


Binder: 
In tablet making. 


Moisture Retention: 


Unexcelled for paste dentifrices. 


Quick Dry Preparations: 


Very compatible with alcohol. 


JACQUES WOLF & CO. 


Manufacturing Chemists and Importers, PASSAIC, N. J. 

WAREHOUSES: Providence, R. I., Philadelphia, 

Pa., Utica, N. Y., Chicago, Ill., Greenville, S. C., 

Chattanooga, Tenn. Midwestern Distributor: 
Bradley F. Marthens, Chicago, IIl. 
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MYSORE GOVERNMENT 
S aN | a lwood 


Oil -- 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 


(Incorporated) 


Essential Oils | | 








New York 


Chicngo National City, Calif. Montreal 
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MENTHOL 


The spot menthol market is in the 
doldrums, with very little material 
changing hands. As this is characteris- 
tic of the season, importers felt no con- 
cern over the current lack of activity 
but rather were consoled by the excep- 
tionally good consumption last Winter. 

While reports from Japan indicate a 
desire to sell menthol in this market, 
this should not be construed as an indi- 
cation of weakness there. 
the matter is that prices have not eased 
in the slightest in that primary market, 
the offers to sell being induced by the 
desire of shippers to meet their export 
quotas. 

Members of the Japanese Menthol 
Exporters’ Association, a government 
inspired organization, have a set quota 
of menthol to dispose of which they 
must meet in order to retain their mem- 
bership in the Association. It is because 
of this necessity to ship menthol that 
inquiries have been arriving in this 
country but it should be understood 
that this competition to dispose of 
goods will not affect prices which are 
under strict control. 

The future of the Chinese source of 
supply is confused and uncertain. 
Whether Japan will step in next Fall and 
buy the Chinese peppermint oil produc- 
tion, or whether they will exercise some 
form of control over exports, remains to 
be seen. It should be pointed out, how- 
ever, that China offered severe competi- 
tion to Japan last year and actually 
shipped far more menthol to the United 
States than did the Japanese. Some 
effort at least to check this competitive 


development is not unlikely. 


QUININE 


Manufacturers of quinine and quinine 
by-alkaloid salts announced an increase 
of 1144e per ounce in the surcharge to 
8l4c an ounce. This was due to an in- 
crease of 114c per ounce in war risk in- 
surance and transportation on these 
items. 

The early part of April a vessel ar- 
rived at the Port of New York with a 
consignment of 700 cases of quinine 
designated for trans-shipment to Balti- 
more. This represented the first con- 
signment of this chemical to reach that 


port. 
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The fact of 


VANILLA BEANS 


The spot vanilla bean market has 
rarely, if ever, gone through a period of 
stress and strain such as the present. 
Bourbon stocks are such that, it was 
said, 500 pounds of unsold beans would 
be difficult to find in the entire United 
States. Needless to say, Bourbon beans 
are nominal under the circumstances. 

Efforts on the part of importers to 
have the British issue navicerts for the 
safe shipment of beans from Madagascar 
have been made again but without suc- 
cess nor is it likely that a change of 
policy in this respect can be expected. 

The general position of vanilla beans 
is naturally reflected in the Mexican 
situation. Spot prices have been ad- 
vanced further, with cuts now selling at 
from $9.50 to $9.75 and whole Mexican 
beans at from $10. to $11. a pound. 
Importers expressed some concern re- 
garding this grade of vanilla, stating 
that very little supplies of Mexican 
beans remain unsold. 

To add to the difficulties reports in- 
dicate that demand for vanilla has been 
particularly good. With well 
million men in various army camps the 
sale of ice cream has jumped sharply to 


Over a 


get started, and keep supplies flowing to, 
the numerous cantonements in these 


Camps. 


BISMUTH PREPS. 


Several items in the bismuth group 
were reduced during the current trading 
period due to a competitive situation 
which developed. There was no change 
in the price of bismuth metal. Under 
the new schedule bismuth subcarbonate 
was offered at $1.50 a pound in 175 Ib. 
bbls. and $1.25 a pound in 100 Ib. 
drums. Bismuth subgallate is now 
offered at $1.40 a pound in 125 Ib. bbls. 
and $1.42 a pound in 100 Ib. drums. 
Bismuth subnitrate was reduced to $1.20 
a pound in 250 lb. bbls., and to $1.22 a 


pound in 100 Ib. drums. 


ASCORBIC ACID 


Leading manufacturers of ascorbic 
acid U.S.P. XT announce a reduction of 
15c per ounce in this item which is now 
being offered at the following schedule: 
1 oz. bottle $2.10 per ounce; 5 oz. bottle 
$2.05 per ounce; 25 oz. bottle $2.00 per 
ounce; 50 oz. bottle $1.98 per ounce; 100 


oz. drum $1.95 per ounce. 
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VITAMIN OILS 


A recent development in the vitamin 
oil market is the advent of oleovitamin 
A and D, U.S.P., a product which the 
Pharmacopoeia has recently added to 
U.S.P. XI by interim revision because 
of the acute shortage of natural cod liver 
oil. Oleovitamin A and D, U.S.P. can 
be fish liver oil or -fish liver oil diluted 
with an edible vegetable oil, or a solution 
of vitamin A and D concentrates in fish 
liver oil or in an edible vegetable oil. 
The vitamins in the product must be ob- 
tained from natural sources. The prod- 
uct must contain not less than 850 and 
not more than 1,100 units of vitamin 
per gram, and not less than 85 and not 
more than 110 units of vitamin D per 
gram. 

Oleovitamin oil will sell 
barrel, or about one half the current 
spot market price of cod liver oil, and is 
available in unlimited quantities. It is 
most likely, however, that the price of 
oleovitamin oil will advance from the 


for $45 a 


current level because of the strong mar- 
ket for edible vegetable oils. When cod 
liver oil again becomes more normal the 
price will decline but so will the price of 
edible vegetable oils so that oleovitamin 
oils are generally expected to be kept 
reasonably below cod liver oil. 

Various types of oleovitamin oils will 
be made available. Blending will be 
done to create a fish liver oil taste for 
those who prefer the oil as nearly like 
cod liver oil as possible. An oil is also 
available free from this feature which 
many people find so objectionable. So 
a market will eventually be created for 
both types so that when cod liver oil 
again sells at normal levels, say $20 to 
$25 a barrel a definite market will re- 
main for this oleovitamin oil from a 
trade which will prefer an oil free from 


any objectionable fish taste. 


VITAMIN Bi 


The interest in 
therapy and the enriched flour program 
sponsored by the Federal Government 
and supported by prominent nutrition- 
ists and the milling and baking indus- 
tries has enabled producers of vitamin 
B, thiamine hydrochloride U.S.P. to 
increase production and thereby again 
reduce costs and prices. Until further 
notice the following schedule will pre- 
vail: 25 kilo lots 65c per gram; 100 
gram bottle in tin 77¢ per gram. 


sustained vitamin 
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QUALITY 
RAW MATERIALS 


Our complete stocks guarantee that you can obtain 
the exact grade and quality for your requirements 
without delay. 


BEESWAX, sunbleached and yellow 
Refined U.S.P. 


TRAGACANTH GUM, all grades 

KARAYA GUM, all grades 

LANOLIN, anhydrous U.S.P. and B.P. 

STEARIC ACID, fancy triple pressed 

QUINCE SEED, Persian, recleaned 
also 


SPERMACETI WAX CERESIN WAX 
MENTHOL CAMPHOR 


and all other cosmetic raw materials. Samples on request. 


Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 














DESCOLLONGES FRERES | 


Lyons, FRANCE 


TUBEROSE ISOFLOR 


A delightfully rich and fragrant 
Tuberose odor, very sweet and 
tenacious. Useful in all floral 
compositions, indispensable in 


modern Gardenia perfumes. 


BENJ. FRENCH, INC. 


160 FIFTH AVENUE NEW YORK 























CERTIFIED 
COSMETIC COLORS 


LIPSTICKS FACE POWDERS 
ROUGES COMPACTS _ LIP POMADES 
NAIL POLISHES 
also 


COSMETIC INORGANIC PIGMENTS 
COSMETIC TITANIUM DIOXIDE 
“‘Colors Designed to Meet Every Requirement’’ 


Samples and full particulars cheerfully submitted. 
Our laboratory is ready to assist in your problems. 
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GUM ARABIC. 
GUM KARAYA 


(INDIAN GUM) 


GUM TRAGACANTH 
RUBS Be 
_ MENTHOL CRYSTALS 


(U.S.P.) 


JAPAN WAX 


PAUL A. DUNKELEC ti 


Be WALL ST.NEWYORKN.Y. 3 ‘SAyou 


Representatives: 
CHICAGO: J. H. DELAMAR & SON, 160 E. ILLINOIS ST. 
NEW ENGLAND: P. A-HOUGHTON,INC., BOSTON, MASS. 
PHILADELPHIA: R. PELTZ & CO.,36 KENILWORTH ST. 





May ’41: 48, 5 


























MERCURY 


The present price of mercury is too 
high and a lower level can and should be 
reached, Leon Henderson, Commis- 
sioner of Price Stabilization, has warned. 

Mercury today is selling on the New 
York market at $181 a flask of 76 
pounds. This, Mr. Henderson pointed 
out, is higher than the average price for 
any year, is 40 per cent. above the peak 
figure agreed upon during the critical 
period 1917-18—when the general price 
level was much higher than it is now— 
and represents a “skyrocketing rise” 
from the August 1939 price of $84 per 
flask. 

“The Government is determined to 
avoid the vicious spiral of price infla- 


tion which would lower the standard of 


living of wage earners and those de- 
pendent on fixed incomes,” Mr. Hender- 
son said. “Price rises of over 100 per 
cent. in individual commodities, even 
in a relatively minor commodity like 
mercury, threaten to have an unstabiliz- 
ing effect on the general price and wage 
level and on the cost of living.” 

This statement by Mr. Henderson is 
hardly consistent with the previously 
expressed policy of the Government 
which was intended to encourage the 
marginal mercury mines to start opera- 
tions by a rising mercury market. Mer- 
cury is still an important factor in war 
production and only if all known re- 
serves of mercury are worked can this 
country be entirely independent of 
foreign supplies. At present mercury 
prices domestic production is entirely 
adequate to meet demands for this im- 
portant metal but only by keeping prices 
at relatively high levels can this produc- 


tion be continued. 


ORANGE OIL 


Oil orange U.S.P. sweet California 
cold pressed at the current market price 
of $2.25 a pound in 25 pound cans 
offers a most attractive value. This is 
about the only sweet orange oil freely 
available to the American consumer to- 
day. Contracts can be written for six 
months and, as prices under existing 
conditions are subject to change without 
notice, it might be advisable for those 
interested to consider their future re- 


quirements of this oil. 


May ’41: 48, 5 


ALCOHOL 


Last month we advised manufactur- 
ing consumers of alcohol that, because 
of existing demands on alcohol produc- 
ers, it would be advisable to take com- 
mitments in full. This would avoid im- 
pending delays in delivery and also offer 
some protection against the rising tend- 
ency of alcohol prices. The advancing 
cost of manufacture, meanwhile, have 
forced an upturn of 2c a gallon for in- 
dustrial alcohol. The new schedule be- 
vame effective immediately on spot 
business and on all new contracts for 
delivery up to and including September 
30. 

Ethyl alcohol production showed a 
moderate increase during March to a 
total of 21,702,074 proof gallons, the 
Alcohol Tax Unit of the Treasury De- 
partment announced, as compared with 
20,983,159 gallons during the same 
month in 1940. 

Withdrawals of ethyl alcohol for de- 
naturation during March totaled 23,- 
705,157 proof gallons, against with- 
drawals of 16,729,701 gallons during the 
same month last year. 

As a result, stocks of ethyl in bonded 
warehouses at the end of March showed 
a sharp reduction to 11,127,404 gallons, 
which compares with stocks of 20,675,- 
695 gallons on hand during March, 1940. 

For the fiscal period, July, 1940, to 
March, 1941, ethyl alcohol production 
amounted to 206,771,021 proof gallons, 
compared with 181,139,672 gallons dur- 
ing the same time in 1939-1940. 

Withdrawals for the nine-month 
period, 197,713,629 gallons, compared 
with 170,469,423 gallons in the cor- 
responding period a year previous. 

Specially denatured alcohol produc- 
tion last month totaled 12,678,139 gal- 
lons, against 9,110,799 gallons a year 
ago. For the nine months 95,007,028 
gallons against 83,234,713 gallons in the 
same time 1939-1940. Stocks at the end 
of March were 842,969 gallons, against 
1,051,623 gallons in March, 1940. 


BOTANICALS 


The botanical drug market is in a 
critical position. Supply of major 
Central European drugs is entirely cut 
off by the war and considerable concern 
is manifested by leaders in the industry 
regarding domestic production of botan- 
icals. The outlook regarding domestic 
collection of drugs is highly clouded by 
the labor question, which is always a 
problem but which is bound to be in- 
creasingly acute as the summer ap- 
proaches. 
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The loss of many young men and 
boys a few years ago when the C.C.C. 
camps were established has been felt in 
rural areas. Another blow has been the 
gradual increase in factory employment 
which was accelerated when war sup- 
plies and other materials needed for 
defense became more urgent. 

Finally, many who are familiar with 
this sort of work are now being called by 
the draft, enlisting or taking part in 
other war induced projects. The loss of 
man power is becoming one of the most 
serious problems not only to farmers 
throughout the country but to those 
dealers who process and mill various 
botanicals. 

Articles that come from India are 
likely to become increasingly scarce be- 
cause of the difficulty in obtaining suffi- 
cient steamer space. The problem of 
finding cargo space for shipments from 
India is pointed out as becoming quite 
acute and there is no immediate prospect 
that the situation will clear up in the 
near future. 

As an indication of the trend in botan- 
ical prices we selected from the general 
list the following items showing the 
price in January of this year and the 
current spot market price in April. 

Jan. 1941 April 1941 


Angostura bark 301b Ib: 
Arnica flowers $2.00 $4.50 
Buckthorn bark 80 85 
Burdock root 35 0 
Chamomile flowers 

Roman 2.00 3:25 
Echinacea root 18 .20 
Elder flowers my sta 
Golden seal root 2.65 3.00 
Henbane leaves 1.75 2.85 
Ipecac root 1.15 1.55 
Jalap root 28 34 
Nux Vomica .06 .08 
Orris root, Flor. 1.40 1.90 
Orris root, Verona 1.00 1.85 
Saffron American 5 40 
Saffron Spanish = 23.50 27.00 
Sarsaparilla root, 

Mex. 16 171% lb. 
Sassafras bark 20 2 
Senega root .82 90 
Stramonium leaves  .48 .60 
Wormwood herb ao 95 


SULFATHIAZOLE 


Increased sale and consumption of 
sulfathiazole made it possible for manu- 
facturers to announce still another re- 
duction in the price of this item. In 1000 
lb. lots the price is now $8.50 a pound; 
500 lb. lots $8.60 pound and 100 lb. 
lots $8.65 a pound. 


611 














ANTISEPTICS 








ANTIMOL 
BENZOIC ACID 
BENZOATE OF SODA 
OXY QUINOLIN BENZOATE 
RESORCINOL MONOACETATE 
ESTERS OF PARA HYDROXY BENZOIC ACID 


Literature on request 


SEYDEL CHEMICAL CO. 


JERSEY CITY, N. J. 











SHEET METAL GOODS 





SPRINKLER TOPS 


DOSE CAPS 


ONSOLIDATED 


FRUIT JAR COMPANY 
NEW BRUNSWICK, N. J. 


CORK TOPS 














ALL GRADES OF 


REFINED GLYCERINE 


REFINERIES LOCATED AT 
* Brooklyn, N.Y. 

* Jeffersonville, Ind. 
* Jersey City, N. J. 

* Berkeley, Calif. 

* Kansas City, Kans. 





U.S.P. 8B. P. 
YELLOW DISTILLED 
HIGH GRAVITY 
DYNAMITE 





COLGATE -PALMOLIVE-PEET CO. 


GLYCERINE DEPT. @ 105 HUDSON STREET 
JERSEY CITY, NEW JERSEY 








MOULDS 


e LIPSTICK e 
e STYPTIC PENCILS e 
SUPPOSITORIES e MASCARA 


PROGRESSIVE MACHINE WORKS, INC. 








137 West 22nd St., New York, N. Y. 





ROUGE e COMPACT POWDER 
also 
PUNCHES FOR TABLETS DIES 

















CERTIFIED 
COSMETIC COLORS 


Also 


COSMETIC 
Inorganic Pigments 


SUBMIT YOUR INQUIRIES 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 








BERGAMOT SYNTHETIC A 


duplicates the odor of natural Bergamot with exceptional 
fidelity. From 10 to 15 per cent stronger than the natural 
product and has a more lasting odor. 


JASMIN 60 


is an excellent synthetic Jasmin that can be used at a sub- 
| stantial economy with natural Jasmin without depreciating | 
its characteristic note. | 

Samples upon request 


VAN DYK & COMPANY 


INCORPORATED 1904 
Perfumery and Cosmetic Raw Material 
Offices and Factory 
57 WILKINSON AVENUE, JERSEY CITY, N. J. 
LOS ANGELES OFFICE: 1282 SUNSET BOULEVARD 




















fatha 


Reg. U.S. and Foreign Countries 


The Heart of LANOLIN 











THE. ORIGINAL ABSORPTION BASE 
Write for booklet 


Péaltz & Bauer, Inc. 


EMPIRE STATE BUILDING, NEW YORK 
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As a service to our subscribers who may not 
find a bookstore convenient we offer for sale 
any book published in the United States at 
regular publisher’s price. 


DRUG AND COSMETIC INDUSTRY 
101 W. 31st Street New York, N. Y. 











May ’41: 48, 5 














LET US SOLVE YOUR 


COLO a PROBLEMS 


NEW D & C---EXTERNAL D & C 
COLORS FOR 


Perfumes, Soaps, Shampoos, Creams, Lotions, Bath 
Salts, Toilet Preparation Compounds, Cosmetics, etc. 


Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CERTIFIED PURE FOOD COLOR (F D & C COLORS) 
LEEBEN CHEMICAL CO., Inc. 


Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 













































EN The B55 SEZ 1 . 
( WoTa GB) 


VusT <iKE Thar— fs 
SUAE SEND EM The Rp. 7” 
DRURY in Chitago_ 


Why- EVERyBooY KNows ‘EM.7 











TATERNATIONAL ee 








ACETANILID 
BERBERINE 
CAFFEINE ALKALOID 
CALCIUM LACTATE 
GLUTAMIC ACID AND SALTS 
PODOPHYLLINE 


R:W: GREEF TCG, 


10 ROCKEFELLER PLAZA 
EW YORK CITY 





PRIVATE 
BRANDS A 
SPECIALTY 
o 
Toilet and Complexion Soaps y¢ Fancy Shape Soaps LO 
Medicated Soaps +¢ Shaving Soaps and Creams a@) 


Shampoos (4 Forms) y¢ Tooth Paste - Bases fe) 
yx Special Formulas y& Cae) 


GEO. A SCHMIDT CO: "See 











ESSENTIAL OILS, AROMATICS 
PERFUME and FLAVORING MATERIALS 


Specialists in Creating and Duplicating 
Artistic and Distinctive Perfume Oils, Flavor 
\ ‘Oils, and Essences for the Manufacturer 


COMPAGNIE DUVAL~ 


121-123 East 24th St. New York 











Founded 1854 
FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Ete. 


> 
Your inquiries are invited 

















We can contribute years of 


successful experience to 
\ your cosmetic manufacturing 


problem. Inquiries invited. 


» | 


dresden cosmetic co., inc. 
122 WEST 26 ST. e NEW YORK 
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a 
LIPSTICKS 
i MASCARO 
‘ SUPPOSITORIES 
; STYPTIC PENCILS 


os Pare 
Z hr eeha Waite for 






COMPACT POWDER 








A. CAVA LLA, iwc. 163 W. 181m ST. NEW YORK 
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Professional 


Service 











Philip B. Hawk, Ph.D. Bernard L. Oser, Ph.D. 
President Direetor 


FOOD RESEARCH 
LABORATORIES, Inc. 


RESEARCH — ANALYSES 
CONSULTATION 


Specialists in Vitamins 
WRITE FoR “ScIENCE aT YouR SERVICE” 


Members Assn. 
Consulting Chem. 
and Chem. Eng. 


48-14 Thirty-Third St., 
Long Island City, 
New York 

















LAWALL & HARRISSON 


Charles H. LaWall, 1871-1937 Jos. W. E. Harrisson 
Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
, Drug and Water Analyses 
Legal Testimony 
214 South 12th Street Philadelphia, Pa. 

















H. A. Sen, Ph. D. E. B, Port, Ph. C., B. Sc. 


SEIL, PUTT & RUSBY, Inc. 
Analytical and C lting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 





Specialists in the Analysis of 
Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Fo Spices rugs 
Proprietary Medicines Special Formulas 

Pyrethrum, Rotenone and other 
Organic Insecticides 


Lab’s: 16 East 34th St. New York, N.Y. 
Telephone MUrray Hill 3-6368 

















co PATENT YOUR IDEAS 


send i) Sketch or Model oR 
of your invention for LLG 













EAS rm Y 

FREE (Sreenaut? SENT ATTORNE! 
U. S. Pat. Off. records searched 
for ANY Invention or Trade Mark 





















WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experience in Gevernment Procedure 
Personal Attention Given to 
Food & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labels Copyrights 
Internal Revenue = Federal Trade Commission 
Correspondence Invited 
Second Natlonal Bank Bldg. Washington, D.C. 
Metropolitan 2253 
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THE 
COLUMBUS LABORATORIES 


Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 














Classified 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 601 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





CONVEYORS, DRYERS, FILLERS: Liquid, 
powder, tube; Filters, Kettles, Labelers, Mills, Mix- 
ers, Coating Pans, Percolators, Sifters, Tablet 
Machines, Tanks, etc. Send us your inquiries and a 
list of your idle equipment. Loeb Equipment Sup- 
ply Co., 912 North Marshfield Ave., Chicago, III. 





GUARANTEED REBUILT MACHINERY: Col- 
loid Mills; Powder Mixers & Sifters 100 to 3500 lbs. ; 
Rotex Sifters; Powder Fillers; Tube & Jar Fillers & 
Closers; Glass Lined & Steel Vac. Stills, Kettles, & 
Tanks from 25 to 2000 gals.; Rotary, Centrifugal & 
Vacuum Pumps; Single Punch & Rotary Tablet 
Machines; Copper Coating Pans, Bottle Fillers; 
Portable Agitators; Dise Filters & Filter Presses; 
Pebble & Jar Mills, Pony & Change Can Mixers; 
Ointment Mills, Crushers, Pulverizers, Rotary 
Cutters, Laboratory Equipment, etc. Send for 
complete listing. We buy your surplus equipment 
for cash. Stein Equipment Corp., 426 Broome St., 
New York City. 





AVAILABLE IMMEDIATELY: Portable Agita- 
tors; Dise Filters—2 & 10 disc; Sperry 12” Cast 
Iron Filter Press; Powder F. illing Machine; Samco 
Jr. Vacuum Filler nickel stems; 125 Gal. Aluminum 
Steam Jacketed Kettle; 30 to 300 Gal. Steam 
Jacketed Copper Kettles; Labellers; Abbe Single & 
Multiple Jar Mills; Day Pony Mixers; Day Sifters 
& Mixers; Beach Russ Vacuum Pump; Day Copper 
Coating Pans; Glass Lined tanks. What have you 
- sale? Machinery & Equipment Corp., 59 E. 4th 
, New York City. 





FOR SALE: Pneumatic Secale automatic screw 
Capper; Day Pillmass Mixer; Ointment Mills; 
Pneumatic Seale powder Filler; Kiefer No. 1 double 
cell pulp Filters. Write for stock list of late model 
reconditioned equipment. PERRY EQUIPMENT 
& SUPPLY CO., 142 North 10th St., Philadel- 
phia, Pa. 





270-gallon stainless steel 
Blueprint and price on re- 
Watertown, Wisc. 


FOR SALE: 1 used 
jacketed storage tank. 
quest. Otto Biefelt Co., 





Machinery Wanted 





WANTED AT ONCE: Pneumatic Scale Packag- 
ing Machine, Dry Powder Mixers, Tablet Machine, 
Pony Mixer and Filter, Pebble or Ball Mill, Screen, 
Kettle and Vacuum Pan. We want good equip- 
ment. No dealers need answer. Box 214, DRUG 
AND COSMETIC INDUSTRY. 





WANTED USED MACHINES in perfect con- 


dition: 1 Colton No. 3 Tablet Machine Single 
Punch; 1 Stokes Water Bidistilling Machine gas 
fired, 2.5 gallons per hour; 1 Colton No. 1 Bottle 


Filler for Tablet Triturate and hypodermic tab- 
, “a 280, DRUG AND COSMETIC IN- 
JUST 
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an issue for 20 words or less; 
additional words 5c each. 
Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 
and be forwarded. 


| 
| Rates—All classifications $1.00 
| 

















Classified 





Situations Wanted 





PERFUMER, extensive manufacturing experience 
abroad, poss s outstanding French formulae 
especially of basic compounds. Modest salary to 
start. Rox 266, DRUG AND COSMETIC IN- 
DUSTRY 








PHARMACOLOGIST 


Desires advancement in drug industry to position 
having direction of research or control laboratory 
with salary in proportion to responsibilities. 


Background consists of ten years continuous employ- 
ment in government and industris il laboratories, 
five years of which have been spent in supervising 
control and research laboratory; education has been 
obtained in recognized medical and undergraduate 
institutions. Box 272, DRUG AND COSMETIC 
INDUSTRY. 





Business Opportunities 





BEAUTY SHOPS, MANUF AC TURING COS- 
METIC DEALERS, ATTENTION. NATO- 
BARRO POWDER, prepares “sth that distinctive 
FACIAL PACK. ‘Sought by all interested in 
BEAUTY AIDS. Easy to prepare, apply and re- 
move. SAFE—INVIGORATING. Contains many 
beneficial natural elements, unobtainable in other 
clays. NATO-BARRO POWDER comes from the 
only known deposit of its kind. For eleven years a 
proven FACIAL by many well-known Cosmetic 
Dealers, with six years as our own prepared Medici- 
nal Pack. Introductory offer, five pounds postpaid, 
$1.50. Prices quoted on any amount. Sole Dis- 
tributors, SUTTON-HUNGER INC., 9821 Burgen 
Ave., Los Angeles, Calif. 





COSMETIC BUSINESS SELL DEPARTMENT 
STORES. Old established; eighteen items; valua- 
ble trade name and formulas; excellent possibilities; 
can move elsewhere; complete stock; for details 
write THE APPLE COMPANY, Brokers, Cleve- 
land, Ohio. 





COSMETIC CHEMIST AVAILABLE for part- 
time work, by day or hour, specializing in perfumes, 
lotions, and facial creams. Can help improve 
formulae or create new products. Michel Pasquier, 
15 West 45th St., New York, N. Y. Bryant 9-9169. 





FACTORY—PRODUCTION MANAGER with 
20 years experience and outstanding record of 
achievement in organizing and controlling produc- 
tion, seeks new connection with pharmaceutical 
concern. Capable of taking charge of branch factory 
or subsidiary from purchasing to shipping. Has 
large experience of production layouts resulting in 
efficiency and economy. Box No. 281, DRUG 
AND COSMETIC INDUSTRY. 





Help Wanted 





A nationally known essential oil and cosmetic raw 
material house has some choice territory available 
for experienced salesmen. Must have ability to sell 
full line of perfume compounds. Box 274, DRUG 
AND COSMETIC INDUSTRY. 
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ZINC STEARATE 


EARAT,, 


CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


STEARATE OF 
MAGNESIUM 


Light, Great Adhesiveness. Pure 
White, Immeasurable Fineness. 
Heavy if desired. lusts out 
under the puff like the finest 
pollen. Made to satisfy most 
exacting requirements. 


8 
Prompt Shipments in any quantity 
Write for samples and prices 
7] 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 





STEARATE OF 
ZINC 


Odorless, Impalpable. Pure 
White. Water Resisting. Great 
Adhesiveness. Light or Heavy as 


desired. Highest standard of 
ity and Uniformity. 


FRANKS CHEMICAL PRODUCTS CO.,nc. 


So 35"° STREET 


BUSH TERMINAL BLOG, 


BRO 


N cae 9) 


OKLYN,N,Y. 








Index to Advertisers} 


Abbe Engineering Co... .. 0.066 cic csesacecas 586 
Abbott Laboratories. . . 598 
Abonita Labs. . : .600 
Allied Products, Inc ; : a) 
Aluminum Seal Co . Insert facing 501 
American Almond Products Co , . 599 
American Can Co.... ; . 500 
Anchor-Hocking Glass sC ‘orp. inte 
insert between 544, “545 
Ansbacher-Siegle Corp. . Z . eer 
Atlantic Refining Co., Inc ..601 
Baker Chemical Co., J. T Insert facing 568 
Bridgeport Metal Goods : Mig. ¢ ‘é > a SO 5-60 
Bush & Co., W ; ..610 
eee Coenen al Co., Inc... 4 . 588 
California Fruit Growers Exchange.......501, 616 
Carr-Lowrey Glass Co..... . Insert facing 504 
ovale Inc. A....isssss oa ss are 
Celluplastic COD oss J ..558 
Colgate-Palmolive-Peet Co . 612 
Colton Co., Arthur....... : ee . 586 
Commercial Solvents Corp .. Insert facing 505 
Conner E ngineering C ‘orp., |e |. ES 
Consolidated Fruit Jar Co...... pace 
Consolidated Products Co., ‘Ine ..601 
Cosmetic Sales Company. . 556 
Dodge & Olcott Co... ....Insert between 504, 505 
Dresden Cosmetic Co....... Seated cure kee 
Drury & Co., Inc., A.C..... A 
Dunkel & Co., 7 A .610 
Peiriin.Corp...... <<. ..520 
OE CMMI ARIIES oo6 5. os. 'o os pico ow oe ce .613 
Ertel Engineering Corp.................. . 586 
meme Chemetics, Inc... cscs. ov seu sesiese 516 
Felton Chemical Co., Inc.. Insert facing 500 
Fezandie & NE ree hence SAbar 613 
Buter Manet Co:, The..«. <.. oi sscssee oo . .601 
PaeoIONICH OG) CO., ING... 65.66 os vce eseces Cover 4 
ranks Chemical Prod. Co. , Inc. « «OLS 
French, Inc., een ECAR RAR OR ee .608 


Fritzsche Bros... . Insert between 592, 593 


Genera! Drug Co Insert facing 508 


Givaudan-Delawanna, Inc..Insert between 51Z, 513 
FSR A SRI EB hed ROE EE 613 


Greeff Co., R.W 


Inc., 


May 41: 48, 5 





Hagerty Bros. & Co...... ..558 
leyden Chemical C ‘orp os ‘Insert between. 508, 509 
Hopkins & Co., J a ..590 
Hormann & Co., Inc., F. R . 587 
Flosts, JOM... cc oxes .558 
Huisking & Co., Inc., Chas. I .604 
Industrial Chemical Sales Cover 2 
Innis, Speiden & Co., Inc.. . .600 
Interstate Color Co., Inc.. .612 
Jelly & Co., Inc., Walter H .610 
Kelton Cosmetic Co... .. 605 
Kessler Chemical Co., Inc .616 
Kiefer Machine Co., Karl Bem eeeS 
Kimble Glass Co........ . Insert facing 544 
Kohnstamm & Co., H... . 594 
Kolmar Laboratories 546 
Eeeenere INGs secs ccs . 599 
Lautier Fils. .... a? . 594 
Leeben Chemical Co., Inc. .613 
Le Val Filter Company. . 587 
Lueders & Co., George.. 518 
Lusteroid Container Co.. . . 556 
Magnus, Mabee & Reynard, Inc . 504 
Mallinckrodt Chemical Works 
Insert between 520, 521 
Maryland Glass Corp... . . Insert facing 520 
McKesson & Robbins, Inc J oictac ae 
Wheselt GF Cee oes ccicces .507 
Monsanto Chemical Co.. . BS 
National Aniline & Chem. Co., Inc . 596 
National Can Co......... ; . 542 
Naugatuck Aromatics. . : Pe ) 
New England € ollapsible Tube Co .499 
N. Y. Quinine & Chemical Works . 505 
Norda Essential Oil & Chemical Co.. 514 
Orbis Products Corp........ . 566 
Owens-Illinois Glass Co.. . 51 
Package Machinery Co.... 3 576 
Parento Inc., Compagnie. . ae .570 
Paris Cosmetics, Inc...... : Insert facing 545 
Pacsotm lemaets, NEW... oe cccccwatanan 590 
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Penick & C a? . re 


Pennsylvania Glass Products ¢ 


513 
509 


. Insert facing 
».. Insert facing 


Pennsylvania Refining Co . 598 
Pfaltz & Bauer Co., Inc... . 612 
Pfizer & Co., Inc., Chas... Sal 
Pittsburgh Lectrodryer Corp . 506 


Pneumatic Scale Corp z 569 


Powell & Co., Inc:. Jobo... hi ccccscccss cans 605 
Progressive Machine Works, Inc... .612 
Pulverizing Machinery Co................... 601 
Ritchie & Co., W. C......Insert between 520, 521 
Rosenthal Co., Inc., H H.. ed wane ee 
Ross & Sx mn Co . Charles ‘ 587 
Ross Engineering Corp., J. O... .509 
Schimmel & Co., Inc... ... 517 
Schmidt Co., George A.... 613 
Scovill Manufacturing Co 548 
Seydel Chemical Co..... 612 
Sherwood Petrcleum Co. 562 
Solvay Sales Co..... Re ee yo 588 
Sonneborn Sons, Inc., L... 596 
Stafford-Allen & Sons..... 502 
Standard Alcohol Company 570 
Se Se 578 
Stokes & Smith Co.. 584 
Sturge Ltd., John & E..... Insert between 508, 509 
Swindell Bros., Inc.. cree er ake aye ote, Wey glace whats 519 
Synfleur Scientific Labs.... 510 
‘Thurston. @ Braidich.... 2... 5. cckecce- 605 
Tombarel Products Corp... ...........2c0005 608 


Ungerer & Co., Inc ba ioe : 
U. S. Bottlers eahinney. Cie tne 582 
U. S. Industrial Chemicals, Inc... 


Insert between 560, 561 
van Ameringen-Haebler, Inc...............+-. 

Insert between 500, 501 
i. te Lhe Fedde eer 612 
Vesles: Inig.; AIOtG. o erce seeks ngoeqneueenes 497 
Victor Metal Products Corp......Insert facing 512 
Whittaker, Clark & Daniels, Inc.............. 604 
Will & Baumer Candle Co................... 600 
Wilson Laboratories, Inc... .... . .604 


Well 06 Co., Jette << <<oscacsecccncacceale 
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OlLORANGE 


FINEST TRUE EXCEPTIONAL 
FLAVOR ORANGE STABILITY U.S.P. 


— 


AROMA 


ASK OUR JOBBERS FOR SAMPLES 


DODGE & OLCOTT COMPANY e@ FRITZSCHE BROTHERS, INC. 
180 Varick Street, New York, N. Y. 76 Ninth Avenue, New York, N. Y. 
Distributors for: CALIFORNIA FRUIT GROWERS EXCHANGE « Products Department, Ontario, California 
Producing Plant: The Exchange Orange Products Company, Ontario, California 


Copyright, 1940, California Fruit Growers Exchange, Products Depe. 




















INSECT REPELLENT #4 


Efficient Non-Toxic Repellent Base 


FATTY ACID ESTERS 


Glyceryl-, Ethylene-, Propylene-, Diethylene Glycol-, 
Mono-Stearate, Mono-Laurate, Mono-Myristate, Mono-Oleate, Mono-Palm, Mono-Ricinoleate 





Methyl-, Ethyl-, Propyl-, Butyl-, 
Stearate Laurate Palm Myristate Oleate 
Also esters of other Fatty Acids and Alcohols. 





Kesscowax AC Triacetine C.P. Cycloform 
(Acid Emulsifier) (A base for Suntan Preparations) 


For Samples, Specifications or Suggested Formulae, WRITE TO 


KESSLER CHEMICAL COQ., Inc. 
DELAWARE AVE. and MIFFLIN ST. ESTABLISHED 1921 PHILADELPHIA, PA. 
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